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EPSON large format printers 
.. .bring your images to life! 



For amazing life-like digital 
proofs and large photo 
quality prints, you need 
surf no further than 


EPSON’S world beating 
large format printers and 
UltraChrome™ inks! 


If you need a large format 
solution that produces vivid, 
inexpensive prints that last 
for up to 70 years*, call your 
EPSON expert today. 


EPSON’ 


Why Choose EPSON? 

• Full control of print quality 

• Save a wave of time & money 

• Long life UltraChrome ™ inks 

• A large range of print media 

• Huge photo quality prints and proofs 

• Earn extra profits to grow your business 

NEW Epson A2 Stylus Pro 4000 

UltraChrome™ 17" (430mm) wide printer $4,150 or Rent for $38/wk # 

Includes a FREE APPLE iPod Mini worth $399 + 

Epson A2+ Stylus Pro 7600 

UltraChrome™ 24" (609mm) wide printer $5,890 or Rent for $53dvk # 

Includes a FREE APPLE iPod 20GB worth $499 f 

Epson BO+ Stylus Pro 9600 

UltraChrome™ 44" (1117mm) wide printer. $11,950 or Rent for $95/wk* 

Includes a FREE APPLE iPod 40GB worth $649 t 


All prices Include GST. E&OE. fFree Apple iPod offer applies to these advertised purchase or rental prices only. Offer can be exchanged for an extra discount (call for amount). 

‘Visit www.epson.com.au for information about lightfastness. #Based on 3 year rental T.A.P. Rental prices include delivery & installation. Colour RIP can be included for an additional rental fee. 


NSW 

QLD 

VIC &TAS & SA 

DWMW0105LHP1 

LGIVFA 

Ph: (02) 9951-7969 
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| Graphics Plus | 

Ph: (07) 3367 1944 

Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 
















G5 Workstation Rentals 



Fully Equipped G5 Workstations from Designwyse 

New Lower Prices! 


DUAL 1.8GHz Processors 


DUAL 2GHz Processors 


DUAL 2.5GHz Processors 


DUAL 2.5GHz Processors 


Rental Workstation 1 

Dual 1.8GHz, 20" LCD & iPod 

This well priced Dual G5 workstation lets you 
ixperience the power difference of a G5, 
:ompared to an older Mac and monitor. 

► Dual 1.8GHz Power Mac G5 CPU 

► Apple 20" LCD Display 1680x1050 

► 1.25GB RAM , 80GB HD Storage 
• 8 X SuperDrive (DVD-R/CD-RW) 

NVIDIA GeForce FX 5200 Ultra 
3xF/Wire, 3xUSB, KB, Mouse, OSX 
20GB iPod (file transfer/backups) 
Logitech Speaker System 
Onsite Installation & Support 

RENT FOR ONLY $60/wk # 


Rental Workstation 2 

Dual 2GHz G5 20" LCD & iPod 

An overall faster G5 workstation with greater 
ram expansion and a 20" Apple LCD display 
for increased productivity. 

• Dual 2GHz Power Mac G5 CPU 

• Apple 20" LCD Display 1680x1050 

• 1.5GB RAM , 160GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• NVIDIA GeForce FX 5200 Ultra 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 40GB iPod (file transfer/backups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $64/wk # 


Rental Workstation 3 

Dual 2.5GHz G5,23" LCD & iPod 

The fastest G5 CPU with Apple's 23" LCD 
display provides dual processor grunt for 
demanding workstation requirements. 

• Dual 2.5GHz Power Mac G5 CPU 

• Apple 23" LCD Display 1920x1200 

• 2GB RAM , 280GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• ATI Radeon 9600 Pro 64MB Video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 40GB iPod (file transfe^ackups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $81/wk» 


Rental Workstation 4 

Dual 2.5GHz G5,30" LCD & iPod 

Apple's top of the range G5 workstation with 
its huge 30" LCD display, plus lots of ram, 
storage and a Dolby 5.1 sound system. 

• Dual 2.5GHz Power Mac G5 CPU 

• Apple 30" LCD Display 2560x1600 

• 4GB RAM , 500GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• FX6800 Ultra DDL 256MB video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 40GB iPod (file transfer/backups) 

• Logitech Optical 5.1 Sound System 

• Onsite Installation & Support 

RENT FOR ONLY $106/wk # 
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5 Xserve Solution Rentals 

Now Bigger & Faster 

(serve Rental 1 $88 per week 

GHz G5,250GB Mirrored Storage, Plus Dual Offsite Backup 


Xserve G5 2GHZ 1GB Ram 
Mac OSX Server 10.3 (Unlimited) 
Mobile Rack Unit (18 RU) 

System Build & Installation 


250GB Mirrored RAID Storage 
Rack mounted U.P.S. 

Dual 250GB Offsite Backup 
3 Yr XServe Ext Warranty 


PER WEEK 


(serve Rental 2 $125 

•3GHz Dual G5,500GB Raid 5 Storage, 

»lus Dual Offsite Backup 

Xserve G5 Dual 2.3GHZ 2GB Ram 
500GB RAID Level 5 Storage (3x250GB) 

Mac OSX Server 10.3 (Unlimited) 

Mobile Rack Unit (18 RU) • Rack mount U.P.S. 
Dual 500GB Offsite Backup • 15" LCD Disp. & KB 1 
System Build & Installation • 3 Yr XServe Ext Wty 



Authorised Reseller 


Xserve G5 Dual 2.3GHZ 2GB Ram 
4.8 TeraByte RAID Level 5 Storage 
Rack mounted U.P.S. (Heavy Duty) 
Dual 4.8 TeraByte Offsite Backups 
System Build & Installation 


Rental Plans based on a 3 year term with an upgrade option after 18 months. 

rhe Xserve Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

3 lease call for Government, or Education prices. Prices include GST. E&OE Prices subject to change without notice. ^Weekly figures are 
or 36 month Rental agreement (monthly payments) conditions apply, TAP. Rack & Display may vary from the images shown. 


Xserve Rental 3 $340 PER WEEK 

2.3GHz Dual G5,2.4 TeraByte Raid 5 Storage, 

Plus a Dual Offsite Backup System 

• Xserve G5 Dual 2.3GHZ 2GB Ram 

• Mac OSX Server (Unlimited) 

• Xserve RAID (7 x 400GB Drivs Fibre channel) 

• 2.4 TeraByte RAID Level 5 Storage • Mobile Rack (18 RU) 

• Rack mounted U.P.S. (Heavy Duty) • 15" LCD Disp. & KB 

• Dual 3.2 TeraByte Offsite Backups • System Build & Install 

• 3 Yr XServe Ext Warranty & Support 

Xserve Rental 4 $455 PER WEEK 

2.3GHz Dual G5,4.8 TeraByte Raid 5 Storage, 

Plus a Dual Offsite Backup System 

• Xserve Raid (14 x 400 Drive Fibre channel) 

• Mac OSX Server (Unlimited) 

• Mobile Rack (18 RU) 

• 15" LCD Display & keyboard 

• 3 Yr XServe Ext Warranty & Support 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


97068858 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 www.designwyse.com.au Email: sales@designwyse.com.au 



Professional Computer Solutions 








































ORDER NOW 

FAST DELIVERY FROM AUSTRALIA’S MAC SPECIALISTS 


Mac mini 

The most affordable Mac ever 


iPod Shuffle 

240 songs, a million different ways 

512MB $149 
1GB $229 

Our Smallest iPod Yet 

The size of a pack of gum, iPod shuffle weighs 
less than a car key. Which means there’s 
nowhere your skip-free iPod shuffle can't go. 
And with up to 12 hours of continuous playback 
time, it keeps going as long as you do. 


1.25GHz : 40GB $799 
1.42GHz: 80GB $949 

256MB DDR333 SDRAM 
ATI Radeon 9200 with 32MB 
DDR video memory 
Combo drive 
DVI or VGA video output 


!*, 


iWork 


- RECOMMENDED 

WIRELESS KEYBOARD AND MOUSE 
BLUETOOTH AND AIRPORT BUNDLE 


$198 

$198 


Call 1300 361119 or email sales@nextbyte.com.au 


iLife 


Next Byte Best Buys 
Snap up a great deal on ex-demo 
and late model Apple hardware at 
Next Byte. 

Go to the Next Byte web page and 
follow the links to the Best Buys 
page and SAVE $$$. 

All ex-demo Apple hardware conies with AppleCare, 
t’s an extra years extra warranty at no cost! 


iWork 

Create, Present 
and Publish 

Got ideas? iWork ’05 brings them to life 
with Keynote 2 offering cinema-quality 
presentations for everyone and Pages, a 
word processor with a true sense of style. 

Order today for just $119 

iLife ’05 

All new versions of your 
favourite applications 

Take photos? Shoot video? Make or listen 
to music? iLife ’05 - a suite of tightly 
integrated applications that places no limit 
on your talent or creativity 

Order today for just $119 




| Final Cut 
Express HO 


Apple Displays Now even cheaper! 


from 

$2,299 

or $22/wk 


' Feast your eyes on more than 
four million pixels in the first 
high-resolution 30-inch flat 
panel display designed for the 
personal computer including PC- 
compatible 20" & 23” models. 
20” Cinema $1,599 
23” Cinema HD $2,899 
30” Cinema HD $4,899 


and Massive Savings on new G5 

r ^ Dual 1.8GHz 


Final Cut Express HD 

- ^ Powerful Video Editing for Everyone. 

$429 CALL FOR BEST PRICE! 


BONUS $50 VOUCHER* 

Bring your iPhotos to life with a stunning 
digital canvas print. Check out the online 
gallery www.digitaldavinci.com.au 

Over 500 images online or send in your own digital or 
printed image for that unique gift of a lifetime. Many 
sizes, styles and effects to choose from. And with a 
48hr turnaround you can be sure not to 
disappoint on that special day. 


♦Purchase a Power Mac G5 
from Next Byte and get BONUS 


512*/80/SuperDrive 
$3,199 or from $33/wk double the standard RAM! 

Dual 2GHz Dual 2.5GHz 

1024*/160/S.Drive 1024*/160/S.Drive 

$3,999 or from $40/wk $4,899 or from $47/wk 


For complete 
expert advice on 
anything Apple 
then there is only 
one choice. 

Next Byte. 


Our 130 staff are 
expertly trained in all 
areas of Apple hardware 
and software. We have 
Gold Level Service 
departments, offer One 
on One training and with 
every Mac purchase we 
will give you 12 months 
free introductory training 

Why buy your Macintosh 
from a Department store 
when you can 
buy from 
Australia’s 
Macintosh 
Specialists? 


Apple Super 
Software Sale 

Save $$$ on great 
Apple titles! 

Only at Next Byte 

B Production Suite 

Essential software 
suite for film and video 
production 

$1659 SAVE $340 

I DVD Studio Pro 

c|5 The world’s most 

comprehensive and flexible 
DVD authoring package 

$599 SAVE $158 

Final Cut Pro HD 

Finally, the beauty of HD 
with the simplicity of DV 

$1259 SAVE $240 

Motion 

Real time motion graphics 
design 

$377 SAVE $72 
Logic Pro 7 

Complete professional 
solution for music creation 

$1259 SAVE $249 

Sound Track 

Produce music with 
thousands of loops 

$267 SAVE $32 





every 

iPod 



next byte 


SA Glenunga 08 8338 7444 Adelaide CBD 08 8410 8585 Glenelg 08 8376 4777 

VIC Melbourne CBD 03 9329 3911 Richmond 03 9429 5002 NSW Sydney CBD 02 9367 8585 
Baulkham Hills 02 9688 6066 Pymble Ph 02 9144 4866 Penrith 02 4722 8311 Dee Why 02 9971 5000 
Balmain 02 9555 5200 QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361119 nextbyle.com.au ^AppleCentre 


♦All graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
t Conditions apply. Finance provided to approved applicants 



























Focus. 

Prevent Mac 
disasters. 

By Rob Griffiths. 

They say 28.35 grams 
of prevention is worth 
453.6 grams of cure. 
When it comes to 
keeping your Mac 
productive, you can’t 
have too much prevention. 
These eight simple steps 
will keep your Mac from 
falling down on the job. 


The Hub. 

Music. 

037 

Everything you didn't 
realise you need to know 
about Pro Tools. 

Mobile. 

043 

Rumours about an 
Apple/Motorola mobile 
phone are hotting up. 

Video. 

047 

20 years, 20 formats 
— a look at the evolution 
of video. 

Photo. 

050 


Howto. 

A brief history 
of Mac OS X 

054 

UNIX, the ultimate 
gaming OS! 

Help folder. 

056 

Tips and queries from 
our readers. 


Nikon shows its 
low-end stuff. 

Plus: iPod photo tricks. 
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Macworld 
San Francisco 

015 

An iPod without a screen 
took centre stage in Steve 
Jobs’s keynote, but there 
was more: a Mac without a 
screen, a new version of 
iLife and AppleWorks taking 
its first tentative steps 
towards becoming an iApp. 


Interface. 

Commentary. 

008 

Mailbox. 

Oil 

Off the net. 

023 

Re:Seller. 

024 

NetWorth. 

036 

Education. 

053 

Read Me. 

060 

Soapbox. 

082 


ViewSonic PJ510 

m 

Mitsubishi SUU 

m 

Sony VPL DS100 

m 

NEC VT470 

m 

Toshiba TDP S20 

m 

InFocus X2 
Dell 2300 MP 
Casio XJ350 
AMW lab: 

desktop projectors 

063 

Project the right image 

iPod photo 

066 

If it fits your needs and 
budget, this iPod is for you 

Photoshop Elements 

m 

068 

Enhanced editing tools 
and streamlined interface 

RadioShark 

W '/ 2 

070 

Record and pause live radio 


You Control: 

Fonts 1.1 

071 

Puts a WYSIWYG font 
menu at your fingertips 

Contribute 3 

«« 

072 

Gains speed, tools and 
administrative features 

EasyWatch 

m 

073 

EyeTV goes luggable 

Painter IX 

074 

Changes to interface and 
brushes may justify high 
upgrade cost 

12" iBook G4/1.2GHZ 

14" iBook G4/1.33GHz 
with SuperDrive 

m 

iBook G4 range 

075 

Portables get speed boost 
and AirPort Extreme 
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State of the art design, state of the art technology... Available in screen sizes from 15” to 40”, NEC LCD Monitors 
boast unrivalled screen performance with leading edge technology that makes your visual experience both comfortable 
and enjoyable. As well as delivering outstanding image quality with minimised glare, reflection and distortion, NEC 
LCD monitors offer a wide array of features and options such as XtraView® wide-angle viewing, Rapid Response for 
virtually uninterrupted, undistorted viewing of high-speed, full-motion video, portrait/landscape viewing, high efficient 
backlight promoting extraordinarily long life, a wide range of inputs available, No Touch Auto Adjust allowing the monitor 
to automatically sync with your graphics card, adjusting screen settings for optimal viewing. All of this and more, in a 
lightweight design and ultra thin frame, NEC LCD Monitors define the fine art of technology. 



AccuSync 

MultiSync 
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Commentary. 



From the Macintosh scene to the magazine. 

By Matthew JC. Powell. 



© 

HotUnks 

www.apple.com.au/legal/privacy/ 

The privacy policy that set tongues a-wagging 


Sour grapes 

L et me just start this by saying that this Expo was probably 
the biggest for several years from Apple’s perspective. The 
Mac mini - the resurrection of the Cube except they’ve got 
it right this time - deserves success. There are customers for this 
machine, lots of them, and it’s priced to meet them. iPod shuffle 
— an MP3 player without a screen — is a brave move, but I think 
it will work. Head down to your local computer shop and check 
out the price of a 512MB USB thumb drive some time. Ask the 
dealer if they wouldn’t mind knocking off about 20 bucks and 
throwing in an MP3 player for nil. That’s what Apple’s just done. 

These two major hardware announcements and a raft - nay, 
a flotilla - of improvements to its software line should satisfy 
all but the most cynical of naysayers, right? 

Nay. 

Apple staged a major event here in Sydney (and other centres 
worldwide) to coincide with Jobs’s keynote. The press gathered 
at a hotel to watch the keynote on a big screen, then we had the 
opportunity to interview visiting American executives. A great 
way to get as many journos as possible exposed to Apple’s 
announcements, but it also set up certain expectations. 

I’ll start with iPhoto books. The new version of iPhoto offers 
some pretty nifty-looking enhancements to the book-design 
feature, and in Jobs’s keynote he said book printing would be 
available “worldwide” as soon as iPhoto 5 ships. The assembled 
journos mumbled approvingly to each other and took notes. 

It wasn’t until after the keynote was over we were told that 
“worldwide” means “everywhere in the world that iPhoto book 
printing is already available”. North America, Europe, Japan - 
not here. 

It’s a little bit deflating to be told you’re not even part of 
the world. 

I’m yet to be given a decent explanation of why the feature 
isn’t available to us. If there is no local provider able to offer a 
good enough service, why not allow us (officially) to order them 
from the US, or even Japan (shipping would be cheaper)? There 
is no good answer, just a really cool feature we’re not allowed 
to use. 

Then there’s iTunes Music Store. The rumour mill had been 
running hot about this one from the day Apple sent out its invi¬ 
tations to the press for a Sydney event. The logical assumption 
was made that this must mean there was some important local 
announcement being made, and it’s not much of a leap to the 


conclusion that this important announcement would have 
something to do with removing Australia from the steadily 
dwindling list of developed countries where the iTunes Music 
Store is not available. 

Speculation was fuelled by the release of a new privacy state¬ 
ment on Apple’s web site (see “Hot links”) that comes into effect 
from the 22nd of January. It differs with the old privacy state¬ 
ment primarily in that it mentions the iTunes Music Store and 
the old one didn’t. 

So when Jobs got to the bit of the keynote where he was 
talking about iTunes, a roomful of reporters held their breath. 
When he moved on to the next thing with no announcement, a 
collective grumble was heard. One or two left the room, presum¬ 
ably to call editors and tell them not to run the stories they’d 
written earlier. 

At least the other announcements were so good the press can’t 
avoid saying at least a few nice things. 

To that end, I’ll finish on two positive notes. iPhoto 5 now 
includes the ability to have a slideshow match the length of a 
piece of music. No more tweaking the duration of photos by a 
second here and a second there to get it near enough. I’ve wanted 
this feature since iPhoto 1.0 and finally I have it (or will soon), 
so I’m a happy camper. 

Then there’s iPod shuffle. Cool bit of kit. You know what the 
best feature is? It has a power switch. You can turn it off, so it 
doesn’t drain the battery at all. The slider on the back has three 
positions: Play in Order, Shuffle and Off. So simple it’s brilliant. 

I asked Stan Ng, the visiting Director of iPod Marketing, 
whether this feature might be seen on full-sized iPods someday. 
He said it won’t: that it’s mainly there as a visual cue to let the 
user know the device isn’t turned on, and full-size iPods have 
screens to do that. 

Well, what else is he going to say? Apple doesn’t generally talk 
about unannounced products, so he wouldn’t tell me if the power 
switch was going to be on future iPods, would he? 

My guess is the power switch will be so popular Apple will 
move it across the rest of the iPod line, just as it did with the 
mini’s clickwheel. And it will happen soon. 

Maybe around the same time we get the iTunes Music Store. ^ 


C 
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Kodak Polychrome 

^ GRAPHICS 

When it comes to colour accuracy, 
we've got all the proof you need. 


Matchprint - 

ProofPro RIP & Media 


Matchprint 


ReaffimeProof 


Kodak is a trademark of Eastman Kodak Company. ©2005 Kodak Polychrome Graphics. All rights reserved. MWM Feb '05 


















The best just got better. 


Effortlessly manages even more of your information 
than ever before! 

FileMaker® Pro 7 database is the # I -selling easy-to-use database 
software that effortlessly manages all your information. It helps 
you to gain insights into your business so you can make more 
informed decisions, and comes with robust security so you can 
be sure your data is safe. FileMaker Pro 7 helps you organise 
and manage data effortlessly, so you can uncover the critical 
business information your data contains. Now you can turn 
your ideas into productive, creative, and customised solutions 
that you can tailor to solve your specific business problems, 
and share them securely with your whole workgroup. 


High-performance server software 

FileMaker Server 7 is high-performance server software that 
lets administrators efficiently manage shared FileMaker Pro 7 
database solutions. With easy-to-use advances in sharing 
and administration, as well as enhanced security features, 
FileMaker Server 7 enables individuals and teams to 
access business-critical information, work collaboratively, 
and increase productivity. FileMaker Server 7 is an ideal 
information sharing system for all kinds of organisations 
who have teams from 2 to more than 250 members who 
need to access and share data of all types, and to do so 
frequently and effortlessly as though they were all seated in 
cubicles in the same department. 



FileMaker Applications 


3 FREE Applications with FileMaker Pro 7. Worth over $360 

Buy FileMaker Pro 7 between 1st January 2005 and 25th March 2005 and get three 
great FileMaker Apps worth over $360 completely free of charge if you register your 
product online. FileMaker Meetings,Tasks and Work Requests are ready-to-use fully 
featured applications created by FileMaker to work hand-in-hand with FileMaker Pro 7. 

Go to http://www.filemaker.com.au/promos/freeapps.html for full details. 


For more information including pricing, product details, and special promotions visit www.filemaker.com.au. 


South Australia 
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Your magazine, your forum. 



MacLinkPlus'15 


Until the February 2005 issue, 
Conexus (02 9975 2799) will be 
giving away a copy of DataViz 
MacLink Plus valued at $180 to 
the Australian Macworld reader 
who sends in the most 
interesting or provocative letter. 

Files are being sent to you 
every day from different people 
in various formats, on disks or 
attached to e-mails. Sometimes 
they’re created in applications 
that you don’t have. The problem 
is you can’t open them. 
MacLinkPlus can help. 

Translate virtually any file 
regardless of where it comes 
from. View files or pictures even 
if you don’t have the applications 
that created them. Create custom 
settings to convert certain files 
automatically. Quickly and easily 
translate word processing, 
spreadsheet, database and 
graphic files. You can even carry 
documents on your iPod. 

Having trouble opening a file? 
Just click on the Quick Tips icon 
to get additional information and 
tips on opening those files, i-i 


® 

Hot Links 

likemac.ru/english/ 

Disk Order 

www.cocoatech.com/ 

Path Finder 


Mailbox. 


01 1 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the MacLinkPlus prize, you 
must include your full name and address, including state or territory. 


The MacLinkPlus letter 
of the month. 


More switching woes 

■ Some ten years ago, my job 
was technical support of 
QuarkXPress. I was about the 
only Windows person employed 
at Mitsui with all these Mac 
freaks around me. I thought of 
them as zealots that put up with 
a pretty but unsophisticated OS. 

I could not avoid the Mac as 
QuarkXPress had its bigger 
installed base there, but always 
my preference for real work was 
on Windows. 

That was until the planets 
aligned, and I had to upgrade to 
Windows XP and OS X around 
about the same time. Well, to 
cut a long story short, I have 
just about finished the transition 
from Windows to Mac. 

Am I happy? Very. No more 
security scares. No viruses. OS X 
is fast, stable and beautiful. No evil 
Registry and everything is easy to 
fix if anything does go wrong. 

But is OS X perfect, 
particularly for the “switcher” 
that has come from 15 years of 
using Windows? No. But not far 
from it, and that’s the annoying 
part. It is so close, it seems 
ridiculous that Apple doesn’t 
make a few options available to 
make Windows users that little 
bit more comfortable with the 
decision they have made. 

The keyboard and its lack of 
full support, is probably my 
biggest gripe. It would be 
incredibly easy to fix. Why 
doesn’t Apple take a page out 
of Adobe’s book — InDesign 
has the option of either working 


with “native” keyboard 
shortcuts, or you can use the 
same shortcuts as used in 
QuarkXPress. Why would 
Adobe do this? To make it easy 
for people to switch. 

I’m also on the lookout for a 
better file manager than Finder. 
Windows Explorer is still the 
fastest and easiest way to 
manage files. But do you think I 
can find a good substitute on 
the Mac? I took a look at Disk 
Order (see “Hot links") — what a 
load of crap! I don’t get why the 
Windows Explorer way of doing 
things seems to incredibly 
difficult to achieve. The closest I 
have seen that mimics WE is 
Path Finder (see “Hot links”). 
Once again, close, but no cigar. 

Seems I will have to develop 
my own “Switcher” System 
Extension and File Manager to 
do the job right. Know any good 
Mac OS X developers out there 
that want a job? 

Mark Jelic 
XCIusive Software 
Baulkham Hills NSW 

Such a utility could well be the 
“Holy Grail", Mark. If ever you do 
develop it (or get someone to 
develop it for you), please let us 
know. — M.JC.R 


Networks are 
people too 

■ I fully agree with Martin Levins 
(Education, AMW 12.2004). As 
an Apple Engineer work for a 
reseller, I encounter my fair 


share of networks that are well 
past their use by date, many 
with only a switch at the core. 
While most schools I talk to 
want to continue using Macs 
and are happy to upgrade, they 
just cannot comprehend how 
important a good, well- 
designed network is to OS X, 
especially when using home 
directories and full workstation 
management. What also 
doesn’t help the network 
problem is that many grants 
given to schools can only be 
used to purchase computers — 
network infrastructure doesn’t 
count. Maybe that’s because 
the government of day can’t 
then point towards its funding 
resulting in an increase in the 
number of computers for 
students. The fact that the 
computers purchased with 
these grants then sit idle in the 
corner doesn’t seem to matter. 
Oh, and don’t let your cable 
installer design the network — 
get someone experienced in 
network design and switches to 
do that. 

Name and address provided 


Simpler solution? 

■ Alex Rieneck’s musings are 
quirky but deep which makes 
Soapbox the first thing I read 
when a new issue of Australian 
Macworld comes my way. But 
his complaint about the lack of 
the date in the 11.2004 issue 
irked me. 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
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prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
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Despite Josh Hawcroft’s neat 
little application, the date was 
already on Alex’s desktop. It’s 
called the iCal icon. 

David Fawkner, 
via internet 

Like many people to whom 
screen real estate is a premium 
(he uses a 12-inch PowerBook), 
Alex hides the Dock. Thus the 
iCal icon isn’t always visible. 
Also, to make it update to show 
the correct date it must be 
running all the time, taking up 
valuable system resources. 
Josh’s simple utility solves the 
problem much more elegantly. 

— M.JC.P 

Re: Fleur 

■ I like Fleur Doidge’s Reseller 
column, but there are some points 
on which I disagree with her. 

In AMW 10.2004 she seems to 
suggest that “convergence” in 
the “digital home” is inevitable, 
but how many of us really want 
to access the internet from the 
fridge? Imagine being locked 
our of your house by a 
computer virus that’s also 
turned the hot plates to max, 
the fridge to defrost, the lights 
to flash, etc. There’s a much 
better case for retention of 
separate household and 
entertainment systems. 

As for making the Mac OS 
more like Windows (01.2005), if 
we wanted that we’d buy 
Windows boxes instead of 
Macs. People who buy Macs do 


so primarily because they like 
the way the Mac OS allows 
them to work. That’s why I put 
up with a four-week delay to get 
a new eMac recently, which I 
most certainly would not have 
done if there were no significant 
difference between the Mac OS 
and Windows. 

Apple doesn’t need to work 
towards “convergence" with 
Windows — Windows has never 
been anything more than an 
imitation of Mac OS, and 
Microsoft is working to close 
the gap. This OS convergence 
is Apple’s biggest threat. 

In AMW 10.2004 Fleur made 
the point that “resellers can’t 
survive simply by shifting boxes 
any more”, and as computer 
operating systems converge the 
Macintosh will inevitably 
become less distinctive and 
even die-hard Mac users won’t 
bother taking the trouble to 
locate an Authorised Apple 
Reseller. Specialist resellers are 
appropriate for specialist 
products but computers are no 
longer specialist products, so 
Apple will need to focus on 
product availability and 
customer service in the future. 

Peter Schaper 
Biggenden, Old 

I hope you’re wrong about OS 
convergence being "inevitable” 
Peter. Apple’s great survival 
advantage has always been its 
ability to innovate, and to offer 
its customers a distinctive 
choice (even if some switchers, 


like Mark Jelic above, wish it 
were less so). When Apple has 
tried to be a box-mover (think 
1995-96) it’s run into serious 
trouble. — M.JC.P 


St-tut-tuttering 

■ Over the last ten years I have 
bought several Apple 
keyboards for use with 
PowerBooks. They look and 
feel great but with all of them 
there is a problem oof letters 
repeating themselves even 
though they are only struck 
once on tthe keyboarrd and 
only struck briefly. Certain keys 
seem more prone to the 
problem than others. 

I am constantly having tto 
make corrections to mistakes 
I did not make. I do not have 
these troubles on any other 
keyboards; I am a reasonably 
competentt touch typist. 

Do others have this problem 
too? Is Apple aware of it? Plave 
they done anything to fix it 
recenttly or should I just switch 
brands? 

Daniel Kaan 
Sydney, NSW 

I’ve actually heard of this 
problem from a number of other 
readers using Macs with a 
variety of keyboard brands, so I 
suspect the problem is with the 
system, not the peripherals. You 
can be sure I’ll follow it up with 
Apple. — M.JC.P 
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Canopus has long been regarded as a leader in video codec 
technology and today more videographers, editors and 
broadcast studios rely on Canopus ADVC products for 
connectivity and video conversion. 

Connecting all analog and digital video equipment, ADVC 
products provide high-quality video conversion and 
compatibility with all editing applications. Each ADVC model 
features front and rear I/O sockets for easy, neat connections 
and can operate without requiring a computer, making ADVC 
the ideal connection hub for any video environment. 


ADVC 55 


ADVC 

Advanced Digital Video Converter 


Key Benefits 

> Canopus's proprietary DV codec chip provides the industry's 
highest picture quality preservation and perfect 
audio/video synchronization 

> Compatible with video editing applications including 
Canopus EDIUS, Vegas®, Final Cut Pro®, 

Avid Xpress® DV, Adobe® Premiere® Pro, 

Pinnacle Liquid Edition™,Ulead® MediaStudio® Pro 
and Windows Movie Maker 


ADVC 100 


ADVC 300 
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For complete information on choosing the right ADVC product, visit our website. 
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anuunon, mere are no worries 
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or ed,ting your family videos, your LaCie drive can 

Sle h r* d 6 r m ° St demandin 9 P®«onal projects. 

ig t magnesium casing designed by F.A.PORSCHE 


DESIGN BY F A PORSCHE 



’ hard driy e 80GB, 160GB, 250GB 
' mobile hd 40GB, 60GB, 80GB, 100GB 


USB2.0, FireWire 
USB2.0 & FireWire busp ( 



• dvd±r16x/±rw4x dual layer 

• mobile dvd±r8x/±rw4x dual lay. 


USB2.0, FireWire 
USB2.0, FireWire buspowerec 


www.lacie.com/au • sales r,,,<3)1 • 

sales.ou@lace.com • tel:(02) 9669 6900 

Available from Apple resellers. 
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Hot Links 

www.macworldexpo.com 

Honestly, it’s still about Mac 

iPodWorld Expo? 

Twas the night before Expo, and billboards 
all over San Francisco sported a large 
graphic with the word “iPod”, and in fine 
print below: “Macworld Expo 10-14 January”. 

For two decades the Expo has been the 
nearest thing to a pilgrimage for Mac users, 
and Steve Jobs - far be it for me to call him 
“the nearest thing to ...” but his keynotes 
have set the tone for the year ahead. The way 
he apportions time in those keynotes pretty 
well spells out expectations for us: demon¬ 
strations of “cool stuff’ in the OS raise hopes 
of advances on that front before another 
Expo comes by, while emphasis on hardware 
is an obvious signal of new Mac models in 
the pipeline. This time, the posters said iPod. 
Is this a good thing? 

The iPod is wonderful, but would an 
Australian Mac user travel to San Francisco 
for the latest iPod release? Put even more 
crudely: after calling it “a great 
thing” would we have much t< 
add about it? Would it support 
a conference? Apparently the 
iPod grabbed much of the 
attention at The Consumer 
Electronics Show in Las 







Vegas the same month. That is the kind of device it is. 

Posters notwithstanding, Macworld Expo was not about iPod, 
not even about hardware. A novel stream at recent Expos, 

the MacIT conference 
for IT professionals, has 
according to the organ¬ 
isers become a very 
popular part of the 
conference programme. 
Many sessions deal with 
Mac OS, both in praise 
of Tiger and in revealing 
tricks and hidden strengths 
of Panther. Gone are the 
nervous tales of transition 
to Mac OS X or coping 
with missing features in 
the early releases. We 
have a solid, even superior 
OS ready to expand in 
corporations, which explains why Apple pursues and has to pursue 
products like Xserve and Xsan. Developers focused on core tech¬ 
nologies in Tiger - Core Image, Core Audio and Core Video - as 
well as 64-bit addressing, advanced printing, networking and secu¬ 
rity options in the Unix environment. 

All so very far removed from iPod. 

This is sad, because supported by such advertise¬ 
ments for the Expo, very few media will report on 
leading edge technologies - indeed some of these 
media have yet to comprehend that even the iPod 
would be inconceivable without the ingrained obses¬ 
sion with interface and design that permeates Apple. 
The company we love and hate has a solid desktop 
operating system past its puberty, an OS running on 
some of the aesthetically and functionally most perfect 
machines of our time, and on that base we have seen 
them build an amazing acceleration in features during 
the past 12 months. It would be such a pity if this 
should remain our secret knowledge. 

To Mac users the iPod is merely an extension of this 
superiority in design, but the risk is that iPod success 
reinforces the view from outside of a company with 
cutesy computers for home usage. To stretch a 
metaphor, you can ask why IBM with its exceptional 
production facilities for miniaturising has not 
produced a stylish ladies’ wristwatch signed by 
Destiny’s Child. IBM has an image to protect. In 2005, 
Apple has an image to build. Never — truly never — 
has its software and hardware offering been stronger, 
and that is the message Mac users are interested in. 

It is not difficult to estimate from attendance at 
conference sessions and booths that Macworld 
Expo continues to be about OS, hardware 
and solutions. And since I set 
out to report from the 
Expo, that’s what I can 
report. • Osmund Iversen 
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■ EXPO REPORT 

© 

Hot Links 

www.maccentral.com 

More Expo news from our US partners 


M any years of work on software, hardware and marketing 
came together in this year’s Macworld Expo. Elements 
that have been present at Apple most of the time but 
rarely all at once, finally burst forward in a package with very high 
“I want” factor - it is fun to be watching Apple go for it. 

Let’s review the elements one at a time: 

iPod Shuffle. By far the lowest-price standalone product ever 
to come from Apple. At $149 for 512MB and $229 for 1GB this 
is the Apple product anyone can buy, and probably will. Its youth 
factor is high, as are both the geek and lifestyle factors. 

It comes with a lanyard, so you can wear it around your neck, 
and it’s light enough you’ll forget it’s there. Tiny ball-bearings in 
the cap hold it in place while worn in this way — typical Apple 
attention to detail. Alternatively an armband can be had for $29, 
to prevent the iPod from flying about while you jog. Other acces¬ 
sories include a batteiy pack (also on a lanyard) that extends the 
iPod shuffle’s 12-hour batteiy life by up to 20 hours, a sports case 
to shield it from knocks, and a dock to make it more convenient 
to connect to your Mac. All these accessories are priced at $29 each. 

A new version of iTunes (4.7.1) is already available via 
Software Update, adding a feature called 
“Autofill”. Click on this while the iPod 
shuffle is connected, and iTunes will fill 
the available space on the device with 
songs picked at random from your library. 

You can, of course, fill it manually with the 
songs you want to hear if you prefer. 

(Since the iPod shuffle can also act as a USB 
flash storage drive, iTunes 4.7.1 also allows 
users to allocate how much space on it is for 
music and how much for general storage.) 

Mac mini. Eschewing the e- or i- or even 
“Power” prefixes of other Mac models, this 
device extends the use of the “mini” suffh 
that started with iPod, so it also fits this 
bill. When the same company that stands 
for quality extremes such as the often 
pictured 30" HD display opens the door at 
$799, it is not the same as when Dell or a 
no-brand PC assembler does it. A Mac mini 


hooked up to any old VGA display and a second-hand PC 
keyboard may not be the pinnacle of good design, but it is an 
entiy ticket and by all measures a very decent computer. Indeed, 
a closer look at the Mac mini reveals that Apple for once has 
abstained from the deliberate castration it often perpetrated on 
its “economy” models. The choice between the 1.25 GHz $799 
and 1.42 GHz $949 models is straightforward and without a 
catch for the buyer: for $150 more you get 40Mb extra hard 
disk space and a faster processor (more RAM, AirPort and 
Bluetooth can all be added when ordering - adding them later 
is tricky in that the mini is a closed box like the original 128K 
Mac and requires a specialised tool to open). A SuperDrive is 
also a build-to-order option. 

The mini is an honest offer — actually the specs are so close to 
eMacs and iMacs that it barely matters, and the Mac mini has an 
endearing advantage in its size. Many who want to carry a Mac 
but not into the wilderrness could consider a Mac mini in place 
of the vastly more expensive iBooks and PowerBooks. For work 
between two locations one might well leave a display at each site 
and bring the mini back and forth between them. 

Software. iLife 05 sees major improvements to 
iPhoto with a raft of advanced image enhance¬ 
ment tools such as exposure settings and 
histograms, as well as the ability to handle RAW 
data from high-end digital cameras. Slideshows 
can now use multiple different transitions, and 
(finally) the slideshow can be automatically 
set to fit the length of the musical accompa¬ 
niment — a feature available to iDVD 
slideshows since version one. 

Speaking of musical accompaniment, 
GarageBand now has transcription features borrowed 
from Logic - as you play, the software creates musical notation. 

Add this to 8-track recording and advanced 
post-production tools like vocal transfor¬ 
mation and time adjustment, and 
GarageBand is a tool to be taken seriously. 

The big news for iMovie is the ability to 
handle HD video - a first for an editor in 
this price range. It’s a little ahead of the 
market (HD cameras are still well and truly 


I'll have what 
she's having 


Australian Macworld February 05 














priced for Final Cut users) but then so was 
iMovie when it launched. 

Both iMovie and iDVD have added simplicity 
with “one-step” features. iMovie’s “Magic 
iMovie” automatically imports footage, adds 
titles, transitions and music, and produces a 
movie with a single click. Likewise iDVD offers 
OneStep DVD, allowing users to import footage 
from a video source and create a DVD without 
having to go through iMovie first — a boon if 
you just want to update your VHS collection. 

iDVD also adds support for all single-sided 
writeable formats (-R, +R, -RW, +RW), though 
Apple doesn’t guarantee this will work on 
older SuperDrives. 

iLife ‘05 should be available at the end of 
January for $129. 

The other big software announcement from 
Apple was iWork, described as “building the successor to 
AppleWorks”. Building is right — with no spreadsheet or data¬ 
base, this is no successor yet. What you do get is Keynote 2 and 
Pages, a new word processor with simple page layout features. 
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You pick a template, then drop your text and 
graphics in. Meanwhile Keynote adds presenter 
tools, a raft of export options (including Flash) 
and more templates. All this at $119, which is 
cheaper than Keynote used to be, plus you get 
Pages thrown in. 

In all these, the “I want” factor is high. I’ve 
bought a few PCs for home users in the past 
few years, and not once have I found included 
software covering so wide a range of interests 
and so well. 

By the way: I have listened to my iPod 
shuffle from the moment I wrote a headline for 
this piece. A look at the time tells me it is nine 
hours since iPod shuffle was launched, six 
hours since I bought it, five hours since I 
rushed to Virgin and bought CDs to feed it, 
three hours since the batteries were charged up first 
time; it then took 15 minutes to convert the CDs to MP3 in iTunes 
and another five minutes to load them into iPod shuffle. A pain¬ 
less process all the way. After this Expo they’ll all want what 
we’re having. • Osmund Iversen and Matthew JC. Powell 
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Hot Links 

www.apple.com.au/ipodshuffle 

You can get one too 

Give chance a chance 

In Dubbo, the backpacker never heard it coming. 
Oblivious, half-dancing down the road in the balmy 
weather. The Holden ute swerved but too late. “I bet she 
was listening to Sarah McLachlan,” the farmer was over¬ 
heard saying later, “that’s what they all do — this lot.” 

Life is random. 

Off Airlie Beach, the swimmer was identified by the 
iPod shuffle on his armband. Friends remembered him 
often surfing to the sounds of Cream; as soon as the 
iPod was turned on playing “I feel free” they knew. Just 
as well — the turbocharged outboard had taken his 
head elsewhere. “He’d have wanted it this way,” his 
mother consoled herself, “he loved his music.” 

Enjoy uncertainty. 

True? Who knows? Apple’s iPod shuffle certainly 
caught the imagination at launch. The Apple Store had 
some in stock on opening day and was sold out within two 
hours. I got one. For $US99 the small version storing 512Mb was 
well within impulse-buying range. I saw the lady in front of me 
buy three. The store sent for more and handed them out at the 
door, then sent people directly to the cash register. I only 
secured mine from a guy who grabbed too many in the rush. 

iPod shuffle is so simple. A cap at the end comes off and 
reveals a USB connector that plugs directly into your Mac, no 
wires, and of course with 12-hour rechargeable batteries and 


USB there is also no power cord. That leaves one 
cord with the earplugs. They could get rid of that also 
by using cordless headphones; someone is bound to 
come up with that accessory before long. 

What about the controls? Play/Pause, next and last 
track, volume up and down, and an almost invisible 
slider on the back for choosing straight play or shuffle. 
Not the choices of a full-blown iPod, but when you 
think of it identical to the options we had only a few 
years back on CD players. With one major difference: 
software. iPod is fed by iTunes, which means not 
loading a CD but your own choice of single tracks. 
Given that iPod is rarely far from the mothership, this 
freedom should be ample; you load it and take it for a 
jog, a drive, a shopping trip (but watch out for cars) 
and soon after you’re back for a refill. No moving parts, 
a simply unrivalled portable device. 

Apple, master of marketing tags, could not leave well enough 
alone. Strictly speaking, not having a playlist is a limitation 
compared to other iPods, but Apple had to make it a feature. 
Hence the launch slogan “Life is random” alternating with “Enjoy 
uncertainty” or “Give chance a chance”. Sounds like some Nike 
campaigns, but to be fair, “Life is random” is one hell of a 
lifestyle statement. Don’t test it on your bank manager, though. 
• Osmund Iversen 
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Where the (legal) action is 

iTunes user 
sues over DRM 

T homas William Slattery has filed a class action suit against 
Apple Computer in California, alleging Apple is guilt of 
violating federal antitrust laws and California’s unfair 
competition law by requiring users who buy music from the iTunes 
Music Store to use an iPod if they plan to take their music on the 
road with them. Slattery’s suit cuts to the heart of an ongoing issue 
related to Digital Rights Management (DRM) technology present 
in commercial downloaded music. 

Songs sold through the iTunes Music Store are protected using 
a DRM technology called FairPlay. Exclusive to the iTunes 
Music Store, FairPlay enables individually downloaded songs 
to be played back on up to five Macs or PCs, burnt to an unlim¬ 
ited number of CDs and downloaded to an unlimited number 
of iPods connected to authorised computers. The DRM tech¬ 
nology is lauded by some as a model for the industry, but it has 
its detractors. 

Apple’s “unlawful bundling and tying arrange¬ 
ment” of the iPod and iTunes Music Store violates 
federal and state laws “by suppressing competition, 
denying consumer choice, and forcing consumers 
to pay supra-competitive prices for their digital 
portable music players,” says Slattery’s complaint. 

The suit indicates that Slattery - defined as 
“typical of the claims of this class” — owns an 
iPod and has purchased files from the iTunes 
Music Store. 


Playing fair, and FairPlay. One point of 

contention voiced by critics - and by the lawyers 
filing Slattery’s suit - is that Apple hasn’t licensed 
FairPlay to other portable music player makers and 
music stores: only iPods can play songs downloaded 
from the iTunes Music Store, they say. 

Apple competitor Real tried to work around the 
problem with Harmony, a technology that makes 
songs purchased through Real’s own music store 
look to the iPod like an iTunes Music Store song. 
Harmony was introduced by Real last year and 
almost instantly decried by Apple as “the tactics and 
ethics of a hacker”. Apple later closed that loop 
with a software update to the iPod 
preventing it from using 
Harmony songs. 


By comparison, Apple competitor Microsoft’s Windows Media 
Player 10 technology is broadly supported by digital music 
players and used by some music stores. Microsoft has also begun 
a testing and branding program called “PlaysForSure,” which lets 
consumers know their music players can play songs encrypted 
with Microsoft DRM. 

This combined effort hasn’t greatly improved the market share 
for these products and services, however: Apple continues to 
reign supreme. Apple has the best-selling MP3 player and the 
most-used music store. 

Monopolising the situation. After years as the underdog 
with dwindling market share for the Macintosh, Apple’s become 
the big dog in the online music business. With the iPod now the 
best-selling MP3 player on the market and the iTunes Music Store 
similarly at the top of the heap of online music stores, some have 
begun to wonder if Apple is guilty of being a monopoly and 
abusing its power. That is one important point of Slattery’s class 
action suit. 

“Within the relevant market for online legal sales of digital 
music files, Defendant Apple, through its iTunes online music 
store, possesses and has possessed through the Class Period 
monopoly market power sufficient to exclude competition,” reads 
the complaint, which cites Apple’s own estimate of having 80 
percent share of the legal music download market as evidence 
that Apple has a monopoly. 

The suit asks for certification as a class action, and the award 
of “compensatory and statutory money damages, including 
trebled damages and punitive damages where appropriate.” The 

suit also asks the court to enjoin 
Apple from continuing its 
conduct. • Peter Cohen 
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Hot Links 

www.quickeys.com 

How about a QuicKey? 

QuicKeys X3 

T yping the same string of text, drilling down into submenus, 
or even accessing complicated keyboard commands 
throughout the day is not only tedious and time-consuming, 
but such repetitive actions can also contribute to poten¬ 
tially debilitating strain injuries. 

One way to improve productivity and save 
ailing limbs is by using shortcuts (also known 
as macros) that quickly take care of repetitive 
actions and multi-step tasks. With the latest 
version of QuicKeys, Startly Technologies 
(formerly CE Software) has added several new 
features to its automation utility for OS X, which 
allows you to create shortcuts manually or with 
a record function. 

QuicKeys X3 features a redesigned user 
interface that allows you to see all your 
shortcut steps at once as well as edit 
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multiple steps at once. You can also drag and drop steps 
among shortcuts. 

The new version also adds several new triggers for launching 
shortcuts. Application Event runs a shortcut based on application 
actions such as launching, quitting, or bringing to the front; Device 
allows you to assign shortcuts to specific input device buttons; and 
Speech lets you speak a unique phrase into a headset or micro¬ 
phone to activate a shortcut. 

While previous versions of QuicKeys let you import and export 
shortcuts to share with others, QuicKeys X3 adds Public 
Shortcuts, a feature that lets administrators publish for networked 
users. Any changes to the main shortcut list will be made each 
time you launch QuicKeys. 

Other improvement include the ability to 
save shortcuts as files, which you can place in 
and launch from toolbars or the Dock; better 
recording and playback features for creating 
shortcuts; more precise control over the scope 
of each shortcut with individual applications; 
and the ability to use variables and simple 
equations in shortcuts. 

QuicKeys X3 costs $195, with upgrades 
running between $65 and $105 depending on 
your current version. It should be available by 
the time you read this from Australian distrib¬ 
utor Conexus (02 9975 2799). • Jonathan Seff 
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Choose your Mac 


Install POS-IM 


Plug in a printer & 
barcode scanner 



Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 



POS*IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 
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I SOFTWARE 
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Hot Links 

www.apple.com/support/downloads 

Where to get updates manually 

docs.info.apple.com/article.html7artnum=61798 

Info about security updates 

docs.info.apple.com/article.html7artnum = 300080 

Detailed info about an update 

www.charlessoft.com 

Pacifist 

Getting better 
all the time 

C hances are pretty good that within the week or two before 
reading this story, you’ve seen Mac OS X’s Software 
Update window pop up to tell you “New software is avail¬ 
able for your computer”. In response, you’ve probably clicked the 
Install button and hoped for the best — or avoided clicking the 
button out of fear of the unknown. What really happens when 
you install an update? 

The good news is that these updates are designed to 
provide improvements in functionality, stability, or 
security (or some combination of the three). Apple 
is continually fixing bugs, patching holes, and 
adding features to Mac OS X - and using 
Software Update is the easiest way to implement 
those changes. It’s a big part of OS X, so under¬ 
standing what Software Update is doing and what’s 
in an update can help you overcome your fears - or 
at least give you some peace of mind that clicking the 
Install button is usually the right thing to do. 

(The bad news is that with millions of Macs in the wild, 
configurations vary and sometimes updates unintentionally 
cause problems. See the sidebar “Four things to remember when 
updating” for some tips on avoiding potential problems.) 
Roughly speaking, updates provided by Software Update fall 
into one of three categories: 

Application and hardware updates. An application 

update fixes problems with or adds functionality to a particular 
Apple application - such as iTunes, iPhoto, or iSync - by modi¬ 



fying or replacing that application and, possibly, various support 
files. An application update will be named “Application Update” 
or “Application version #” and typically changes the version 
number of the affected application (for example, bumping iTunes 
from version 4.6 to 4.7), but does not affect the version of Mac 
OS X itself. This also include firmware updates to the iPod and 
AirPort Base Stations. 

Security updates, a security update plugs potential secu¬ 
rity holes in the OS by modifying or replacing specific files 
contributing to the vulnerability. Sometimes these holes are 
publicly acknowledged; other times only Apple knows about 
them. (For more info about security updates, see “Hot links”.) A 
security update is usually named “Security Update yyyy-mm-dd” 
and generally does not affect the version number of OS X, but 
may change application versions slightly (for example, Safari 
1.2.4 [vl25.ll] to 1.2.4 [vl25.12]). 

Mac OS X updates. An update to Mac OS X is a way for 
Apple to roll out fixes for a smattering of problems with the oper¬ 
ating system itself, as well as to add minor features and func¬ 
tionality, all at once. Mac OS X updates are named “Mac OS X 
version # Update”; installing one will change the version number 
of the entire OS (for example, from Mac OS X 10.3.6 to 
10.3.7), and, if applications are also updated, will 
change the version number of those applications. 
(Note that an OS update is by definition a minor 
update to a specific major version of Mac OS X; 
it won’t upgrade you from Panther to Tiger.) 
Although Software Update makes updating your 
Mac easy, it’s also possible to install such updates 
yourself by downloading them from Apple’s web site 
(see “Hot links”) and then double-clicking the update 
package, which will launch the Installer utility. Even though you 
can download uninstalled updates via Software Update — and keep 
a copy of the update handy backed up in case you ever need to 
reinstall OS X and don’t want to have to redownload the file — 
doing so from the web offers some advantages. First, for Mac OS 
X Updates, Apple often provides Combo versions of the down¬ 
loadable packages, which incorporate all OS X Updates into one 
package. (For example, all the changes in 10.3.1, 10.3.2, and so on, 
all the way up to 10.3.7, will be contained in the 10.3.7 Combo 
Update.) Some users report fewer problems with these Combo 
updaters — which don’t always show up in Software Update — and 


Four things to remember when updating 

■ Make sure your hard drive is in good shape. Boot from another drive or use your OS X Installer CD or DVD and then run Disk 
Utility’s Repair Disk feature. You can also use a third-party utility such as DiskWarrior. 

■ Back up. It’s rare that an update will result in a loss of data, but it has happened: a few years back an iTunes installer had a bug 
that erased some users’ hard drives. Be safe, not sorry. 

■ Take it slow. Although you may be tempted to install every update immediately, sometimes it’s better to be patient. When an 
update is released, consider holding off for a few days and keeping an eye out on web sites like www.macfixit.com and 
www.macintouch.com to see if other people experience problems. 

■ Repair disk permissions. After you’ve finished installing and restarted your Mac (if necessary), run Disk Utility’s Repair Disk 
Permission function on the updated drive to make sure all system files have the correct privileges. 
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they certainly make it easier to bring OS X up to speed if you ever 
need to reinstall. Finally, installing updates manually lets you see 
what’s going to be installed, as explained below. 



What’S in an Update? If you’re the type who wants to know 
exactly what you’re installing, unfortunately it’s often difficult 
to tell. Although Apple always includes some sort of description 
of improvements and fixes provided by an update, this informa¬ 
tion is usually vague and often nearly useless. What exactly does 
“improves system stability for your Power Mac G5” — the entire 
change note from a recent firmware update - really mean? 

Sometimes Apple provides more detailed information about an 
update on its web site; for one recent example, see “Hot links”. 
However, more often than not, you’ll have to make do with the 
shorter version. 

If you’d like to see exactly what an update will install, you need 
to download the update manually. You can then install the update 
package and use the Installer utility’s Show Files command (in 
the Installer menu) or, better yet, use a utility like Pacifist (see 
“Hot links”) to view the files to be installed. 

You may have noticed that Apple often seems to release major 

Software Update 



New software is avaiiable for your computer. 

If you're not ready to install now, you can use the Software Update 
preference to check for updates later. 



Install 

■ NiiMr 

* Version 

Size 

0 

3 

AirPort Software 

4.1 

13.6 MB 


3 

iCal 

1.5.4 

7.7 MB 

a 

GJ 




jo 

s 

QuickTime 

6.5.2 

19.3 MB 


3 

Security Update 2004-10-27 

1.0 

832 KB 


The 10.3.6 Update delivers enhanced functionality and improved reliability for Mac 
OS X vl0.3 ’Panther" and is recommended for all users. 

Key enhancements include; 

• improved file sharing for Mac (AFP), UNIX (NFS) and PC (SMB/CIFS) networks 

• more reliable network automounts and launch of network applications 

• improved OpenGL technology and updated ATI and NVIDIA graphic drivers 

• additional FireWire audio and USB device compatibility 

• updated Calculator. DVD Player. Image Capture, and Safari applications 

• improved compatibility for third party applications 

• previous standalone security updates 

For detailed information on this Update, please visit this website; 
http;//www. info, apple. com/kbnum/n300080 

For detailed information on Security Updates, please visit this website; 
http;// www.info.apple.com/kbnum/n61798 


0 Restart will be required. ( Quit } { Install 5 Items ) 

_ d 

updates late on Friday afternoons. Although the company would 
likely argue that such updates are just being released after a long 
week of hard work, some outside the company suspect that the 
real reason is to reduce any bad press that might result if signif¬ 
icant problems are discovered with the updates. Regardless of 
which theory is correct, it’s generally a good idea to hold off a 
few days before installing - let others install the new software 
first and then see what the reaction is around the net. The one 
exception is Security Updates: If your computer is connected to 
the internet, it’s usually a good idea to install Security Updates 
right away, as they patch holes in the OS that could be used by 
a malicious hacker to break into your Mac. • Dan Frakes 
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■ CES 

® 

Hot Links 

www.motorola.com/au/ 

Australian site for Motorola 

Moto nixes sneak 
peek at iTunes phone 

A s part of a partnership with Apple, Motorola plans to 
release an iTunes client this year. That device was going to 
be shown off during a keynote talk at the 
International Consumer Electronics Show in Las Vesgas 
until executives realised that engineers worldwide might 
be watching the speech webcast and could, if they were 
inclined, see the design and share it around the internet. 

So attendees had to be content with the promise from 
Ron Garriques that the device will be out this year. The 
president of Motorola’s personal devices division gave 
peeks of other upcoming technologies and gadgets and 
offered the company’s vision of the converged future in 
which users are in control. 

Garriques took a jab at industry pundits who have said 
that mobile phones will become commoditised over time. 

That will never happen, he said. “This thing is never 
going to be commoditised,” Garriques said, holding up 
a Razr handset, which he said is “for us (at Motorola) 
just the most thrilling product.” Although the thin 
handset is jammed with functions including MPEG4 
video playback and Bluetooth, users don’t buy it for 
those features. “People buy it because it fits in (the) top 
pocket,” he said. 

As for the commoditisation issue, mobile phones operate on 
different frequencies depending on where they are used around 
the world, and are manufactured under differing national regu¬ 
lations, he said. Handsets use various operating systems from 
different vendors with different telecommunication carriers 
providing services and handsets that come in a variety of styles 


and designs, he said. Software and hardware makers, manufac¬ 
turers and carriers have no incentive to have their products and 
services interoperate and because of that the market will never 
be commoditised, he said. 

Garriques had something to say, too, about convergence - as 
usual, a big theme at CES. Some have said users would turn to 
their mobile phones as their main consumer electronic devices and 
so those will need to handle varied multimedia functions. Others 
have pointed to the PDA (personal digital assistant) as the key 
convergence tool. However, convergence hasn’t occurred around 
any one device. “It converged around people,” he said, asserting 
as others have in talks and panel discussions here that individual 
users - not companies - are in control and their demands and the 
ways they use devices are the greatest market forces. 

While some of us older folks might not want to accept 
it, our children — Garriques specifically mentioned 10- to 
16-year-old girls - are the ones constituting the major 
market force. Kids want to be connected all of the time to 
the internet, to music, to their friends, if not to their 
parents. Motorola’s “Seamless Mobility” initiative is at 
least partly aimed at preteens and teenagers, but the 
applications of that initiative shown during the speech 
were clearly aimed at the audience - mobile profes¬ 
sionals who want the latest gadgets to help them in their 
jobs and their homes and in between. 

The “Motorola Snowboarder” appeared on stage to help 
Garriques demonstrate aspects of the initiative. The snow- 
boarder wore a Bluetooth-enabled jacket and carried a 
Bluetooth-enabled helmet that are both designed to keep 
users connected even while snowboarding or skiing on 
a mountain. The gear is part of a deal Motorola has with 
Burton Snowboards and is expected to be on the market 
at the end of this year or early next year. 

The company is also working on an RFID (radio frequency iden¬ 
tification) tag as part of its “Liquid Media” initiative that allows 
content to follow users from place to place and device to device. 
A user listening to a particular tune at home can carry their RFID 
tag into their car and have the tune play there and then move 
into their office and have the same song keep going over their 
laptop. The tag will be available this year, he said. • Nancy Weil 



Creative takes aim at iPod mini 


Creative Technology took aim 
squarely at Apple's market¬ 
leading iPod during 
presentations at the Consumer 
Electronics Show in Las Vegas. 
Presenters at Creative's booth 
mocked the iPod mini, while 
boosting the features of its 
competing Zen product line. 

Apple and reviewers have 
lauded Apple's scroll wheel 
iPod interface since its 
introduction, but Creative feels 
it has a better approach to 
navigating an MP3 device. “The 
Zen moves the way you do,” 


said one of Creative's 
presenters. "When you go to a 
web page you don't want to go 
around in circles like the iPod 
mini do you? No, you move up 
and down. When you navigate 
the Zen, you move the same 
way.” The presentation went on 
to mock the iPod's lack of 
removable batteries, while 
trumpeting the purported 12- 
hour battery life of the Zen. 

In November, Creative Chief 
Executive Officer Sim Wong 
Hoo told reporters in Singapore 
his company plans to spend 


$US100 million in 2005 in a 
marketing war aimed squarely 
at iPod. “The MP3 war has 
started and I am the one who 
has declared war,” Sim said. 

A Creative spokesperson said 
the releases and updates at 
CES are part of that marketing 
war. “It is definitely part of the 
campaign,” he said. “We are 
going out hard with the Zen.” 

The new flash media-based 
1GB Zen Micro will be released 
in the first calendar quarter of 
2005 for $US199. In addition, 
4GB and 6GB models are 


coming soon (Australian pricing 
for these products was not 
available at press time). 

With the new models, add-on 
accessories and pricing, 
Creative feels it what it takes to 
battle with Apple. “We have the 
line-up and price-point to spark 
interest in our players," said the 
spokesperson. • Jim Dalrymple 

HotUnks 

au.creative.com 

Up against the iPod 
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Off the net 

Latest shareware and 
free downloads 



■ iCamShare 2.0.1 
$US15 Shareware X 
(10.2.8 or later) 

Use your iSight or 
other FireWire web 
cam to record video 
clips, compress them 
and e-mail them to 
friends easily. Easy 
enough for computer 
novices to use and 
makes the iSight so 
much more useful for 
communicating to people who 
don’t have a web cam. 

■ JAIbum 5.1 Freeware X 
(10.0 or later with Java Virtual 
Machine 1.3 or later) 
Easy-to-use web photo album 
generator. Its main advantage 
is there are many different 
skins available for the web 
pages it generates, created by 
the enthusiastic JAIbum user 
community. 

■ SMARTreporter 2.0b5 
Freeware X (10.3 or later) 

Monitor your hard-drive’s 
inbuilt S.M.A.R.T statistics 
using a menu bar item. This 
helps warn you of progressive 
drive failure before it becomes 
catastrophic. 

■ Adobe Reader 7.0 
Freeware X (10.2.8 or later) 
Finally! An updated version of 
Adobe (Acrobat) Reader that 
integrates properly with web 
browsers, and is fast to start 
up. Preview is still marginally 
faster, but at least this has 
become a good fall back 
option if you have a PDF that 
Preview doesn’t read properly. 

■ Butler 4.0b21 Freeware X 
(10.2.8 or later) 

Useful multi-faceted menu bar 
item that allows you to search 
your computer instantly, launch 
applications, bookmarks, 
iTunes songs, and more. 


■ Macaroni 2.0.4 $US9 
Shareware X (10.1.2 or later) 

Runs the system maintenance 
tasks like deleting old log files 
automatically. These tasks 
already run automatically in OS 
X — but in the middle of the 
night, which for many people 
means they never get done if 
the Mac gets put to sleep in 
the wee hours. 

■ 59-8 Interactive World Map 
A8 $US10 Shareware X (10.3 
or later) 

Navigate the globe from a 
satellite’s perspective and then 
view scenes and landscapes of 
any country in the world. Good 
educational tool for kids or big 
kids with the travel bug. 

■ EasyFind 3.3.1 Freeware X 
(10.2 or later) 

Speedy disk searcher. Not an 
indexed search like Spotlight, 
so it’s not instant, but it’s 
considerably faster than the 
find function built into the 10.3 
Finder. Also allows Boolean 
operators like AND/OR to be 
used for more focused 
searches. 

■ GarageSale 1.2.1 $US25 
Shareware X (10.3 or later) 

eBay’s officially endorsed 
desktop application for Mac. 
Makes listing items for sale 
considerably faster because 
you can create templates and 


then just modify them when 
you sell similar items. Also, no 
delays while waiting for web 
pages to load in the multi¬ 
stage listing process. 

■ xGestures 
1.0 $US5 
Shareware X 
(10.3 or later) 
Control 
aspects of 
your system by 
simply moving 
the mouse. For 
example a 
rapid mouse 
pointer move 
to the left 
could minimise 
a window. Like keyboard short¬ 
cuts for the mouse. 

■ Sticky Window 1.0.1 $US15 
Shareware X (10.3 or later) 
Turn windows into tabs on your 
desktop simply by dragging 
them to the side of the screen. 
Works for all windows, not just 
Finder windows! Fantastic 
addition to Expose — one of 
those things that should be 
built into OS X. 

■ StartupSound.prefPane 
Freeware X (10.2 or later) 

Mute or turn down the volume 
on your Mac’s startup chime. 

■ Calillona 2.0b2 Freeware X 
(10.3.5 or later) 

Like iTunes for Amazon.com — 
browse Amazon’s entire cata¬ 
logue through a brushed-metal 
iApp. Allows you to create 
shopping lists for different 
purposes, eg different family 
members’ birthdays. 

■ Delicious Library 1.0.6 
$US39.95 Shareware X (10.3 
or later) 

Make a visual library of your 
books, CDs, DVDs and video 
games. If you have an iSight, 
you just scan the barcode on 
the back of the items, and 
Delicious uses Amazon’s cata¬ 
logue to retrieve all the info and 
a cover image. Integrates with 
AddressBook and iCal to lend 
stuff to friends, and recom- 
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mends other items you might 
like based on what’s in your 
library. Support for Australian 
barcodes isn’t good yet, as 
they often differ with the US 
equivalents. 

■ XBox HID Driver 1.3 $US5 
Shareware X (10.2.6 or later) 

Connect XBox peripherals like 
the gamepad and DVD 
controller to your Mac. Makes a 
PowerBook a first class wide¬ 
screen DVD player, complete 
with remote control! 

■ TuxPaint 0.9.14-2 Freeware 
X (10.2 or later) 

A paint program for kids, with 
big buttons, pre-drawn back¬ 
grounds to paint on, sound 
effects and a cartoon penguin 
that gives instructions. 

■ Quickslides 1.0.1 Freeware 
X (10.3 or later) 

If you want to send a CD of 
pictures to a friend, include this 
small application. When they 
open it, it automatically plays a 
slideshow of the pictures in the 
folder it’s in. 

■ dotMac Menu 2.2 $US5 
Donationware X (10.3 or later) 

Useful MenuExtra (menu bar 
item) to access all the func¬ 
tions of Apple’s .Mac service 
directly. 

■ iTerminal 0.99 $US5 
Shareware X (10.3 or later) 

Terminal window with a direc¬ 
tory tree, so you can more 
easily navigate your disk struc¬ 
ture without having to use CD 
commands 

■ Addressix 1.4.5 $US13 
Shareware X (10.2 or later) 

Print envelopes based on 
addresses stored in 
AddressBook, or VCards. 
Remembers printer settings so 
you only have to set manual 
feed once and never again! 

• Dan Warne 

® 

Hot Unks 

www.ausmac.net 

Download the software in Off the net 
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The view from the other side of the counter. 




Hot Links 


A byte of betrayal 


www.asia.apple.com/applestorenews/promo/pricematch/au.html 

Apple’s price matching policy 


O NE NIGHT IN Bangkok during the Loy Krathong festival, I 
met an almond-eyed boy who could have been more than 
a dream. He said he was a student, he said he was an artist; 
he said I was his new girlfriend, and told the world. That’s not 
enough, and there was more, but, nevertheless, reality — as I under¬ 
stand it —- intruded. 

We were in an all-night bar in Bangkok, in Soi Rambutri, a bar-ridden 
street full of Thai students and backpackers, not far from the infamous 
and much-loved Khao San Road, and although my Scottish friend 
knew him from the university, that means nothing in a land where 
everything is shades of grey. 

Apple resellers could be forgiven for finding themselves in a 
similar situation of late. Only worse. For they are contracted to 
their partners; I was merely weighing the odds. Attraction to 
a quality product, as one might expect, can do funny things 
to the mind. 

What does one do if one merely suspects things are not 
as they seem? And what does one do if one’s beloved, 
to all extents and purposes, seems bent on betrayal? 
Relationships between vendor and reseller — unlike 
those under a tropical moon in a poorly understood 
foreign culture — should be up front and the delineation between 
what is acceptable and what is not should be clearly defined. Don’t 
you agree? 

What does one do if one has proof — incontrovertible evidence — 
against one’s beloved? Does one confront them, shove the evidence 
in his or her face and request an explanation? Does one draw up a 
list of deeds done and obligations neglected for all to see, solemnly 
crossing the items off against a pre-determined balance sheet of 
morality and business ethics? 

Does one visit in the dead of night, proffer contracts signed and 
promises sealed, tears streaming, making a scene, to rip those affi¬ 
davits up in his or her face, seeking revenge but, above all, satisfac¬ 
tion? The Rolling Stones sure didn’t get none and neither will you, no 
matter how well the (melo)drama is played. 

Yet Apple resellers are now forced into this very position. There are 
few, if any, subtleties into which one may retreat to save face. Apple 
has done that which on the surface appears unforgivable. It is 
competing openly with its resellers, to their detriment and possible 
future business loss. 

The symbiotic relationship of vendor and reseller has been violated, 
at least according to the societal norms under which many, if not most, 
resellers and distributors for Apple have been labouring. This is a lot 
worse than bar boys in Bangkok; in Thailand, please, ask them no 


questions and they will tell you no lies. Khawp khun kha. Stupid farang. 
What were you thinking? 

What Apple has done: advertised it will match prices with any other 
vendor. That includes resellers. The very people most dependent on 
a fair deal from Apple have had their legs cut from under them. Apple 
Computer Australia — in tandem with the US — has announced a 
price matching policy. Yep, that makes it official, sure enough. Its direct 
online store plans to match any prices quoted to customers by its 
reseller channel, on Apple hardware and software items. 

"We will match that price up to 10 percent off the current 
Apple Store regular price," one Apple memo told its 
\ channel. Isn’t that underselling your partners? No, you 
only get one guess at that; I am sorry. And local 
resellers have responded as expected — they’re not 
happy, Steve. 

Apple isn’t an easy platform to sell at the best of 
times. And this latest move makes it nearly impos¬ 
sible. Yet Apple has spent the last three years — 
according to some local partners — claiming at 
conferences that it doesn’t and won’t compete 
with its partners. I know what they called that 
when I was at school. 

You could argue that Apple resellers 
shouldn’t have expected anything else. After all, a lot of IT vendors 
sell direct, either explicitly or implicitly competing with their channel 
partners. Why should Apple reseller customers be sacrosanct? This 
is business: it’s dog-eat-dog Darwinism, may-the-best-man-win terri¬ 
tory. Let’s not forget (as if resellers ever could): PC vendors compete 
largely on price. 

Let’s also not forget that Apple resellers aren’t like PC resellers. While 
they have diverse peripherals from multiple vendors to create the 
value-add — and boost margins — for their businesses, they have 
nowhere near the ability to diversify that vendor-neutral PC resellers 
do. If they ditch Apple to ensure their own survival, they have to change 
their entire brand and market strategy. They have to become an entirely 
different company. 

More than most other things, that’s what makes it totally unfair. Apple 
resellers are like one’s kids; they can’t choose their parents. Sure, in 
the US they might divorce their parents from time to time, but here in 
the Antipodes generally you get who you get. There really isn’t a lot of 
room to move. 

Mai pen rai. Never mind. Revenge, as I’m sure you’ve heard, is a 
dish best enjoyed cold. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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AUSTRALIA’S FAVOURITE 



visit ozemail.com.au or call 133 593 ^ifeurst 

Subject to availability in your area. Portable Broadband from $40.95 per month, minimum epst $363.85. Mobile Broadband from $99 per month, minimum cost $447. Minimum cost includes activation fee and Wireless modem,’Full terms and conditions at www.ozemail.c6m.au 


wireless 
broadband for 


9m - 


OzEmail 


OzEs on 


the move 


il . ff 

\ [ Jtrowidewireless 


PLANS FROM 

$ 49.95 


FLAT RATE 
PER MONTH 


no excess charges 


no contracts 


supports OSX 1.5+ 


When you’re out and about, your broadband can be too 
Don’t be tied to a phone line or limited to hotspots. 
Experience the flexibility and convenience of high speed 
internet throughout the metrowide wireless coverage area 
With flat rate plans and no excess charges for home or 
business, it costs less than you might think. 

So get moving and see why more OzEs are enjoying 
broadband on the go. 










visit ozemail.com.au or call 133 593 
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By Rob Griffiths. Illustrations by Harry Campbell. 




® 

Hot Links 

homepage.mac.com/jonn8/as/ 

Preferential Treatment 

www.nonamescriptware.com 

CacheOutX 

www.westwind.com/reference/OS-X/Netlnfo-recover.html 

How to recover your Netlnfo database 

www.pica.com.au 

Distributor of DiskWarrior 

www.techtools.com.au 

Local agent for TechTool Pro 4 

www.titanium.free.fr/english.html 

OnyX 

homepage.mac.com/julianmayer/ 

Inspect your drives with SMARTReporter 

www.abstracture.de/cronnix/ 

Schedule maintenance tasks 

personalpages.tds.net/~brian_hill/macjanitor.html 

MacJanitor 


« 



EIGHT SIMPLE STEPS 
YOU CAN TAKE NOW 
TO KEEP YOUR MAC 
FROM FALLING APART 
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Focus. 


8IMil|i;igg|... ... .. 


*1 

_ 


T he mixed-up menus. The sudden crashes. The ever-spin¬ 
ning beach ball. They’re all signs that your Mac is 
headed for trouble — maybe big trouble — if you don’t 
do something soon. 

OS X tends to be more stable than some other operating sys¬ 
tems I could name, but it’s not indestructible. Properly main¬ 
taining your Mac can ward off disasters that could leave your 
comfortable digital environment in ruins. And Mac maintenance 
is easy - there’s even software that does most of the work for 
you. A little effort is all it takes to keep your technological house 
in order. 


»TIP! 

FIND CORRUPT PREFERENCE FILES FAST. 

To simplify using the plutil utility in Terminal, select File: Save As, give 
the file a name (such as Check My Permissions), and pick a location. In 
the When Opening This File section, select Execute Command In A Shell, 
click on the Execute This Command (Specify Complete Path) button, and 
enter either of the commands in this section. Click on Save, and you’ve 
got a clickable file. In the future, simply double-click, enter your pass¬ 
word when prompted, and press return. 


VERIFY 

PREFERENCES. 


WHY: Most OS X applications store preference information in XML 
files. Sometimes these files become corrupted, which can lead to 
undesirable results such as crashes and odd-looking menus. 
Verifying your preference files is a good way to eliminate 
unexplained crashes. 

WHEN: Primarily after you notice unexpected behaviour, such as 
crashes, menu corruption, or other oddities. 

WHO: Everyone. 


by clicking on a couple of buttons. It’s a bit slower than Terminal, 
but it’s much easier to use, and its results are easier to read. It lets 
you opt to open, move, or trash any corrupted files it finds. 

An application may create a file that fails Apple’s test but is not 
corrupt. If you see a file or two listed for applications that seem 
to work just fine, you can safely ignore the warnings. If you find 
a truly corrupted preference file (and don’t have a corruption-free 
backup), quit the application, trash the file, and start over with 
the application settings. 


If your e-mail program quits while loading, if your web 
browser forgets your settings, or if Address Book loses its 
categories, the application’s preferences file may be cor¬ 
rupt. You could simply delete the corrupted file outright, 
but then you’ll lose custom preferences, which you must 
restore by hand or from a backup. Save yourself trouble by 
first verifying the corruption. 

OS X uses .plist files to store application- and system-related 
preference information. These files are text files saved in the XML 
format, which follows a set layout. So it’s easy to determine 
whether a file is corrupted: if it doesn’t adhere to the set XML 
layout, it’s corrupted. 

There are two ways to check XML preference files. In OS X 10.2 
and later, you can use the Unix utility plutil. Just open Terminal 
and type sudo plutil -s ~/Library/Preferences/ 
*.plist - and then press enter and 
provide your password when asked. 

In the preceding code, -s tells plutil to 
suppress output of a successful test, so if 
you see output, you’ll know that it’s from 
an error. You need to use sudo because 
some preference files, such as those from 
Micromat’s TechTool, are owned by the 
system even though they reside in the 
Preferences folder in your user folder. 

You can check the top-level system 
preferences by repeating this command 
with /Library/Preferences as the 
folder location. 

If you’re not fond of Terminal, try 
lonathan Nathan’s free Preferential Treatment application (see “Hot 
links”). It lets you check user-level and system-level preferences 


REPAIR 

PERMISSIONS. 


WHY: OS X uses a permissions system to determine which 
programs and folders a user can access. Sometimes these 
permissions are mistakenly modified, and you can’t access 
folders or programs. Repairing disk permissions restores the 
correct permissions, allowing access to folders and applications. 
WHEN: Depending on your download habits, as often as once a 
week or even every day. 

WHO: Anyone who regularly downloads and installs trialware 
and shareware. 


s 



ay your word processor tells you that it can’t save the 
file you’ve been working on for an hour, that your e- 
mail program won’t let you change its preferences, or 
that you can’t even launch an applica¬ 
tion. These are all symptoms of permis¬ 
sions gone bad. 

Different files and folders at different 
locations on your hard drive have dif¬ 
ferent permissions (see the screenshot 
“Who’s in charge?”). Although OS X’s per¬ 
missions system works well most of the 
time, default permissions can become cor¬ 
rupt. This happens most often after you 
install software that includes system-level 
components, or when you update the OS. 

To repair broken permissions, launch 
Disk Utility (Applications: Utilities), click 
on your startup disk, and then click on 
Repair Disk Permissions. (Don’t bother running Verily Disk 
Permissions — it takes just as long as Repair Disk Permissions, 


\ustraIian Macworld February 05 
















029 


and if it tells you that it found permissions errors, you’ll then 
want to run Repair Disk Permissions anyway.) 

This process can take as long as 15 minutes; while Repair Disk 
Permissions is working, you’ll see messages about items it has 
corrected (see the screenshot “Permissions granted!”). When it’s 
done, any permissions issues that affect system-level files and 
folders on your machine will have been resolved. (For an 
apparent exception, see the sidebar “Even perfect disks have 
imperfect permissions.”) 

Repair Disk Permissions uses internal data, as well as data in 
the top-level Library: Receipts folder, which keeps track of soft¬ 
ware you’ve installed. Never delete anything from this folder. 

Your permissions-repair schedule should depend on how often 
you run installers. The more often you run installers, the more 
often you should run Repair Disk Permissions. I recommend that 
you repair permissions weekly if you download and install a few 
programs a week. 


WHY: Cache files are temporary receptacles for data that help OS 
X and its applications work faster. They can become corrupted or 
simply too large to function well. If you’re experiencing odd 
issues with an application — such as preferences that won’t load 
or menus that contain strange characters — or if an application 
or the system seems sluggish, it may be a cache-related issue. 
WHEN: Removing cache files once or twice a month works well for 
most people, but if your Mac is always on and working, you may 
want to remove cache files once a week to prevent corruption. 
WHO: Everyone. 


A cache is a place to store something temporarily so the OS 
or a program can retrieve and use it in a hurry. G4 and 
G5 processors have caches that help them handle instruc¬ 
tions more quickly. OS X uses disk-based caches that hold copies 
of graphics, frequently performed calculations, and the contents 
of dynamic menus. Caches help reduce application launch times, 
speed up the display of screen data, and make web sites load faster. 

You’ll find OS X’s cache files in the System: Library: Caches 
folder, in your user folder’s Library folder, and in folders within 


individual application folders. The easiest way to remove most 
of them is to use one of the tools listed in the section under 
’’Construct a maintenance toolbox”. (Except for Safari’s caches, 
these tools generally don’t affect application-specific caches; 
you’ll have to wrangle these files yourself.) 

Regularly deleting your cache files is a good idea. If you’re seeing 
slowdowns or other unexplained behaviours, there’s no harm in 
tiying to rout the bad behaviour by deleting the cache files. 


DELETE 

LOG FILES. 


WHY: Log files record system- and application-related activity. 

They grow over time, using disk space to store data you’ll 
never need. 

WHEN: Log files don’t normally grow excessively large, so you can 
delete them only when you want to reclaim drive space. 

WHO: Users concerned with freeing every bit of available drive 
space, and users who make extensive use of FTP, web, and other 
bundled Unix applications. 

A s you work, your OS and applications automatically 
create log files that record everything from the mundane 
to the important. Large log files don’t cause system 
instability, but when diminishing disk space becomes a concern, 
there are a couple of ways to clean up. 

Like cache files, log files are stored in several places, from the 
system level (in the /var/log and /Library/Logs folders) to your 
user folder (~/Library/Logs). You can run OS X’s built-in daily, 
weekly, and monthly maintenance scripts to take care of the 
system-level log files. To root out log files at the user level, you 
need either the Console application (in Applications: Utilities) 
or an application such as NoName Scriptware’s CacheOutX (see 
“Hot links”). 

In Console, delete any log listed in your user folder’s Library: 
Logs folder by highlighting it from the left-hand Logs column 
and pressing -delete. After you confirm your action, that log 
file vanishes. Your Mac automatically re-creates it the next 
time the system or the program needs to write something to 
the log. 


DELETE 

CACHE FILES. 


Even perfect disks have 
imperfect permissions. 

The Repair Disk Permissions function works by comparing each folder’s actual per¬ 
missions with a master list of the expected permissions for that folder. If there’s a dif¬ 
ference between the actual and the expected, Repair Disk Permissions modifies the 
folder to match the master list. 

There is a glitch in the process — if you run Repair Disk Permissions and then immedi¬ 
ately run it again, you should get a clean bill of health, since everything was just repaired. 
You won’t. Instead, you’ll probably see this in the output section: “We are using special 
permissions for the file or directory ./System/Library/Filesystems/cd9660.fs/cd9660.util. 
New permissions are 33261.” You can safely ignore this message. 



Permissions granted! When you run Disk 
Utilities’ Repair Disk Permissions feature, 
you’ll see messages explaining which files 
and folders had incorrectly set values. 
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Focus. 


0 0 0 robg Info 


0 0 O Applications Info 

800 System Info 

▼ General: 


▼ General: 

| T General: 

robg 


A Applications 


PI s V«em 

Kind: Folder 


Kind: Folder 


Kind: Folder 

Size: 5.95 GB on disk (6,310,310,018 


Size: 5.75 CB on disk (5,884,344,447 


Size: 1.3 CB on disk (1,259,721,259 

bytes) 


bytes) 


bytes) 

Where: aluminium:Users. 


Where: aluminium: 


Where: aluminium: 

Created: Monday, April 19, 2004 8.S6 PM 


Created: Wednesday, May 29, 2002 3:01 PM 


Created Friday, May 23, 2003 7:00 AM 

Modified: Thursday, October 14, 2004 1:57 


Modified: Thursday. September 30, 2004 4: 


Modified: Thursday. September 30, 2004 4: 

PM 


44 PM 


43 PM 

Q Locked 


Q Locked 


„ Locked 

► Name & Extension 


► Name & Extension 


► Name & Extension 

► Content index: 


► Content index: 


► Content index: 

► Preview: 


► Preview: 


► Preview: 

▼ Ownership & Permissions 


▼ Ownership & Permissions 


▼ Ownership & Permissions 

You can f Read & Write $ ] 


You can Rs3d & Write i 


You can Read ; 

V Details: 


f Details: 


▼ Details: 

Owner: robg J | £ 


Owner, system : £| 


Owner: system t 

Access: I Read & Write i #| 


Access: Read A Write : 


Access: Read & v 

Group: robg $ 


Group, admin J 


Group: wheel t 

Access:; Readonly *| 


Access: Read & Write X 


Access: Read only X 






Others Readonly * j 


Others: Read only 


Others: Read only J 






f Apply to enclosed items .. ^ 


( Apply to enclosed items... ^ 


f Apply to enclosed items... ^ 






► Comments: 


► Comments: 


► Comments: 


nm 


ROUTINE MAINTENANCE 
REMINDER. 

Set up a repeating event in 
iCal or Outlook and call it Mac 
Maintenance. When the 
reminder pops up, take a 
routine-maintenance break. 


Who’s in charge? Permissions are 
complicated. On the left, the user 
can read from and write to the 
user’s Home directory without 
restriction. In the centre, the user 
and the admin-level user can read 
from and write to the Applications 
folder — the folder isn’t owned by 
the user. On the right is the OS X 
System folder, to which not even 
the admin user has write privileges. 


PREBIND. 


WHY: Prebinding allows applications to launch more quickly. 
When prebinding information becomes outdated, launch 
times increase. 

WHEN: Users of OS X 10.2 and earlier should prebind at least 
monthly — users who install and remove a lot of applications 
should prebind more often. 

WHO: Anyone running OS X 10.2 or earlier. 


P rebinding is a process through which OS X figures out what 
code is used by an application before it runs, greatly reducing 
the application’s launch times. In early releases of OS X, pre¬ 
binding information could become out-of-date, leading to slow- 
launching applications. If you’re running a pre-10.3 version of OS 
X, use one of the tools mentioned under “Construct a maintenance 
toolbox” below to update your prebinding information. 

Or do it yourself in Terminal. Open a new window, type sudo 
update_prebinding -root /, 
and enter your admin password 
when prompted. You may want to 
do this at the end of a workday - 
the process can take as long as an 
hour, depending on how many 
applications are installed. 

In OS X 10.3 and later, the system 
automatically updates prebinding 
information whenever you use 
Apple’s installer program to 
install a program on the boot 
volume (the “optimising” step you 
see during the install process). For 
programs that are either drag- 


installed or installed on other volumes, the system automat¬ 
ically runs a tool called fix_prebinding when it detects an 
application with outdated prebinding information. The 
preceding command works on 10.3 systems, but it shouldn’t 
be necessary. 

For another way to speed up application launch times, see the 
sidebar “To defrag or not to defrag?” 


AUTOMATE 

YOUR Ml 


UR MAINTENANCE. 



WHY: OS X comes with a set of Unix scripts that run automatically. 
They delete and archive unnecessary data created through 
normal use of your machine. 

WHEN: You don’t have to lift a finger — the scripts run daily, 
weekly, and monthly, as long as your machine is awake at their 
scheduled run times. 

WHO: Heavy users of the command line. 


O S X is designed to make 
basic maintenance tasks 
invisible to you. The oper¬ 
ating system regularly cleans up the 
little files that can clog your 
machine - from system logs to FTP 
logs to firewall logs. But there’s a 
catch. OS X’s cleanup scripts are set 
to run at specific times. The daily 
script runs at 3:15 a.m., the weekly 
script runs at 4:30 a.m. on 
Saturdays, and the monthly script 
runs at 5:30 a.m. on the first day of 
the month. Apple probably chose 
these times because you’re not 
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000 


_j daiiy.out 


Logs 
Logs 

consoIe.log 

system.log 

► -/Library/Logs 

► /Library/Logs 
▼ /var/log 

CACauth.log 
CDIS.custom 
► cups 


Checking subsystem status: 


dnsupdate.log 

► fax 
ftp.tog 
ftp.iog.O.gz 
ftp.log.Lgz 
ftp. log.2.gz 
ftp.log.3.gz 
ftpJog.4.gz 

► httpd 
install.log 
install. log.O.gz 
install.log.l.gz 
install.log.2.gz 
install.log. 3. gz 
instalUog.4.gz 
ipfw.log 
ipfw.log. O.gz 


disks: 

Fi lesystem 
/dev/disk0s2 
/dev/diskls3 
/dev/diskls5 
/dev/disk0s3 
/dev/disk0s4 
/dev/disk0s5 
/dev/disk@s6 
/dev/disk0s7 
/dev/disk2sls2 
/dev/disk4 
/dev/disk3s3 


jr t 


lK-blocks 
26214400 
98792320 
21006360 
36697224 
52424016 
26212328 
10485760 
4246940 
665508 
4096 
29262464 


Used 

23688416 

85083492 

12853216 

28095736 

3068100 

17905016 

2407356 

292380 

640716 

844 

23306956 


Avail Capacity 
2269984 91* 


13708828 

8153144 

8601488 

49355916 

8307312 

8078404 

3954560 

24792 

3252 

5955508 


86 % 

61% 

77% 

6 % 

68 % 

23 % 

7% 

96% 

21 % 

88 % 


Mounted on 
/ 

/Volumes/videospace 
/Volumes/datastore 
/Volumes/apps 
/Volumes/dvscratch 
/Volumes/mp3land 
/Volumes/xperimental 
/Volumes/thelibrary 
/Volumes/Spider-Man 2 
/Volumes/NewsFire 
/Volumes/GriffsPod 


Last dump(s) done (Dump '>' file systems): 


mai l: 

postqueue: warning: Mail system is down — accessing queue directly 

-Queue ID-Size-Arrival Time-Sender/Recipient- 

2F37E1C5EBB 586 Sat Sep 11 07:24:42 www«3G5x2zoom.local 

(Authentication failed: SASL authentication failed; server mail.macosxhints.com[67.15.54.122] said: 
535 5.7.0 authentication failed) 

dbmaster@example.com 

67A071C5EB3 554 Sat Sep 11 07:24:33 www@G5x2zoom.local 

(Authentication failed: SASL authentication failed; server mail.macosxhints.com[67.15.54.122] said: 
535 5.7.0 authentication failed) 

dbmaster@example.com 


0 


J 


The daily news. Use Console to check the output from OS X’s built-in daily, weekly, and monthly 
maintenance scripts. 


likely to be using your machine 
during the wee hours, so you 
probably won’t be bothered by 
the CPU draw or the drive noise. 

Unfortunately, those times are 
also when most of our machines 
are powered off or sleeping, so 
the scripts can’t execute. 

Most people won’t see prob¬ 
lems if these scripts don’t run 
regularly, but a few will. To find 
out if you’re vulnerable, take a 
closer look at each script. 

The daily script cleans up the 
tmp directory, where many pro¬ 
grams and installers store files 
that aren’t permanently required. 
iChat, for instance, keeps copies 
of images you’ve sent in the tmp 
folder. (Your machine empties 
this folder when you restart.) 

However, the daily script also 
backs up your Netlnfo database, 
an essential file with information on your users, services, and 
devices. If you don’t regularly back up this file in some other 
way, I suggest running the daily script. (Note that recovering this 
file from a backup is very complicated. See 
“Hot links” for a how-to that’s not for the 
faint of heart.) 

The daily script also creates a network- 
interface status report and a free-disk- 
space report, and rotates the system.log 
files by creating multiple compressed 
backup copies. 

The weekly script updates the locate and 
whatis databases (two files that are very 
useful when you spend a lot of time in 
Terminal); archives older secondary system 
logs, such as FTP; and archives web-server 
logs. It also restarts your web server. 


The monthly script runs a user time-accounting script (not 
much to it when you’re the only user on your machine) and 
rotates installer log files. 

You can look for reported errors in the output 
of these scripts by opening the Console pro¬ 
gram (Applications: Utilities), clicking on the 
/var/log line in the Logs column (click on the 
Logs button in the toolbar if you can’t see this 
column), and then selecting daiiy.out, 
weekly.out, or monthly.out. The contents of 
the file display to the right (see the screenshot 
“The daily news”). 

If you’ve decided that running the scripts 
is important, but you don’t want to keep 
your Mac on and awake at the times they 
run, see the sidebar “Run, scripts, run!” for 
tips on changing the automatic run times. 



To defrag or not to defrag? 

Although some maintenance procedures are no-brainers, others are debatable. Take defragmenting your hard drive. Mac OS 
saves files in small pieces across your hard drive, rather than in contiguous chunks of free space. The fuller your hard drive is, 
and the more you’ve saved and deleted files over time, the worse file fragmentation can be. It can slow down hard-drive access 
times, since your hard drive has to work harder to find all the pieces of each file. The disk directory for a fragmented volume is 
much more complex than one for a relatively fragment-free drive, which can increase the chances of directory problems. 
Defragmenting joins fragmented files and moves them to contiguous blocks of free space on a drive. Although it sounds like a 
good idea, there’s disagreement about whether it’s necessary in OS X. With OS X 10.3 and later, if you have disk journaling enabled 
(it’s enabled by default), OS X performs a limited degree of defragmentation of smaller files during the normal course of opera¬ 
tion. Many users shouldn’t give fragmentation a second thought. 

But if you work with extremely large files — for example, huge Photoshop images or digital video files — you may find that a 
defragmented drive performs better. Although there are a few utilities for defragmenting volumes in OS X, my favourite is TechTool 
Pro 4. (Warning: Before defragmenting any volume, verify the integrity of the drive and back up any important files. The process 
involves copying and deleting most of the files on the drive, so any problems can result in data loss.) • Dan Frakes 
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Focus. 




Disk Utility 


CD 



E114.5 CB Maxtor 6Y120M0 
Jt videos pace 
4 , datastore 


£ 149.1 GBST316002 3AS 


U xtatic 
m apps 
dvscratch 
mp3 land 
Experimental 
J§ the library 


To use First Aid, select the volume and dick a repair button. 

• You can verify or repair any volume format supported by Mac OS X. 

• First Aid cannot repair a write-protected disk, a CD-ROM, or a disk with open files. To 
repair or verify the startup disk, boot from the Mac OS X Install CD and select Disk Utility 
from the Installer Menu. 

• You may only repair permissions on a volume with Mac OS X installed. 

• If Disk Utility cannot make repairs, try other disk repair programs or back up your data 
and erase the volume. 


( Verify Disk Permissions ) 

(Repair Disk Permissions ) 


Veri *v 

( Repair Disk 


Disk Description : ST3160023AS 
Connection Bus : ATA 
Connection Type : Internal, A (upper) 
Connection ID : Device 0 


Total Capacity : 149.1 CB (160,041,885.696 Bytes) 
Write Status : Read/Write 
S.M.A.R.T. status : Verified 


TIP! 

DETECT AVAILABLE 
HARD-DRIVE SPACE. 

Although software warns you of 
impending hardware failures, it 
won’t help you with the primary 
cause of poor hard-drive perfor¬ 
mance: full disks. Keep at least 
ten percent of your boot drive 
free. To see how much space 
you have available, highlight the 
boot drive in the Finder and 
press S- 1 (Get Info). 


How SMART am I? Disk Utility 
checks a Mac’s SMART 
indicators. The text at the bottom 
right A indicates that this drive’s 
health is good, with no signs of 
impending failure. 


KEEP HARD DRIVES 


HEALTHY. 



WHY: An unhealthy hard drive is a nightmare. SMART (Self- 
Monitoring Analysis and Reporting Technology) lets you perform 
a routine checkup that identifies potential drive failures before 
they happen, so you have time to update backups and look for 
replacement drives. 

WHEN: You (or an automated application) should check SMART 
indicators daily. 

WHO: Everyone. 

T he hard drive or drives inside your Mac are critically 
important — if the hard drive fails, the Mac won’t boot, 
and you could lose all your files. While there’s nothing 
you can do to physically maintain your drives, there are some 
tools that sniff out disk weaknesses, and there are a couple of 
ways to recover data when you do have trouble. 

SMART status indicators. The SMART hard drives in newer Macs 
diagnose their own health, and they note any problems they find 
with internal drives on an IDE/ATA or SATA bus. 

There are two ways to check the status of your Mac’s 
SMART indicators. If you’re using the machine locally, launch 
Disk Utility (Applications: Utilities) and click on the top-level 
indicator for your drive in the left-hand column. In the 
bottom of the window, you’ll see the words SMART status, 
and next to that, you’ll see the word verified (see the screen- 
shot “How SMART am I?”). If you don’t see SMART status, 
your Mac doesn’t have the technology. If you see the phrase 
but it’s not accompanied by verified, you should back up 


your hard drive and then replace it - it will likely experience 
a failure soon. 

If you prefer to use Terminal, or if you connect remotely to 
Macs — for instance, if you have a Mac in your home that you’re 
using as a server - you can also check the status of the drives 
from Terminal. In Terminal, type diskutil info diskO | 
grep SMART, assuming that the Mac has only one hard drive. 
If the Mac has more than one hard drive, type diskutil 
list to see which drive numbers are assigned to each drive, 
and then repeat the first command with the proper number. 

Manually checking SMART indicators gets old fast. If 
you’re comfortable in the command line, you can add a new 
cron task that executes this command on a regular basis and 
writes the output to a text file; you can also create an 
AppleScript that displays a dialog box and then set the 
AppleScript to run at login each day. Or you could let a 
third-party application, such as Alsoft’s DiskWarrior (dis¬ 
tributed by PICA Software 03 9388 9588), Micromat’s 
TechTool Pro 4 (distributed by TechTools 0500 808 708), or 
Julian Mayer’s SMARTReporter (see “Hot links”), inspect the 
drives and alert you if there’s an error. 

Advanced maintenance and repair. SMART indicators don’t catch 
everything. Despite your best efforts, you might power up your 
machine one day and see the dreaded blinking question mark. 

Your first step should be to boot from the OS X Install CDs. 
Next, select Open Disk Utility from the Installer menu (next to 
the Apple menu). If your boot drive shows up in the left-side 
drive list, select it, and click on Repair Disk — then sit back and 
cross your fingers. Disk Utility may be able to repair the disk; if 
it does, restart and hope the drive works as usual. Then back up 
important files and consider investing in a new drive. 
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If Disk Utility can’t repair the drive, it’s time for DiskWarrior 
or TechTool Pro 4. DiskWarrior is primarily a directory-repair 
tool. Its directory-rebuilding feature has returned seemingly dead 
drives to the land of the living. TechTool Pro also recovers data 
from dead drives, through a different mechanism. In addition, it 
can monitor and test a number of other aspects of your system, 
such as CPU, memory, and power supply. Both are capable tools; 
which to use is really a matter of personal preference. 


I AMERCE TOOLBOX. 


WHY: Maintaining your Mac doesn’t have to be a burden. There’s 
software that can handle it with ease, and some programs even 
throw in additional system-tweaking features. 

WHEN: There’s no sense in waiting to download helper applications. 
WHO: Every Mac user should have at least three: OnyX, 
SMARTReporter, and DiskWarrior. 


OnyX. For general system maintenance, Titanium Software’s 
OnyX (see “Hot links”) is tough to beat. It’s free, it has a 
clean interface, and its help system is easy to understand. 
OnyX’s features go well beyond basic maintenance: the pro¬ 
gram lets you erase caches, logs, browser cookies, and even 
Safari’s cached bookmark icons with a few mouse clicks. 
Throw in the ability to run a Terminal command, browse log 
files, and view Unix manual (man) pages, and you’ve got a 
maintenance winner. 

SMARTReporter. Julian Mayer’s SMARTReporter checks SMART 
status indicators. While many programs can do this (including 
Apple’s Disk Utility), I prefer SMARTReporter’s reporting capa¬ 
bilities. With its intuitive interface, you’ll have your drives set 
up for regular monitoring in no time (see the screenshot “Get 
SMART!”). You specify the testing interval and the actions to 
take if a test fails. You can even control SMARTReporter’s 
appearance in your menu bar - a solid green or red disk icon, 
or just a small green or red dot that indicates the status of the 
most recent test. 

DiskWarrior. When your hard drive appears to be dead, you 
need a drive-repair utility. DiskWarrior’s ability to resuscitate 


800 SMARTReporter Preferences 


Harddrives Appearance & Misc. 


Mark the drives to monitor: 


Drive 

Size 

Current Status 

Interval 

jHTMaxtor 6Y120M0 

122 GB 

Verified 

60 

1 Zi STB 16002 3AS 

160 GB 


60 






Mark at) drives you want to monitor for impending drive-futures with 
the checkboxes. Double dick the current checking-interval of a drive to 
enter a new one (in minutes). 


On drive-failure do: 

— 

5? Popup an alert 

: n Execute application: _ * j i 

53 Send an e-mail to: disk_trouble@mac.com 

( Configure~T) 


Get SMART! Using SMARTReporter, you can have your machine tell you 
via e-mail, application execution, or pop-up alert whenever a drive’s 
SMART status indicator shows a potential problem. 


drives is unmatched. Using a proprietary and patented tech¬ 
nique, DiskWarrior builds a new directory for your drive. Once 
this new directory is built, DiskWarrior lets you mount it as a 
new hard drive, so you can check it for errors and even copy 
files off of it. If everything looks good, DiskWarrior then 
writes its new directory onto your drive. DiskWarrior can’t 
save you from hardware failures that render the drive unus¬ 
able, but for nearly everything else, it’s an invaluable data- 
saving tool. 


The last word. You’ve always known that Macs are supe¬ 
rior, and this superiority extends to ease of maintenance. With 
simple housework - regularly checking a few things like per¬ 
missions, cache and log files, and your drive’s SMART status - 
you can prevent your Mac from falling into disrepair. ^ 



Run, scripts, run! 

OS X uses Unix maintenance scripts to keep your hard drive tidy. These are run by the Unix 
scheduling utility cron, but only if your Mac is awake in the wee hours of the morning. If it isn’t, 
you’ll need another way to execute these actions. 

If you’re someone who remembers to rotate your mattress regularly, you’ll do fine with the free 
MacJanitor, from Brian Hill (see “Hot links”), which lets you manually run each script — or all 
three — at the click of a button whenever you like. If you’d rather not have to remember such 
mundane tasks, Macaroni, from Atomic Bird (see “Hot links”), will check, each time you start or 
wake up your Mac, to see whether the scripts were run on schedule; it will automatically run any 
tardy script for you. 

If you’re a geeky user who wants to decide exactly when these scripts run and to understand 
exactly what’s going on behind the scenes, use the utility CronniX (see “Hot links”) to edit your 
Mac’s system crontab and reschedule the maintenance scripts. • Dan Frakes 
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We figured it was about time that web 
video stopped looking like web video. 

This is a scene from one of the world’s best websites, with video 
playing next to traditional web animation. The look of full-screen 
video, without ugly web players or pop-ups. 


To tour the site-and see 
the future of video-visit: 

macromedia.com/go/anzvideo 


Contact 

Macromedia Customer Service 
Austraiia 1800 001 014 
New Zealand 0800103 612 


Copyright© 2004 Macromedia, Inc. and its licensors. All rights reserved, Macromedia, Flash and the Macromedia logo are registered trademarks of Macromedia, Inc. in 
the United States and/or other countries. Other marks are the properties of their respective owners. 
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NetWorth. 


■ 

The ways of the web* 

By Dan Warne. 



Let's talk about VoIP 

A MW READER Miklos Somogyi writes: "It seems that 
the main thrust of Dan Warne's article on voice over IP is 
to save $30 per month line rent. For most of us, wireless 
or cable internet are not available, so we need a phone line for 
ADSL anyway." 

Clearly a pragmatist, Miklos continues: "are there other benefits 
that could persuade ADSL people to switch?" 

Actually, yes. VoIP offers many features you just can't get on a 
normal land line serivce. Like the early days of the internet, where 
Amazon.com was known for “cheap books”, the marketing for 
VoIP is initially being aimed straight at consumers' hip pockets. 
Because VoIP is all done in software, though, the functionality 
available is limited only by developers' imaginations. 

Many VoIP companies have built their service based on the 
Asterisk open source VoIP server, which has an incredibly long 
list of end-user features. Many of the popular ones have been 
implemented by Australian providers, including: 

V-mail. Get voicemail from your VoIP line delivered to you by 
e-mail as attachments. Great for picking up messages 
from home wherever you are. If you receive a lot of 
voicemail on your mobile and are sick of paying to 
divert and receive it, why not tell people to call on your 
VoIP line? 

Fax, phone and internet on one line. If you get an analogue 
telephone adaptor with two phone line ports, you can run 
fax and phone through the one unit. VoIP provider Engin (see 
“Hot links”) provides this, charging a reduced monthly fee 
for the second line. (Competition will bring these charges 
down to the lowest sustainable point over the next year). 

Call diversion depending on time. Divert your home VoIP line to 
your mobile automatically between 8am and 6pm, for example. 
Block anonymous calls. Block incoming calls unless the caller 
ID is in your VoIP Phonebook. Can provide eternal salvation from 
telemarketers. 

Time of day screening. Block all incoming calls depending on time 
of day, unless the caller ID is in your VoIP phonebook. No more 
calls from people asking if "Dazza is there" at 2am. 

Caller ID diversion. If a certain number calls on your home phone 
during the day, divert it to another number like your mobile. 
Speed dialing. Even if your phone doesn't have speed dialing, you 
can set up numbers on your VoIP service that can be dialled with 
quick-dial codes. 

“Find you” forwarding. Automatically forwards your phone to a list 
of numbers, dialing each until it gets an answer. 

Do not disturb. Divert all calls to voicemail temporarily, for example. 

Best of all, VoIP providers don't charge extra for these features. 
Most landline providers charge a dollar here, two dollars there, for 
extra features. It all adds up, so most people only get one or two 
extras that they really need. With VoIP you can use these features 
as often as you need them. 


© 

HotUnks 

www.engin.com.au 

Engin 

www.asterisk.org/index.php7menu=features 

Common VoIP features 

compare.ozvoip.com/codecs.php 

Choose the best sound codec 


Have VoIP, will travel. Beyond extra functions on the home 
phone line, there are other reasons to have VoIP 

If you travel a lot, using a VoIP program on your PowerBook (like 
X-Ten X-Lite), allows you to access your “home” phone line on the 
road, even if you usually use VoIP hardware at home — just 
disconnect it before you go. 

People calling you will come through to your PowerBook 
instead of your home phone and, likewise, no matter where you 
are in the world you can make calls at your VoIP provider's 
local rates. 

Don't forget the option to get a "direct inward dialing" 
(DID) phone number in another state, linked to your VoIP 
service, giving friends, family or customers the opportunity 
to call you at a local call rate. 

What about quality? Miklos also wanted to 
know whether the sound quality on VoIP was 
better than landline. 

Unlike landlines, which are part of a huge global 
system with entrenched sound standards that simply 
can't be changed, there's no reason VoIP calls can't be 
made at high quality. It simply depends on which sound 
coder/decoder (codec) is used for the call. 

Practically, though, the most common codecs chosen 
by VoIP providers use the least possible bandwidth, to 
minimise the chance of sound drop-out. While the sound quality is 
perfectly adequate, it's closer to a mobile with good reception than 
a landline call. 

Unfortunately, using your internet connection heavily while 
making a VoIP call will probably see some drop-outs in the call. 
Closing P2P applications before making a call usually solves the 
problem. See last month's Networth for more info about QoS 
settings in routers, too. 

The proprietary Skype application generally has better voice 
quality than most standards-based VoIP programs, which use the 
SIP protocol. If sound quality is your top priority you might want 
to give it a try. However, your only choice of provider for connec¬ 
tion to the landline phone network is SkypeOut, and its billing poli¬ 
cies are a bit suspicious: it will zero your pre-paid account credit 
if you don't use the VoIP service in a six month period, for example. 

There's also no competition between providers because 
nobody can offer services over the Skype network, so you may 
be able to get a better deal by shopping around for a standards- 
based provider. 

Dan Warne is passionate about the state of broadband in Australia. 
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By David Holioway. 
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HotUnks 

www.digidesign.com 

Pro Tools official home and guide to where to buy 

www.waves.com 

Waves Restoration Bundle (Native) 

www.celemony.com 

Melodyne plugin 

www.ikmultimedia.com 

AmpliTube 

www.arturia.com 

ARP 2600 plugin 

duc.digidesign.com/ 

Digidesign User Conference 


groups.yahoo.com/group/daw-mac/ 

DAW Mac group 

www.protoolsforum.com 

The name says it all 

www.digitalaudiorock.com/ 

The Pro Tools Plugin Preset Co-op 

www.gearslutz.com 

Talk music gear 

www.musicplayer.com/ubb/ultimatebb.php 

Phil O’Keefe’s Project Studio Forum 

www.osxaudio.com 

Everything audio on the Mac 


Everything Pro Tools 


T HE SOFTWARE BEHEMOTH that 
is Pro Tools creates interest and 
debate on a regular basis in the 
musician community. Why? Well, for 
starters it is the dominant application in 
the music industry. The lion’s share of 
albums made will have used Digidesign 
hardware or software at some stage. 

Pro Tools’s dominance is far from 
complete, and Apple’s ownership of the 
Logic suite may ensure there is always 
competition. That doesn’t stop the depth of 
feeling amongst Mac users on the issue 
and a sense that Logic, Digital Performer 
and Cubase are Davids to the Pro Tools 
Goliath. Like any application, Pro Tools also 
has its strengths and weaknesses, which 
further breeds a love/hate relationship 
amongst musical Macophiles. 

Essentially, Digidesign has two ranges of 
products: one for the high-end profes¬ 
sional, the other for the semi-pro and 
hobbyist musician. The higher-end range 
(HD Systems and ICON integrated 
consoles) pack a lot more processing 
power via outboard hardware. Generally 
you have the ability to have greater 
numbers of plugins, tracks and speed, and 
usually no need to wait for rendering of 
audio as it’s done in real time. Add in high 
quality components and you have a system 
that would make amateur engineers like 
me weak at the knees. Obviously, it all 
comes at a price. The most basic high-end 
system starts at $15,000, and it’s easy to 
spend six figures without breaking a sweat. 

For the rest of us there is the LE range of 
hardware and software. You still require 
external hardware, but at a more basic 
level. Audio specifications and real-time 
audio processing are reduced. Of course, 


bang for the buck in audio recording gear is 
comparative. Spending $1000 or more on 
an audio recording solution is usually going 
to get you better quality gear than spending 
less. Spend $2000 or more and you are 
starting to have equipment that would hold 
its own in most recording situations. 

Hardware. Before we get into the nitty 
gritty of audio recording hardware, you 
need a heads-up on how Pro Tools soft¬ 
ware works from a copy-protection view¬ 
point. The iLok is the base requirement 
when using Digidesign gear now, and all 
third party manufacturers have come on 
board. Essentially the iLok is a USB flash 
RAM drive that plugs into your Mac. You 
initially register your iLok online when you 
buy it (it’s actually supplied with the Factory 
bundle offerings otherwise you will need to 
pay $50-70 for one), and install a small 
piece of software that synchronises your 
iLok to the account you’ve created. When 
you install a plugin, you then just update 
your iLok account 

Mbox. The Mbox is a USB (1.1) audio 
interface that offers two channels of audio, 
accessible via four different inputs: a 
digital input/output via RCA and SPDIF 
plugs as well as two analogue inputs via 
an XLR/quarter-inch combo connector. 
There is also a headphone output with its 
own volume control. Connection to your 
Mac is as simple as a USB cable, and no 
external power supply is required. The 
only other connection you will need is 
from the Mbox’s audio outputs to your 
amplifier and speakers, if you aren’t using 
headphones. Plug in your guitar, micro¬ 
phone or other instrument, and you’re 
ready to go. You’ll need a separate MIDI 


interface if you need MIDI capability as it 
isn’t available on the Mbox itself. The 
Mbox will run on just about any G4 Mac 
(desktop or laptop), as well as any G5 
model. The Mbox comes bundled with Pro 
Tools LE software. You also receive 
Reason Adapted, Ableton Live Digidesign 
Edition, SampleTank SE, Amplitude LE 
and T-RackS EQ. The whole shebang 
retails for $960. There is also an Mbox 
Factory Bundle that contains a bunch 
more plugins and an iLok and will only set 
you back another fifty dollars. If you want 
to explore the next tier above recording in 
GarageBand, the Mbox may be an excel¬ 
lent place to start. 

Digi 002. The Digi 002 is quite a step up 
from the Mbox. The most obvious differ¬ 
ence is the integrated control surface, 



Mbox. An audio interface, not a Hanson song 
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Let it slide. The Digi 002 is a more professional mixing option. 


run in Classic mode on OS X however. 
There is still no news on whether Pro Tools 
Free for OS X will ever be released. 

Plugins. All Pro Tools systems come with a 
standard suite of plugins, and with 
Digidesign’s acquisition of plugin manufac¬ 
turer Bomb Factory, the standard suite has 
become more comprehensive. Even so, 
you will need to consider other plugins if 
you are going to spend serious time 
creating music. 

The first plugin worthy of mention is actu¬ 
ally a suite. The Waves Restoration bundle 
is a must-have if you want to do any 
serious work on old recordings, whether 
they are on vinyl, cassette or reel-to-reel 
tape. The bundle contains four applications 
whose purpose is self-evident: X-Noise, X- 



which means you avoid the need for a 
separate mixer or the need to rely totally on 
keyboard and mouse commands. Unlike 
the Mbox, the Digi 002 connects via 
FireWire 400, with all audio and MIDI data 
travelling via this route (although separate 
MIDI ports are supplied as well). A key 
feature is standalone mode: you do not 
need your Mac operating to use the Digi 
002 as a digital mixing console, which may 
appeal to those who want to use the mixer 
in a live setting. As you would expect, the 
Digi 002 offers a higher level of sonic 
quality than the Mbox. On board goodies 
include 24-bit/96 kFIz A/D and D/A 
converters, eight analogue inputs and 
outputs (with motorised faders assigned to 
each one), eight channels of digital audio 
via ADAT, or two channels via SPDIF, four 
microphone preamps with phantom power 
and individual gain controls, and dedicated 
headphone and tape monitoring sections. 
Like the Mbox, the Digi 002 comes with the 
extra software applications and plugins, 
and there is a Factory bundle version avail¬ 
able with even more plugins and an iLok as 
well. The much larger feature set comes at 
a price: $4795. 

Digi 002R. Explaining the Digi 002R is 
quite simple. The R means rack — the 
002R is a rack-mountable version of the 
Digi 002. Being rack-mountable the control 
surface is missing. Otherwise, the feature 
set and audio specifications are identical. If 
you are happy using the virtual mixing facil¬ 


Rack your brains. The 002R is a rack-mount version 
of the 002 — seems obvious, really. 


ities within Pro Tools itself, then the 002R 
may be your preference. The Digi 002R 
retails for $2495. 

On the non-Digidesign hardware side, 
there are digital mixing consoles and audio 
interfaces that can be tweaked to allow 
compatibility with Pro Tools. Ftowever there 
are usually automation tradeoffs. Basically, 
any digital mixing console will work manu¬ 
ally with any piece of music software, but 
full automation is a different matter. 
Digidesign keeps a tight rein on its offer¬ 
ings, so third-party hardware in particular is 
scant, particularly at the consumer level. 

Software. As far as the Pro Tools soft¬ 
ware itself goes, the current version is 6.7 
for the LE systems we are discussing here. 
Digidesign does release regular updates, 
and some key weaknesses such as MIDI 
editing are being gradually improved. 

It’s worth noting that Pro Tools Free for 
OS 9 is still available for download and 
doesn’t require external hardware. It won’t 


Click, X-Hum and X-Crackle. All four have a 
fairly intuitive interface. Essentially, you 
compare the audio output after processing, 
tweak as necessary then make the 
changes. I fed a cassette recording 
through X-Noise and eliminated a signifi¬ 
cant amount of audio artefact, and this was 
improved further when I tweaked it using 
the other three applications. Like 
Digidesign’s own DINR noise reduction 
offering, the Restoration bundle provides a 
powerful toolkit, but at quite a price: $1995. 

Melodyne by Celemony software is one 
of the more exciting plugins available for 
Pro Tools LE. Like a lot of plugins now, 
Melodyne will run as a standalone appli¬ 
cation but also has full support for Pro 
Tools (and in Melodyne’s case most major 
digital audio applications). What Melodyne 
does is allow you to manipulate audio 
data as if it were MIDI data. An example: 
you have six tracks of audio recorded by a 
band, and you want the tracks to be a 
faster tempo. With Melodyne you simply 
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play back the recording and adjust the 
tempo dial until you have the speed you 
are looking for. Or if you have a vocal 
track that needs to have the key change, 
you just tell Melodyne what change you 
want to make and it matches the vocal 
melody to the new key. I tested Melodyne 
using a vocal track and a saxophone 
sample I had and found the results 


impressive. Celemony claims that 
Melodyne makes tempo and pitch arbi¬ 
trary boundaries that are fully controlled 
by the user. There are other pitch shifting 
plugins out there (an honourable mention 
to Serato’s Pitch ’n’ Time) but the drag 
and drop interface and MIDI capabilities 
of Melodyne put it in a class of its own. 
Earlier versions did suffer from a range of 
glitches but the general feedback from 
users appears to be very favourable after 
the release of version 2.5 in particular. 
Melodyne is distributed in Australia by 
Electric Factory (03 9474 1000) and retails 
for $1699. 

AmpliTube from IK Multimedia is just 
about a one-stop shop for guitarists 
wanting to use Pro Tools as a recording 
platform. AmpliTube is a nifty guitar amp 
emulator that gives you 1260 available 
combinations of modelled guitar amps, 
stomp boxes and guitar effects. The three 
modules (amp, stomp box and post FX) 
cover the main bases like Fender pre¬ 
amps, Marshall amps and so on. If you are 
more of a music experimenter, there’s obvi¬ 


ously nothing wring with feeding any audio 
through AmpliTube either. AmpliTube costs 
$699 and is distributed by Sound and 
Music (03 9528 5744). 

Arturia Software’s suite of vintage synthe¬ 
sisers are also worth a look. Arturia has just 
released an emulation of the ARP-2600 
synthesiser in addition to the Minimoog, 
CS-80 and Moog Modular products already 

on the 
market. All 
are fully Pro 
Tools 
compliant 
and also 
operate as 
standalone 
applications. 
The ARP 
2600 pricing 
was not 
finalised at 
time of 
writing. 
Distributor is 
Innovative 
Music (03 
9540 0658). 
Most of 

the plugins have fully functional, time 
limited demos available. Digidesign also 
offers the option of renting plugins for 
specific time periods such as a week or 
a month. This gives a more affordable 
option than outright purchase, particu¬ 
larly if you don’t have a large number of 
projects to work on. 

User communities. With any major 
piece of software, a community of users 
eventually springs up, and such communi¬ 
ties can be an absolute godsend. Whether 
you have a time-critical issue to sort out or 
just want to know some esoteric piece of 
information, user communities can be an 
essential part of the process. 

Digidesign has its own user community 
called the Digidesign User Conference 
(DUC). This is one of the most comprehen¬ 
sive forums around. With nearly 50 thou¬ 
sand registered users, the chances of 
getting the assistance you are after is high. 
Another plus is that all subject areas are 
clearly labelled as to their applicability to 
the Mac platform, and there are a number 


of Mac-specific forum sections. Hang 
around long enough and you also may end 
up getting assistance from notable music 
production people, whether you realise it or 
not. On the downside, the sheer size of the 
community means that traffic is constant 
and high, with a thousand posts plus in a 
day not an unusual occurrence. Also, like 
any bulletin board or forum style site, actu¬ 
ally finding previous answers can be a 
challenge if it’s a more general issue that is 
likely to return hundreds of results. Overall 
though, the DUC is arguably the most 
comprehensive knowledge base on Pro 
Tools-related issues. 

The DAW-Mac group is also a font of 
knowledge. Although not Pro Tools specific, 
it is certainly dominated by that platform. It 
is an e-mail list housed on Yahoo Groups 
and has over 1650 members. It’s friendly, 
Mac specific, and covers the bases for the 
new Pro Tools user. 

One of my favourite user communities is 
the Pro Tools Plugin Preset Co-op. 

Although there’s not a discussion board, 
there is a lot of communal sharing, in this 
case presets for Pro Tools plugins. Like any 
plugin, getting the settings right is half the 
battle, so being able to download presets 
that match what you are looking for can be 
a life saver. An example: I recently needed 
to make a vocal line sound like the person 
was talking on the phone. I found a preset 
that replicated this using one of the stock 
standard Pro Tools EQ plugins that come 
with the application. 

Finally, there are some excellent sites that 
have good Pro Tools coverage, albeit in a 
more general forum setting. Three that 
really stand out are the OS X Audio forum, 
the Music Player forums (particularly Phil 
O’Keefe’s Project Studio forum) and the 
unfortunately named Gearslutz forum. All 
have healthy communities of Pro Tools 
users with a welcoming atmosphere and 
searchable archives. 

The last word. The Pro Tools empire is 
expansive, and we’ve only scratched the 
surface as far as plugins go, but at least 
you have caught a glimpse of the options 
out there. Even if you don’t have cash in 
hand, consider lurking on some of the user 
communities and make your own decision 
on where you may go with your music. ^ 



A class by itself. Melodyne is a must-have for serious Pro Toolers. 
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New Games for your Macintosh 


Mac 




. . 


Massive Assault 

Now Shipping -$ 66.00 


Railroad Tycoon 3 

Now Shipping - $89.95 


Chessmaster 9000 

Now Shipping -$59.95 


Rise of Nations 

Now Shipping -$89.95 


Republic: The Revolution 

Special Price - $29.95 j 


the* 


print shop 


FOR MAC 


I 


Cal! of Duty United Off. 

New expansion - $44.95 


Printshop for OS X 

Now Shipping - $89.95 


1 


DOOM 3 for OS X 
Due Feb. -$69.95 




New Releases & New Prices 


* $Red = New Low Price 
Price 


Bold = New Release • 

Title 

007 Nightfire. $44.95 

Age of Empires II Gold Edition. $89.95 


Title 

Europa Universalis I 


F/A-18 Op Iraqi Freedom X-Plane 8 DVD 

Now Shipping - $89.95 I Mac Flightsim - $109.95 I 

m <■ 


Price Title 


Price 


Age of Mythology.$99.00 

Alien Vs Predator 2.$69.00 

Alien Vs Predator Gold. $19.95 

Baldur's Gate II -Shadows of Amn.$69.00 

Baldur's Gate II - Throne of Bhall add on.$49.95 

BattleField 1942 .$69.95 

BattleField 1942 Secret Weapons Add-on $44.95 

Big Metal Box (4 Game Bundle).$79.95 

Big Metal Box 2 - (New 4 Feral Game Bundle). $79.95 

Britannica 2005 Deluxe Mac CD.$89.95 

Britannica 2005 Student Mac CD.$49.95 

Britannica 2005 Ult. Ref. Suite Mac CD .. $129.95 
Britannica 2005 Ult. Ref. Suite Mac DVD. $129.95 

Bugdom 2.$69.95 

Call Of Duty. $69.95 

Call Of Duty United Offensive (Expansion) $44.95 

Celtic Kings.$49.95 

Championship Manager 5 (Season 03/04).... $29.95 

Command & Conquer Generals.$69.95 

Civilization III Game of the Year Ed.$89.95 

Delta Force: Black Hawk Down.$59.95 

Emperor's Mahjong .$29.95 


Family Fun Pack - (4 Feral titles). 

Family Fun Pack 2 - (4 new Feral titles). 

Ghost Master. 

Halo. 

Harry Potter Deluxe Edition. 

Hearts of Iron. 

IceWind Dale. 

Indiana Jones & Emperor's Tomb. 

Knights & Merchants. 

Leave the Lights On Collection. 

The Lord of the Rings: Return of the King 

Medal of Honor - Deluxe Edition. 

Medal of Honor - Spearhead Expansion 


. $39.95 
. $74.95 
$69.95 
$29.95 
. $99.00 
$59.95 
$39.95 
$19.95 
$34.95 
. $19.95 
$44.95 
$34.95 
. $79.95 
$44.95 


Medal Of Honor - Breakthrough Add On.. $44.95 

Myst IV: Revelation.$84.95 

NeverWinter Nights.$99.00 

N.Winter Nights Shadows of Unrentide .. $59.95 

N.Winter Nights Hordes of the Underdark $59.95 

No One Lives Forever 2 . $44.95 

Oni Mac. $34.95 

Rayman3. $29.95 

Republic-The Revolution. $29.95 

Shrek 2: The Game. $34.95 

Robin Hood. $Call 


Sim City 4. 

Sim City 4 Rush Hour Expansion Pack. 


$69.95 

$44.95 


Spiderman 2 . $44.95 

Star Trek: Voyager: Elite Force II. $34.95 

Star Wars Jedi Knight: Jedi Academy. $59.95 

Star Wars Knights of the Old Republic ... $69.95 

The Sims. $66.00 

The Sims - Deluxe Combo Pack. $77.00 

The Sims - Hot Date Expansion. $34.95 

The Sims - House Party Expansion. $34.95 

The Sims - SuperStar Expansion. $34.95 

The Sims - Unleashed Expansion. $34.95 

The Sims - Vacation Expansion. $34.95 

The Sims - Makin Magic Expansion. $34.95 

Tiger Woods PGA Tour.$59.95 

Tom Clancy's Rainbow Six 3: Raven Shield. $59.95 

Tom Clancy's Ghost Recon.$59.95 

Tomb Raider-Angel of Darkness.$59.95 

Total Immersion Racing. $29.95 

Tron 2.0. $59.95 

Unreal Tournament 2004.$89.95 

Victoria. $54.95 

Warrior Kings. $29.95 

Worms 3D. $29.95 

Worms Blast. $19.95 

X2 Wolverine's Revenge.$39.95 

X-Plane 8 DVD for Macintosh. $109.95 

Zoo Tycoon. $59.95 

Zoo Tycoon-Marine Mania-Add on. $44.95 


jam 


ill:® 




^ 1 , .... 

£&0L Prices and specifications subject to change without notice. Prices do not include delivery. 

Available from your local AppleCentre or directly from Try & Byte 

^ To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 

www.trye 

I Shop 4/401 Pacific Highway, Artarmon NSW 2064 

I Tel (02) 9906 5227 • Fax (02) 9906 5605 

mdbyte.com.au I 
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THAT'S RIGHT! Subscribe to Australian Macworld before 

29th February 2005 and receive Stufflt Deluxe 7.0.3 FREE! 


Stufflt Deluxe 7.0.3 offers a complete compression solution, providing Mac users with the power to 
exchange files on any platform, maximise bandwidth as well as manage data with ease. 
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distributor. Full documentation is included on the CD in PDF format. 

Power Macintosh with OS 8.6 or higher (including Mac OS X vlO.l.and higher) with 32MB of 
available RAM and 20 MB free disk space. 
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By Anthony Fordham. 


Mac GPS 

C OMPASSES ARE SO 20th Century. 
The pathfinding tool of choice in the 
new millennium is GPS. 

The Global Positioning 
System is a network of 24 
satellites originally 
launched by the US 
government, which allow 
anyone with a compatible 
receiver to download a 
precise position and match 
it to a software map. 

The result is an elec¬ 
tronic map, which 

constantly updates your position — no 
need for compass sightings or trying 
to remember which way is north. GPS 
navigation systems are now standard 
in many luxury cars, and handheld 
units such as those from Garmin or 
Magellan cost less than $500. 

Now, a range of software allows Mac 
users to link their GPS receivers to their 
iBook or PowerBook and take advantage of 
a range of software packages that turn 
laptops into navigation hubs. 

MacGPS Pro (see “Hot links”) by James 


P ALMSOURCE, DEVELOPER OF the 
PalmOS operating system for 
palmOne PDAs and smartphones, is 
set to buy China MobileSoft, a software 
developer focused on the Linux platform. The 
deal is expected to be finalised in February. 

The move will give PalmSource access to 
innovative open source projects, as well as 
access to a broader market across the globe. 
But users should not expect a flood of free 
software, with the company quick to point out 
that PalmOS will continue to be sold as a 
software layer on top of a Linux core. 

PalmSource Vice president of engineering, 
Mike Kelly, says open source will affect the 
structure of PalmOS, however. “While we're 
not open sourcing all of PalmOS, we do 
expect to open source some of our code, 
and will actively seek to invest in the open 
source community through code contribu¬ 
tions and other means,” he says. 

The company has already said that 
development tools will remain free, and 


Associates has just been updated to 
version 5.4.0 for OS X. The package works 
with all Garmin and Magellan GPS receivers 
for transferring waypoints, 
routes and tracklogs and GPS 
sat almanacs from handheld 
to desktop, and works with 
almost all GPS receivers for 
real-time display of a location 
on a map in a desktop 
window. 

Maps can be imported from 
various web 
sites (see “Hot 
links”), which 
automatically 
calibrate maps 
with MacGPS 
Pro. There's also 
support for 
newer Bluetooth-enabled GPS receivers, 
and modes for both land-based and 
nautical navigation. 

GPSy (see “Hot links”) is an older 
package that runs in Classic mode on OS 
X, and is compatible with older machines 
back to OS 7.6. Intended more for 


developers won't have to pay licensing fees 
to create news apps for PalmOS devices. 

“Our business model will be licensing the 
Palm OS layer, with hardware companies 
that use the layer in a device paying us 
royalties. We don't charge developers a 
license fee to create software that is 
compatible with PalmOS. Our development 
tools are also free; they are built on 
Eclipse, and we are a member of the 
Eclipse Foundation,” the company says in 
an open letter on www.palmsource.com. 

Many manufacturers see China as a 
major new market for smartphones and 
PDAs, with Motorola shifting more than half 
a million units already, all running Linux. 

Adapting PalmOS to run on top of Linux 
is part of a plan to provide devices at every 
point of the market, PalmSource says. 

PalmOS currently competes with 
OpenWave, J2ME and BREW at the low 
end on mobile phones. Microsoft 
SmartPhone or Pocket PC and Symbian are 


serious GPS enthusiasts, it offers a wide 
range of compatibility with GPS stan¬ 
dards such as USGS DRG topographical 
maps, internet DGPS-IP servers, 
StreetAtlas 4, Sony IPS protocol and 
Trimble TSIP DGPS-IP compatibility gives 
the software meter accuracy in real-time 
via free online servers. 

The software is also compatible with 
PCMCIA GPS units that can be installed in a 
PowerBook's PCMCIA slot, such as the 
Trimble Mobile GPS, although most compa¬ 
nies have moved away from PCMCIA GPS 
cards in favour of more versatile USB hand¬ 
helds. However, these applications still use 
older RS-232 serial port adaptors rather 
than USB, although a USB PDA adaptor can 
solve this problem. USB-only GPS hand¬ 
helds are generally not supported. ^ 

® 

Hot Links 

www.macgpspro.com 
MacGPS Pro 
www.fugawi.com 
www.maptrax.com.au 

Get maps 

www.gpsy.com 

GPSy 


the main opposition the mid-range. And 
existing Linux solutions such as OpenPDA 
(which runs on Sharp's range of PDAs) 
provide a serious challenge at the top end. 

PalmSource expects the combination of 
open source development and PalmOS's 
existing library of applications and reputa¬ 
tion to prove attractive to a wide range of 
handset and PDA manufacturers. 

The move also quashes rumours that the 
split between palmOne (PDA manufacturer) 
and PalmSource (PDA OS developer) might 
continue to widen, with palmOne eventually 
ditching PalmSource for a Linux OS. 

Access to open source innovation will 
also continue to make it easier for the 
developer to ensure future Mac compati¬ 
bility with all its devices. 

© 

Hot Links 

www.palmsource.com 

Developer of PalmOS 
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One step closer to iPhone 


W ITH A COLOUR iPod now a 
reality, the next dream device 
for Apple enthusiasts is an 
Apple-branded mobile phone. 

Rumours have been in the pipe since 
July, when Apple announced a deal with 
Motorola to provide iTunes capability in the 
manufacturer's new unit. But in December, 
Apple dropped a bombshell, announcing a 
deal with Motorola to produce hardware, 
described in Apple's press release as a 
"proper accessory for your iPod”. 

Mac watchers have taken this to mean 
that the phone is likely to be designed by 
Apple, both in terms of the exterior and the 
interface. As one blogger put it: “Steve 
Jobs has a phone. And he must hate it. He 


hates the interface, he hates the way it 
feels in his hand, and he knows he can 
make a better one”. 

Apple has hinted the phone will have 
fully-enabled Bluetooth, and target the 
"mid range", with a price tag of $US200- 
350. Speculation is also rife that the 
iPhone may in fact incorporate the long- 
awaited iPod Flash, providing a solid-state 
music player and communications device 
in one slim package. 

Fans across the web have been busy 
dreaming up concepts for what the phone 
will eventually look like, but given Apple's 
earlier rumoured input into Motorola phone 
designs, don't expect anything as 
outlandish as this concept illustration. ^ 



Smartphone for Mac users 



W HILE PalmOS DEVICES support 
OS X out of the box, Pocket PC 
powered PDAs and 
smartphones require third-party 
linking software. 

PocketMac has just released 
version 3.0 of its Mac to Pocket 
PC sync technology, which 
includes a smartphone edition 
for the first time. The software will 
enable Microsoft smartphone 
users to sync the device with any 
Mac running OS X 10.3. 

The suite also integrates with 
iSync, giving users the option of 
using either iSync to update 
content, or PocketMac Phone 
Edition's own sync functionality. Sync is now 
explicitly provided for Entourage, Address 
Book, iCal, iTunes, and iPhoto. Support for 
Bluetooth connectivity is also included. 

iTunes users can upload tracks to take 
advantage of their smartphone's MP3 
capabilities, or transfer images from iPhoto 
to set as the phone background or store in 
the phone's own image folders. 

Installing new apps on a Microsoft smart¬ 
phone is no problem, since PocketMac can 
handle Windows .exe and .cab files, so you 
can simply download new apps as you 
would on a PC. This is especially useful for 
phone updates. 


iSync 


For users who want even more hands-on 
access, PocketMac allows mounting of the 
smartphone 
and any 
memory cards 
as separate 
volumes on 
the OS X 
desktop. 

There are 
currently two 


e data on computer and device » } 


PocketMac 

For first sync: 

V* Turn on PocketMac synchronization 


PocketMac Smartphone Sync 


Device: ... 

Status: StatusDttconnected 


® (97%) Sun 7:56 PM 


Configure PocketMac 

Coynght 2002, 2003 Information Appliance Associates 


Alt 

Contacts 

Calendar 

Tasks 

E-mail 

Music 

Photos 

Files 

Custom Plugins 
On Connect 


Smartphone SmartPhone ORG _FR 

Browse Device 
Show PocketMac 


Synchronize 


Install new software via... 
Install new theme 
Connect via... 


Preferences... 

Quit 


versions of 
PocketMac available, 
although the Regular edition is no longer 
supported. The Pro/Phone edition costs 
$US69.95 and has just been updated to 
version 3.0. The Regular edition was file- 
oriented, and was used mainly to convert 
Pocket PC file types to OS X, and vice 
versa. It also synced files between devices 


and served as an intermediary in installing 
new software. 

The Pro/Phone edition is data-oriented, in 
that in addition to Regular features, it now 
syncs personal information from applica¬ 
tions such as Contacts, Calendar and Tasks 
in Entourage, iCal and AddressBook. 
Support for Exchange Server 2000 is also 
being investigated, although it is not known 
at this time whether it will be made available 
in a future patch, or if it will have to wait for 
the next version. 

Also, PocketMac informs 
users that OS X 10.3 is now the 
minimum OS requirement, citing 
difficulties with supporting earlier 
versions. A free USB port or a 
Bluetooth receiver are also 
necessary, along with 25MB 
hard drive space. 

The company currently 
supports the i-Series of 
Samsumg phones, the Mitac 
Mio 8380, the Motorola MP x200, the 02 
Xphone and the full range of Orange smart¬ 
phones. More devices are being added. ^ 




Hot Unks 


www.pocketmac.net 

Sync your Mac to a Pocket PC 
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At the club. On the kitchen table 


portable standalone digital mixer 


For more information on the new Digi 002 


© 10/04. Digi 002 and Digidesign are trademarks or registered trademarks of Avid Technology, Inc., or its subsidiaries or divisions. 










Announcing the Desktop Create: Awards 2005 


Principally sponsored by 


OzEmail 


Graphic design is a powerful form of communication. It can 
promote a product, convey an identity, express an ideal, evoke 
an emotion, provoke a response, tell a story. Using media 
as diverse as illustration, typography, photography, animattbn, 
web, packaging and print, 

great design delivers the message. / 


Shortlisted Create: Award entries will be featured in the 
awards section of Desktop magazine from January 2005 


WIN $5000 in cash 
/ as the OzEmail 
^Designer of the Year 

^excellent prizes in 
10 different categories 


For competition details and to enter, go to <www.niche.com.au/create> 
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Hot Unks 

www.labguysworld.com 

www.totalrewind.org 

www.palsite.com 

Three sites full of old VTR nostalgia 

www.sony.net/Fun/SH/1 -14/hl .html 

Sony’s version of the VHS vs Beta story 

www.hddvd.org 

www.blu-ray.com 

The next format war 

The video revolution 



B ACK IN 1985, when AMW started 
out, there wasn’t much to say about 
video. It may have been the early 
days of a computer industry revolution, with 
the arrival of our beloved Macintosh, but in 
the video business the format wars were 
entering their endgame. Sony’s Betamax 
was taking its last gasps of breath before 
giving up its consumer aspirations. Soon 
enough Beta was out of the consumer 
market, but still played a major role in the 
broadcast and enthusiast market. 

The consumer VCR revolution was well 
underway at this stage, but the camcorder 
was still in its infancy. In the early 1980s 
portable video recording was possible 
thanks to the “Portapak” concept — a 
small handheld camera unit that fed 
images into what was basically a full-size 
VCR that was worn (read “slung 


awkwardly”) at one’s side. From the ’60s to 
the early ’80s, the Portapak was the domi¬ 
nant on-the-go video recording solution. 

As camcorders arrived, smaller tape 
formats were critical to making all-in-one 
shoulder-mounted cameras usable by 
more than just the physically gifted. This 
was certainly the time when JVC and Sony 
were the dominant forces in video tech¬ 
nology and already we were seeing a 
number of video standards on the market. 
JVC had its VHS-C format, while Sony’s 
Betacam was already quite suitable. 

If we’d been writing about video from the 
launch issue of Australian Macworld , our 
first edition of The Hub may have focused 
on the arrival of 8mm video. Kodak 
released its 8mm video camcorder in early 
1984, followed by Sony in early 1985 with 
the first ever CCD chip-based camcorder. 


The Sony CCD-V8 possessed a 250,000 
pixel CCD, retailed for ¥280,000, and also 
introduced Video8 to the world. Video8 
then played a major role in the camcorder 
market for many years ahead (by tech¬ 
nology standards, of course). The video 
revolution was underway, but we still had 
to fend off the sea of video formats that 
followed. At some point we’ve all probably 
made a bad format choice, generally 
learning from the mistake by taking a more 
cautious approach in future. 

In the beginning... 

The first video tape recorder arrived in 
1953 — the Ampex VR-1000. It used a 2" 
Quadruplex format, loaded onto a 4800ft 
reel, which could hold 90 minutes of video. 
The VTR weighed about the same as a small 
car and sold for $50,000. This ushered in the 
age of delayed broadcast television. 


20 formats, 20 years 


UST HOW MANY video formats have 
we experienced in the past twenty 
years? It seems we were offered one 
for every year, like some terrible anniversary 
temptation. Let’s take a stroll down memory 
lane, starting at the beginning and sticking 
to the chronology as closely as possible. 
U-matic: Appearing first in the late sixties, 
U-matic is the granddaddy of all modern 
video formats. Indeed the Hi-band variant 
is still in use today in some professional 
broadcast settings thanks to the quality 
and stability of the format. 

Betamax: Let’s not think of it as the loser of 
the format wars so much as the winner of the 
“Betamax case” — Sony Corp vs. Universal 
City Studios. Without Sony’s victory in this 
case, the entire video revolution could have 
been killed before it began. Nice of Sony to 
win it on everyone else’s behalf. 


VHS: VHS (Video Home System) is still the 
king of consumer video recording around 
the world. Developed by JVC and launched 
in 1976, by the time Australian Macworld hit 
the stands VHS had achieved dominance 
in the home video market. While initially 
inferior to Betamax, multi-head develop¬ 
ments in the years since have seen the 
image quality improved. 

V2000: Philips and Grundig developed 
Video 2000 as a competitor to VHS and 
Betamax that first appeared in 1979, but the 
challenge was short lived. It had arrived at 
the party too late and with too little to offer 
to make any serious waves in the market. 
Betacam: Developed for the professional 
market, Betacam introduced three-channel 
component signal: one luminance, two 
chrominance. Betacam was rapidly adopted 
by the broadcast community and it changed 


the way high-quality video is delivered. 
VHS-C: This compact VHS format was 
developed by JVC for use in some of its 
camcorders. As it is based on exactly the 
same tape as standard VHS, special 
adapters could be used to play the tape 
back on a normal VHS VCR. 

Video8: The most successful of the 
compact video formats, Sony’s Video8 first 
appeared in 1985 as the tape format for its 
CCD-V8 — the first chip-based camcorder. 
Video8 was arguably the dominant compact 
format until miniDV arrived on the scene. 
Betacam SP: While the format war had an 
accepted winner by the late ’80s, Sony kept 
its beloved Beta in development and 
improved it with the Betacam SP (Superior 
Performance) format. Beta’s wide accep¬ 
tance in the broadcast community meant it 
still had an important market and Betacam 
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SP became a broadcast standard through 
to the late ’90s and is still in wide use today. 
ED-Beta: Another Beta variant that arrived 
shortly after SR ED (Enhanced Definition) 
was yet another leap forward in quality and 
performance that was well ahead of its time. 
As with other failures, consumers were 
happy with the inferior VHS — as they would 
be for more than a decade to come. It didn’t 
even take hold in the broadcast space. 
S-VHS: Even the Super VHS format, a 
much improved version of VHS in terms of 
quality and stability, couldn’t take the 
mantle from its older sibling. S-VHS gained 
a share of the professional market, though 
it was well beaten by Beta there. A great 
example of how consumers will stick to 
what they know until a genuine paradigm 
shift comes along. 

Hi-8: Similar to the improvements offered 
with S-VHS, Hi-8 tapes upped 
the overall image and perfor¬ 
mance quality of Video8. Hi-8 
cameras took a solid share of 
the camcorder market, 
proving people sometimes 
do want better quality — 
particularly when they’re 
capturing footage, rather than 
just recording TV. 

Digibeta: In 1993 the first 
move to a digital format, 
targeted at the professional 
broadcast market. This 
market was able to make the 
transition easily thanks to the 
same size (it could easily slot 
into existing archives) as well 


as new players capable of handling both 
Digibeta and Betacam SR 
DVC: Finally, in 1996, we all enter the 
digital age. DV (Digital Video) introduced 
the world to the majesty of 25 Megabits per 
second. At this time only the most hard¬ 
core computers could handle the 
throughput — FireWire was still a few 
years from becoming a standard interface 
— and the 210MB per minute of video 
pushed the limits of the average hard 
drive. The second video revolution had 
begun. 

MiniDV: By far the most popular DV format 
around, thanks to its compact size. Same 
time, same place, same bitrate as DVC. 
MiniDV still dominates the camcorder 
market. 

DVCPRO: Another of the class 
of 1996, DVCPRO was 
developed by Panasonic 
to offer the same 
25Mbps DV, while 
offering a 
more stable 
tape format 
that could 
slot well into 
analogue editing 
systems. Many 
broadcast opera¬ 
tions use DVCPRO 
and its descendants, 

DVCPRO 50 (50Mbps) and the recent 
arrival, DVCPRO HD. 

D-VHS: More than just a digital version of 
VHS, D-VHS (or D-Theater) was developed 
by JVC to offer HD playback and recording 
while offering 
player compati¬ 
bility for older S- 
VHS and VHS 
tapes. D-VHS 
offers 28.2Mbps, 
more than enough 
room for broad¬ 
cast HD and 
better than DVD. 
Recording digital 
broadcasts will 
also include any 
additional data 
being delivered by 
the broadcast — 
subtitles, data 
streams, etc. 






Digital8: Introduced in the late ’90s by 
Sony, Digital uses Hi-8 tapes to record a 
digital signal. The idea was to encourage 
consumers in the transition away from 
analogue. Many Digital camcorders can 
also play back Video8 and Hi-8 tapes and 
convert the signal to digital on the fly, 
allowing older tapes to be imported to 
digital edit suites. 

DVD: With DVD’s massive popularity in the 
market followed by the arrival of recordable 
DVD, DVD camcorders were perhaps a 
certainty at some point. While the idea of 
playing recordings directly from a DVD 
player is appealing, this hasn’t made many 
waves as a serious camcorder format. 
MicroMV: A recent arrival from Sony 
and the smallest videotape format 
around. While it has allowed 
the introduction of incred¬ 
ibly small camcorder 
technology, note the 
initials are MV — not 
DV. This is in fact an 
MPEG compressed 
recording format, 
with the editing 
and archiving 
issues you’d expect from 
compressed footage. 

HDV: Perhaps the third revolution is about 
to begin? Developed by former enemies 
Sony and JVC, along with Canon and Sharp, 
HDV records high-definition MPEG2 video 
on standard DV media and Apple now 
supports the format in Final Cut Pro HD. ^ 

The next format war 

It’s been twenty years since two video 
formats were genuinely toe-to-toe for 
market dominance. Since then formats 
have generally played nice, each filling 
their own niche and offering cross¬ 
compatibility wherever possible. 

Now it seems we’re staring down the 
barrel of a fresh format war — the battle 
for HD supremacy. Blu-ray Disc (BD) 
versus High Definition DVD (HD-DVD). BD 
offers 50GB dual-layer, while HD-DVD 
offers just 30GB. Name convention aside, 
both formats are backward compatible 
with DVD. Movie studios are starting to 
take their stance beside either camp, so 
be prepared for a marketing blitz to 
support each format as they hit the 
ground running in 2005/06. 
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Sennheiser PCI 35 USB 
Stereo Headset 
RRP $349 $199 

Ideal for audio/video conferencing, 
network gaming and voice 
recognition applications. Superior a 
Sennheiser quality audio with i 
easy USB connection. " 


Adobe Software | 

■ Creative Suite 1.1 Standard E ‘ W 

RRP $+899 $1579 i 

Includes Photoshop, Illustrator & InDesign. 

■ Creative Suite 1.3 Premium E Jl 

RRP $3899 $1979 0 

Ind. Photoshop, Illustrator, InDesign, GoLive & Acrobat 7 Pro. 

■ Photoshop CS RRP $4399 $1099 
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■ Acrobat 7 Standard RRP $499 $449 K 

■ Acrobat 7 Professional RRP $799 $689 I 

■ GoLive CS RRP $399 $659 I 


Bose® SoundDock™ iPod Speakers 
with Remote RRP $499 $459 

Specifically designed to expand and enhance 
your enjoyment of your iPod. Beautiful Bose® 
sound quality and design. 


All The Latest Macs 


Drop in to Streetwise, or shop online, to get a great deal 111 

on all the latest Apple Macs. With Australia's largest range 

of Mac and iPod products. Streetwise is your best choice 

for your new Mac. Whether you need a high-end Power 

Mac system for work or a compact and elegant iMac G5 I yj| 

for home, Streetwise has the range and advice to help. 

Why Flexirent your new Mac? - 

Compared to buying and owning, Flexirent gives you much more control over your 
changing computer needs. You have the flexibility to update to new equipment 
quickly and easily—even before the end of the rental term. 

With a choice of 24,36 & 48 months, Flexirent allows you to spread the cost over 
the term with affordable monthly payments. 

Flexirent has a flexible and affordable finance solution for you, whether you require 
a new Power Mac G5 for the Studio, an iMac G5 for home or even items such as 
iPods and printers! Flexirent can help you finance all your technology needs. 


Bose® Companion® 2 Multimedia 
Speakers RRP $499 $189 

Upgrade your Mac with top-quality Bose® 
speakers. Features TrueSpace surround digital 
processing for the best audio experience. 


Bose® Companion® 3 Multimedia 


Bose® Companion® 3_ 

Speakers RRP $449 $429 

Premium computer 
speakers for full, rich 
sound from comput- SBBp 
er audio sources and 
portable players. 

Includes compact . ^9 

Acoustimass module^v 
multi-function -j 

control pod and ® I 

mounting brackets. 


The best way to pay for technology 


No Deposit Easy Trade-ups Tax Deductible 


Cash Flow 


Keep Your 


Required 


for Business 


Friendly 


Options Open 


Total Solution 


ggj imm- M ■ 


Ph: (03) 9819 2891 Fax: (03) 9819 3902 OPEN MON - SAT 

Streetwise, 777 Glenferrie Road, Hawthorn 3122 


Prices were correct 23/12/04 but may be subject to change. We deliver anywhere in Australia, We accept Bankcard, Visa, Mastercard and Amex. Mac, Macintosh and the Apple logo are trademarks of Apple Computer. REALbasic and the REALbasic Authorised 
ogo are trademarks of REAL Software, Inc, registered in the U.S., used with permission. Prices and specifications subject to change without notice. Academic editions only available to teachers and academic institutions with appropriate ID. Student Solutions RcSdlCf 

nations only available to full-time secondary and tertiary students with appropriate ID. All prices include GST. Errors and omissions excepted. 
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By Philip Luces. 


Little gems from Nikon 


it comes with at 
least some 
memory means 
you can get 
started straight 
away without 
having to buy addi 
tional storage. You 
can even connect 
your 4800 directly to 



Highly versatile. The 8.3x optical 
zoom of the Coolpix 4800 makes 
it very useful in all types of 


Plenty of smarts. Built-in memory, 
several automatic scene modes and 
BSS technology make the Nikon 
Coolpix 5100 ideal for novices. 


IKON IS JUSTIFIABLY known for its 
range of professional digital 
camera products, but the recent 
release of two products in particular high¬ 
lights the fact that it can also provide 
more affordable options as well. The 
Nikon CoolPix 4800 and Coolpix 5100 
digital cameras offer excellent value, but 
can also fulfil specific needs for those 
looking for a bit more. 

For instance, the four megapixel Coolpix 
4800 — 2288x1712 resolution — comes with 
8.3x optical zoom, making it extremely useful 
in all kinds of shooting situations. In line with 
its consumer focus, the 4800 includes 15 
scene modes that are designed to make 
shooting under specific lighting conditions a 
lot easier. These modes include the ability to 
set up portraits for one or two people either 
during the day or night, a highly useful 
feature for those who just want to get these 
shots done as quickly as possible. 

The Coolpix 4800 comes with a built-in 
microphone, which enables you to capture 
full motion video with sound. Another neat 
feature of this camera is that it comes with 
13.5MB of internal memory. This can be 
expanded using SD cards, but the fact that 


a TV — just the thing shooting situations. 

for your holiday photo slide nights. 

The five megapixel Coolpix 5100 — 
2592x1944 pixel resolution — comes with 
a similar impressive background and can 
be picked up in a standard “champagne” 
enclosure or with a snazzy black exterior. 
Sporting 14.5MB of internal memory which 
can also be expanded with an optional SD 
card, the Coolpix 5100 only comes with a 
3x optical zoom, but also features a similar 
range of scene modes as the Coolpix 4800 
for quick photo taking. 

Both cameras feature PictBridge support 
for Mac-less printing to PictBridge-enabled 
printers, and both also come with Nikon’s 
Best Shot Selector (BSS) technology — the 
Coolpix 4800 comes with the slightly more 


advanced Auto Exposure Best Shot 
Selector (AE-BSS) capability. BSS enables 
users to take photos of a scene and the 
camera will take a number of shots at once 
and will then automatically select the “best” 
shot in terms of exposure so that it can be 
saved, which again helps to streamline the 
photo-taking experience for novice users. 

The $599 Coolpix 5100 and $699 
Coolpix 4800 are both available locally 
through Maxwell on 02 8748 5200. 

© 

Hot Links 

www.maxwell.com.au 

Australian distributor of Nikon products 



Wrangling iPhoto 


I must admit that I personally haven’t 
pushed iPhoto to the limits of endurance, 
but there are people in the Mac commu¬ 
nity who are quite vocal about the restraints 
that iPhoto can place on your ability to 
browse your own photos. The main issue 
seems to revolve around iPhoto’s need to 
have a single library for all the photos 
contained within it on that machine. 

Mind you, this is 
an issue that only 
seems to crop up 
when you’re 
messing around 
with a few thou¬ 
sand images, but 
considering how 
ubiquitous digital 
cameras are these 
days and how 
easy it is to rack 
those numbers, it 


doesn’t take all that long to start pushing 
the zone, as it were. And once you reach 
around the 5000 mark - this is easier 
than it sounds, trust me - iPhoto can 
start to be affected and browsing isn’t 
quite so smooth. 

What’s the solution? Well, one solution 
is to be highly selective about what you 
keep on your machine, essentially to edit 
what you store. 
Easier said than 
done, particu¬ 
larly when you 
have to browse 
those images 
to remove 
the chaff. 

Another alter¬ 
native is to pick 
up some utilities 
that allow you to 
have separate 


libraries that you can switch to whenever 
you want. This allows you to keep relatively 
small libraries that you can select to 
browse when you choose, and the pay-off 
is that your image-browsing experience 
through iPhoto ends up being a lot 
smoother. There are a couple of utilities 
available out there and they’re also free, 
including iPhoto Library Manager and 
iPhoto Buddy (see “Hot links”). Both allow 
you to set up specific photo libraries which 
can be stored in any location you want and 
then accessed whenever you need. 

If you’re feeling a little constrained by 
iPhoto, try these utilities out. ^ 

© 

Hot Links 

http://nofences.net/iphotobuddy/ 

Home of iPhoto Buddy 

http://homepage.mac.com/bwebster/ 

iphotolibrarymanager.html 

Home of iPhoto Library Manager 



Store it where you want and streamline iPhoto - 
iPhoto Library Manager keeps everything where you 
can find it. 


Australian Macworld February 05 


.1 




























051 

By Christopher Breen and Dan Frakes. 




© 

Hot Links 

www.apple.com.au/ipodphoto 

Apple's iPod photo site 

Inside the iPod Photo 


W ith a colour screen that displays 
your favourite pictures, the iPod 
photo is a beauty to behold. But 
look deeper: there’s a lot more to the 
newest iPod. 

Loading your photos. Syncing 
your photo library to your iPod photo isn’t 
much different from syncing your music. 

In fact, you use the same program for 
both tasks — iTunes 4.7. 

iTunes can sync photos from anywhere 
on your Mac. Open iTunes 4.7’s iPod pref¬ 
erence pane and click on the Photos tab. 
Turn on the Synchronize Photos From 
option and select the appropriate location 
from the pull-down menu. Click on Choose 
Folder to select the one you want). 

If you don’t want to copy all the photos 
in the selected location, you can use the 
Copy Selected Albums Only option to 
narrow the focus to a specific album (if 
you’re using iPhoto) or subfolder (if 
you’re using one of the other options). 

So, for example, if you don’t want to carry 
around every image you’ve ever taken, 
you can instead create a Smart Album in 
iPhoto that contains just your favourite 
photos (anything you’ve rated with four or 
more stars), and then sync only this 
album to your iPod. 

When you click on OK, iTunes creates 
low-resolution compressed 
copies of every image you’ve 
selected — using a format that 
only the iPod can read — and 
transfers these files to your iPod. 

Accessing stored 
photos. Just as iTunes 
doesn’t let you synchronise 
your music on multiple 
computers, it doesn’t let you 
synchronise photos between 
multiple computers. If you plug 
your iPod photo into a different 
computer, iTunes gives you the 
option of either replacing all 


your current files with those from the new 
computer or ignoring the new 
computer’s photos entirely. 

On the other hand, your music and 
photos don’t have to be linked to the 
same machine. This is useful, for 
example, if you keep an extensive music 
collection on your Mac at work, but store 
your photos on your home Mac. If you 
choose to do this, keep in mind that 
you’ll have to confirm your linking choice 
each time you plug your iPod into one of 
the computers. 

Manual override. While you 
can’t use the iPod photo to sync photo 
collections between multiple computers 
automatically, you can use it to 
transfer photos from one machine to 
another manually. 

To do this, first make sure that the iPod 
is set up for disk use. In iTunes, open 
your iPod preferences, click on General, 
and select the Enable Disk Use option. 
Then click on the Photos tab. At the 
bottom of the window, turn on the Include 
Full-Resolution Photos option, and click 
on OK. iTunes will place a copy of each 
photo’s original file on your iPod. 


Although you can’t preview these full- 
resolution files on your iPod photo, you 
can access them as you would any other 
data files, such as a Microsoft Word docu¬ 
ment or an iPod notes file. Click on the 
iPod icon (located in the Finder window’s 
sidebar or on the desktop) and go to 
Photos: Full Resolution. There you’ll find all 
your photos organised by year, month, and 
date, in a series of cascading folders. 

If you download photos to the iPod from 
your digital camera, those photos go into a 
separate DCIM folder at the root level of 
the iPod. As with other full-resolution files, 
you can’t view these photos on the iPod. 

Putting your best photos 
forward. The iPod photo’s colour 
screen generally does a good job of 
displaying photos. With only two inches of 
real estate, though, there are limits to its 
power. Bright, high-contrast images tend 
to look best; grey, muted photos appear, 
well, even more grey and muted. 

Another issue is the shape of the screen. 
Most digital photos have a 4:3 aspect 
ratio. The iPod photo’s screen has a 5:4 
aspect ratio, so you’ll likely see black bars 
along the long edges of your images. 

If you want your images to fill up the 
screen, try cropping them. This has the 
additional benefit of letting you focus in on 
your subject. If you’re using iPhoto, 
click on the image you want to 
crop, go to Edit mode, and choose 
8x10 from the Constrain menu. 
(This is the same as the aspect 
ratio of the iPod’s screen.) Position 
the cropping square over the part 
of the image you want to keep, 
and then click on Crop. If you’d 
like to keep a copy of the photo in 
its original form, duplicate it before 
cropping (control-click on the 
photo and choose Duplicate). 

Then create an album just for your 
cropped images, and sync only 
this album to your iPod, 
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PARTICIPATE IN THE MACWORLD 
ONLINE READER SURVEY AND 
YOU COULD WIN ONE OF 
THESE FANTASTIC PRIZES! 

Take 10 minutes to till out our questionnaire and you 
will enter the draw to win one of the following: 


1st prize 

Samsung DigimaxV50 

Features: 


• effective 5.0 megapixels 

• 15X zoom (3X optical,5X digital) 

• rotating large 2.0" LCD 

• MPEG-4 movie clip with audio [VGA30/15fps] 

• multi memory card slot supporting capabilities 

• optional conversion lens and lens adapter 

• world first with nine different power sources. 

For more information on the Samsung 
Digimax V50, visit www.samsungcamera.com. 


2nd prize Large loop backpack (17”) 

It's not easy to carry around a 17" notebook - you need a bigger than average bag, extra protection and disguise against 
theft. We have created a bag that provides all this and more. The large loop has a zippered laptop section with a movable 
false bottom, creating a space that is perfect for most laptops with screens up to 17". The zipper on the laptop section is 
waterproof and all fabrics are water resistant, providing protection against the elements. There's loads of space for books, 
folders, gym gear, etc, and padded pockets for your music player, PDA, camera and mobile phone. Features include: 

• adjustable laptop section for most laptops with screens up to 17" 

• front section with loads of pockets 

• back section for books and folders 

• headphone portal and padded pockets to protect delicate possessions 

• waterproof zipper on laptop section 

• ergonomic and comfortable back system and shoulder straps 

• removable key clip and waist strap 

• contoured rubber handle 

• 35 litre capacity. 

For further information, visit www.standardtm.com.au. 

HERE’S HOW 



To register to win, visit <www.austmacworld.com.au/> and fill in the survey. 

Prize winners will be drawn on 28 February, 2005 and winners will be announced in the April 2005 edition of Macworld. 
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Failure is an option 

T HE BEGINNING OF December 2004 saw the traditional 
Innovative Technology Schools Conference (ITSC) at the 
University of Wollongong with over 300 attendees from 
Australia, South East Asia and across the ditch in New Zealand. 

One of our past presenters — Marco Torres, an Apple Distinguished 
Educator and teacher at the San Fernando high school in the east LA 
region — was asked to deliver the opening keynote. Torres celebrated his 
students’ work and spoke of the great personal achievements that Macs 
had made possible in his students. 

His mantra to students is “If you can be replaced you will be” — para¬ 
phrased for teachers as “If you could be replaced, you should be”. 

The idea is that we need to know who we are, find our special qual¬ 
ities and develop these so that we become irreplaceable. One of 
Marco’s students came up with "be distinct or be extinct” 

We do this by experimenting, trying different options 
and learning from mistakes, but our school system 
doesn’t support this. The nearest models that our 
students have — teachers — don’t allow them¬ 
selves to fail. 

There are few other entities to blame. Several 
subjects now actively encourage experimen¬ 
tation, “learning from dead ends” or whatever 
you may wish to call it. Subjects such as Design 
& Technology and Visual Arts have done this for 
some time. 

Torres quotes Charles Darwin — “the species most 
fit is not the strongest, but the one most responsive to 
change” — and then change management diva Tom Peters — 

“if you don’t like change you’ll like irrelevance even less”. 

ITSC is in its 15th year now and, while it is a tribute to the original 
designers that its format hasn’t changed much over that time yet still 
attracts a capacity crowd, it is showing its age and needs upgrading 
to cope with those who are over iMovie, done with claymation. 

A beginning has been made, with the advent of the Leadership 
Institute, recently imported to our shores by David Allibon, Head of 
Professional Development for Apple in Australia, and run concurrently 
with ITSC in Wollongong. 

This Institute takes the form of a three-day workshop, whereby 
invited guests (usually at principal or government/systemic advisor 
level) are asked to consider the qualities needed by a 21st century 
citizen, and work out some strategies to change their institution for 
the better. The keynote speakers at ITSC are shared with the 
Leadership Institute. 

Keynote speaker John Couch (Head of Professional Development, 
Apple USA) follows Marco Torres and quotes recent research done 


Hot Links 

www.sfett.net 

The achievements of Marc Torres’ students are showcased as part of the 
San Fernando Educational Technology Team 

www.thecommittedsardine.net/lnfosavvy/education 

Comments on 21st century education 

nces.ed.gov 

National Centre for Educational Statistics 



by the National Centre for Educational Statistics in the US, demon¬ 
strating that only 28 percent of school students think schoolwork is 
meaningful, 21 percent believe courses are interesting, and 39 percent 
that school will be important in later life. Not that there are too many 
teachers who will be surprised by this, but the stats are trending down. 

Leadership Institute participants use the fodder provided by Marco 
Torres and John Couch to consider the Big Ideas that arise from their 
keynotes. I was fortunate enough to assist at this first Institute, and my 
group decided to make the identification and support of “champions” 
within their individual schools their major focus, deciding that all the 
other ideas — increased professional development, allocation of 
resources and integration of ICT into curriculum —will all flow from the 
appointment and consequent direction of the champions. 

This was progressing in a relatively straightforward 
manner, but when asked to identify the key success 
indicators, each had difficulty in doing so. It took 
some time for the ways that success may be 
recognised to surface, particularly when stake- 
® ^ holders other than teachers were considered. 
Perhaps principals aren’t used to success. 

The yin of success needed the yang of 
obstacles that could arise to sink the achieve¬ 
ment of the Big Idea. Some early warning signs 
included jealous teachers, complaints of misdi¬ 
rected resources, and the inevitable “we don’t have 
time for that because we have to cover all this 
curriculum” excuse. 

The biggest high of the program was the last day where the 
participants made their own iMovie. I know, I was sceptical as well, but 
the really interesting thing was talking the principals through the learning 
that was taking place as they progressed through the movie project. 

As well as providing technical backup, facilitators could interrupt 
when appropriate and focus the group on a particular event, discus¬ 
sion, or argument. Pointing out the level of learning — where the higher 
order processes were occurring, what classroom practices would 
encourage them, and how the group learnt from mistakes — was 
invigorating for observer and participant alike. 

Greg Whitby, CIO of the Wollongong Diocese pushed the point, 
claiming that teacher DNA is fixed, and needs to be changed so we 
can become learners again. He added that at school today, atten¬ 
dance is compulsory whilst learning isn’t. 

The way forward, it seems, is to fail. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By James Christopher Murty. 

A brief history of Mac 05 X 



Hot Links 


UNIX, the ultimate 
gaming OS! 

I n 1968, AT&T’s Bell Telephone Laboratories withdrew from 
a joint project with General Electric to build MULTICS 
(Multiplexed Information and Computing Service), a modem 
timesharing operating system for the GE-645 computer. 
MULTICS was intended to be an efficient utility-like system that 
could be used by as many as a thousand users simultaneously to 
edit, program and compile interactively. 

Legend has it that this left BTL employee Ken Thompson in a 
bit of bind as he’d had been working on porting Space Travel 
— his version of his favourite game Spaeewar (originally written 
by Steve Russell from MIT in 1962) — to the MULTICS platform. 
The GE-645 was an expensive system to run in any case with 
a session of his game estimated as costing approximately $50 
in resources! 

Having already wanted an excuse to write his own operating 
system and gaining access to what was essential a discarded 
DEC PDP-7 computer - a far cheaper platform than the GE-645 
— he .set about writing one (with some ideas and support from 
Dennis Ritchie). It took him a month’s time, while his wife was 
away on holidays! In September 1969, the first version of the 
new system, UNICS (Uniplexed Information and Computing 
Service) for PDP-7, was released. The name was a rather droll 
• pun on MULTICS. The project was renamed Unix shortly after. 
Dennis Ritchie’s preference was that it should be referred to as 
Unix as it is not an acronym. However, confusion remains to this 
day and it is often referred to as UNIX. Some of this stems from 
how it appeared on the cover of “UNIX PROGRAMMER’S 
MANUAL” which came out with the first official release of the 
Unix Time-Sharing System First Edition in September 1971. 

Thompson and Ritchie’s project started to gain a lot of interest 
from both other BLT employees and management alike. In 1973 
with more resources behind them, Ritchie ported it from assembly 
language into C (a programming language he’d invented the year 
before) making it far easier to move Unix to future platforms. 

In 1975 AT&T officially licensed Unix to universities, which led 
to Bill Joy at the University of California releasing the Berkeley 
System Distribution (BSD) in 1978 for use as a basis to teach 
research into operating system design. By 1988 practically every 
single component in the original AT&T Unix had been replaced 
by Berkeley students and researchers, leading to the full release 
of the BSD source code under the BSD License, which essentially 
permitted anyone to do whatever they wanted with it. 

In 1992 AT&T’s Unix System Laboratories took Berkley 
Software Design Inc (a corporation founded by former members 
of the computer research group at Berkeley) and the University of 
California to court over intellectual property matters related to 


www.levenez.com/unix/ 

Unix history — timeline 

www.azweb.de/kspaceduel/ 

KSpaceduel 

fink.sourceforge.net 

Fink ports collection 

www.j-a-r-n-o.nl/Xpilot/Newbie/Unix/newbie.shtml 

XPilot Guide 



James smashed headfirst attains! a cun non. 
Wimpy succumbed to an explosion. 


James was hit by cunnonfire. 

Wimpy ah: a modified imploding heatsecker. 
Chrome Slur smashed against q treasure. 


Would you like to play a game? Who says geeks don't know how to 
have fun? 


Unix. The case was settled out of court a year later. Due to the 
rewrites in BSD and AT&T’s promotion of Unix as a standard the 
judge questioned the validity of AT&T’s IP claims, and both plain¬ 
tiffs mutually agreed not to litigate any further. 

BSD spawned many offspring including NextSTEP, a commer¬ 
cial Unix-like system launched by Steve Jobs’ NeXT Computer 
in 1988. In 1996 NextSTEP became OpenSTEP as a part of a 
joint project with Sun Microsystems. And in 1997, with the 
purchase of NeXT by Apple Computer, OpenSTEP started its 
current transformation to the operating system we all know and 
love — Mac OS X. 


The fun part. Enough history, let’s talk some more about 
games! Since one of the reasons why your computer now runs a 
powerful Unix operating system is due to its original creators’ 
desire to play games, I think that we should explore some open 
source Unix games available to us. 

I haven’t been able to locate the original source for the 
Spaeewar or Space Travel games I referred to earlier. The closest 
thing I could find was a clone called KSpaceduel (see “Hot links”). 
It’s pretty much the same game — the goal is to fly around in a 
spaceship shooting at another spaceship and trying to avoid being 
hit or sucked into the star in the centre of the screen. The orig¬ 
inal DEC PDP versions of the game used a vector display to draw 
simple line graphics. KSpaceduel relies on KDE, a free desktop 
environment that sits on top of the Xll and has much prettier 
graphics. There is a working port available in the Fink distribu¬ 
tion, however the dependency list is very long (about 64 addi- 
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tional packages are needed before Fink can build and install it). 
Therefore the installation of this game is left as a challenge to 
the more advanced and adventurous readers. 

There are however many other games available in Fink that are 
easier to get going and this month I’m going to discuss two of 
them: XPilot and my all-time favourite game NetHaek. 

XPilot. XPilot is a multi-player 2D action space game not unlike 
KSpaeeduel combined with Atari’s Asteroids. It is composed of a 
server application — xpilots — and a client application — xpilot. 
You can run the server and client on the same computer, and 
other computers on your LAN or on the internet running the 
client can connect to your server. 

To get started, you’ll need to 
have Fink installed (see “Hot 
links”) and have both Apple Xll 
and the Xll SDK installed (these 
should be on your Mac OS X 
installer CD and Developer CD). 

Installing with Fink is as simple 
as typing fink install 
xpilot into a Terminal window. 

Fink will ask for your admin 
password and will then down¬ 
load all the required source code. 

After compiling and installing it, 
you’ll be able to start playing. 

To launch a game you need to 
get the server going first. To do so 
type xpilots & 

Then you can connect to your 
local server by typing xpilot - 
join 127.0.0.1 

To move around the screen use “a” to turn left, “s” 
to turn right, “shift” for thrust, and “return” to fire. 

The top left quadrant of the display is a radar 
showing you where you are in relation to the rest 
of the map. The lower left quadrant shows player rankings. The 
rest of the screen (the right half) is the game arena showing you 
all the action. You are the triangle in the centre of the display. 
The green lines above and below your fighter are a heads-up 
display that tells you about bonus items you have picked up (red 
triangles) and how much fuel you have remaining. The blue grid 
defines walls that you will bounce off if you hit them, and white 
triangles are cannons that will shoot at you if you approach them. 
Other players (or robots) will attack you, so you’d better learn to 
fly pretty quickly and start exploring for weapons upgrades. 
Within the game menu system there is much more information 
including what additional weapons are available, and what the 
various other items are and do. 

NetHack. NetHack would have to be my favourite game. I’ve been 
playing it on and off for over ten years on various Unix plat¬ 
forms. No, it’s not Unreal Tournament or Halo , but it’s compelling 
nonetheless. It’s a dungeons and monsters game where your char¬ 
acter descends into a labyrinth filled with treasures and vile crea¬ 
tures. In theory the goal is to locate the Amulet of Yendor which 


is rumoured to be somewhere below the 20th level. Nobody has 
ever achieved this of course, and the challenge is really just to 
stay alive as long as possible. 

Originally the game was drawn using text characters to repre¬ 
sent the map, objects and monsters. You were represented by an 
symbol, the walls and floor made up of “|”, and “.” char¬ 
acters, your faithful companion Fido by a “d”. There are a variety 
of versions of the game with graphics available now, though I 
still prefer the text version for nostalgic reasons. 

To get started, first pick a version. Fink has several which can 
be found out about by typing fink list nethack in a 
Terminal window. 

If you’re going to go with a graphical 
version, I’d suggest you try nethack-gnome 
first as it seems to be the easiest one to get 
the hang of. 

Install by typing fink install nethack 
for the classic version or fink install 
nethack-gnome for the graphical version. 
Once it’s installed, start up a game by 
typing nethack. 

You can either make 
decisions about your 
character or let the 
computer decide for you 
at random. Movement 
and actions in the 
graphical version of the 
game are largely 
controlled using the 
mouse and menu system. 
The text-based version 
uses too many obscure 
keys to go into here but 
in both versions you can 
learn about keyboard 
controls using the onscreen help system, and in both version this 
is the most efficient way to play. 

The last word. In Brian Kernighan and Rob Pike’s classic text, 
“The UNIX Programming Environment”, first printed in 1984, the 
authors make reference to the 1973 rewrite of Unix and that the 
system you had in 1973 was essentially the same as the system 
available “now” (in 1984 that is). Ironically, this is still pretty 
much the case. 

While our incarnation of Unix is a Macintosh with all the 
conveniences that entails on the surface, take a look in the 
Terminal and what you see there is essentially the same as that 
1973 release. The utilities have the same names and the same (if 
not more) options. Although almost certainly they have all been 
rewritten to be more efficient, their look and feel is very much 
the same now as it was 25+ years ago. The same is true with 
many computer games. Many of the good ones have been around 
in one form or another for decades. Sure the graphics get better 
but essentially classic, original ideas will always endure. 
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Those were the 
days. Back when 
Unix was young, 
games relied more 
on stories and 
addictive 
gameplay than 
flashy graphics. 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Window washing 



Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don't rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 

Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 

Windows, or Red Hat Linux 
desktop and notebook computers. 

Client licenses are available to 
protect additional computers. The 
product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 for 
backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche.com.au 
for consideration for Help folder. 

Include your full mailing 
address to be eligible to win 
Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. ^ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 

© 

HotUnks 

www.omlab.org/OMLAB_page/personnel/jbj/jbj.html 

Finder Refresher 

www.brockerhoff.net/nudge/Nudge101 .dmg 

Download Nudge 

www.thexlab.com/faqs/helpviewer.html 

All about the Help Viewer 

www.citrix.com 

Citrix 

support.citrix.com 

Citrix tech support 

www.apple.com/support/downloads/macosxupdate_10_2_8.html 

OS X updater 

db.tidbits.com/getbits.acgi?tbart=07884 

TidBITS contributor’s crashing headache 

docs.info.apple.com/article.html7artnum=58583 

FireWire Target Disk mode 



www.channelworx.com.au 

Query of the month sponsor 

www.microsoft.com/mac 

Tip of the month sponsor 


■ We have many G5 Mac 
Workstations all connected to a 
Win2000 Server. All works well 
except that when files are 
added to network folders the 
contents of the folder on the 
Macs do not update 
automatically — you must 
close and open the folder to 
refresh the contents. 

Sometimes even this doesn’t 
work and you must log out then 
log back in to see the changes. 

Can this be fixed to show 
current folder contents without 
having to close and reopen the 
folder? It worked in Mac OS 9. 
Colin Spencer 
Clayton, VIC. 

This has been a continuing 
problem for Mac OS X, Colin 
— the Finder sometimes 
seems quite reticent to show 
us what it’s up to when files are 
added or changed in its 
folders, including the Desktop. 

As you’ve probably 
discovered, it’s not the file 



system which is being tardy. If 
you save a file and it doesn’t 
appear in the appropriate 
folder immediately, trying to 
save a file to the same location 
with the same name will see a 
“file already exists” error 
message appear. 

One thing to try is Finder 
Refresher, a simple AppleScript 
which periodically makes the 
Finder update its views (see 
“Hot links”) A. There’s no user 
interface, although you can 
edit it to change the default 15- 
second refresh delay. 

Nudge (see “Hot links”), a 
contextual menu item, will do 
the same job, but is triggered 
manually B 


Open q 

Get Info 

Color Label: 

M m # m m # w# W 

Show Package Contents 

Create Archive of “Contextual Menu Items" 

Copy "Contextual Menu Items" 


Nudge "Contextual Menu Items" 


Enable Folder Actions 
Configure Folder Actions... 
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Citrix vs OS X 


Crashing the chat 




■ The organisation I work for is 
providing staff with external 
access to its internal systems 
through a Citrix server. The 
home user downloads and 
installs a user client via a web 
interface. All connectivity to the 
server is web-based. 

Even though there is a Citrix 
ICA Client for OS X, I have not 
been able to connect (Java 
errors) and the organisation’s IT 
department is claiming that Mac 
OS does not respond properly 
and hence they recommend 
installing Victual PC and 
running a Windows client. 

I suspect that this is the easy 
brush off for them (and 
expensive for me!), as I know 
that Citrix is used with Macs in 
other organisations. 

Rudy Kohut 
Mt Waver ley, Vic. 

This is going to be a situation, 
Rudy, where we rely more on 
web resources than IT 
departments and local 
representation of the company. 

The first suggestion I have is 
to head over to Citrix’s web site 
(see “Hot links”) and follow the 
link from that page to the Mac 
OS X installer — this was 
released fairly recently, and 
may well have fixes for the 
problems you are 
encountering. Make sure you 
check out the release notes 
and make sure your Mac meets 
the system recommendations. 

If you’re still experiencing the 
problems after an install of the 
latest version of the ICA client, 
check out Citrix’s support area 


(see “Hot links”) — the support 
area of a company’s web site is 
always a good place to go 
when you have problems like 
you describe. 

From that page you can search 
for the error messages in Citrix’s 
Knowledge Base and User 
Forums. Create an account in 
their system, and you’ll be able to 
post a description of your 
problems in the forums to see if 
anyone else has had (and solved) 
the particular problem you’re 
having. The nice thing about 
these forums is that they’re often 
visited by staff of the company in 
question, and so you often end 
up with solutions right from the 
horse’s mouth. And there’s 
always the very experienced end- 
users hanging around, willing to 
lend a hand, as well. 



■ Whenever I go to use 
HelpVviewer, it seems to play 
up. I have removed the cache 
files, and .plist files associated 
with the help files, and this has 
fixed it before, however now I 
go to click on a link and I get 
an error “TopicNoListResults” A. 

I also get messages that 
“No matching help topics were 
found” B. Do you know of a fix, 


■ I am having a problem with 
iChat (vl .0). Immediately after 
opening the program, I am 
asked to enter my name, screen 
name, and password. I do this 
with an AIM account, which has 
worked successfully in the past. 
After clicking OK, I 
get an error 
message A. Clicking 
Continue brings 
back the same 
window. The only 
way to “progress” is to quit! 

I would be happy if you could 
help get me chatting again. I am 
using a 400MHz Graphite iMac 
G3 with Mac OS X 10.2.6. 
Leonard Bolst 
Point Clare, NSW 

The first thing to do, Leonard, 
is to get your Mac OS updated. 


or a place that I can download 
the original help files and what 
folder they go into so that I can 
re-install them. 

Mark Caleja 

North Parramatta, NSW 


Just about 
the only way 
to replace the 
appropriate 
files would be 
to do a Mac 
OS X re¬ 
install using the 
Archive & Install 
(with the 

Preserve Users & 
Network Settings 
option selected). 


You can download the Mac OS 
X 10.2.6 to 10.2.8 updater from 
Apple’s support 
site (see “Hot links”) 

If that doesn’t fix your problem, 
you’ll most likely have to do a re¬ 
install, using the Archive and 


Install option with Preserve Users 
and Network Settings in the 
Installer program (see Help 
folder, 11.2004 for details on how 
this is done). 

Between them, those two 
procedures should get you back 
up and chatting again. 


However, before you do that, 
there are some other things to 
try. Check out The X Lab’s 
“Troubleshooting Help Viewer 
FAQ” (see “Hot links”). It covers 
a heap of Help Viewer prob¬ 
lems, and may well 
have the solution for 
you. Topics covered 
include Help Viewer 
quitting on 
launch, unex¬ 
pected quits, 
blank 

windows, old 
help files, 
slow 

launches and 
not working 
links. 


Help! 




flCEX 

Uncaught exception: 
NStnternalinconsistencyException 

Invalid parameter not satisfying: 

.ABCheckTypeOfValueCvaiue. propertyType) 

| Quit | f Continue *§ 
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The big freeze 



■ My G4 (AGP Graphics) 450 
MHz with 512MB RAM likes to 
freeze all the time! Not panics 
of any kind, just total freezes 
for which the reset button is 
the only solution. It especially 
likes to freeze when I’m doing 
things in the Finder like moving 
windows around, but is happy 
enough after a while to freeze 
during almost any task. 


The problem seems more 
prevalent after the machine has 
been running (even just 
sleeping) for a while; but it’s 
located in fairly cool room, so I 
don’t suspect heat problems. I 
generally only run one 
application at a time to 
minimise the damage, but the 
problem occurs in Word, Safari, 
Photoshop and, most irritating 
of all, Eudora, where mailboxes 
sometimes get corrupted. 

I’m running Mac OS X 
vl 0.3.4 and have two hard 
drives with two partitions each, 
plus a ZIP drive and a Pioneer 
internal A07 SuperDrive. I run 
the OS and most apps from 
only one partition. I’ve used 
Disk Utility, repaired 


permissions, swapped the 
RAM around and had the 
hardware recently tested but 
nothing came up. 

I initialised the disks and 
reinstalled everything not long 
ago to no avail. If I boot from 
the OS 9 system, things are 
mostly stable but that’s not 
really a solution. I suspect a 
hardware problem rather than 
software but nothing seems 
obvious. 

James Vicars 
Armidale, NSW 

In some respects, James, your 
experiences are reminiscent of 
those experienced by TidBITS 
editor and contributor Geoff 
Duncan with OS X crashes on 


his Quicksilver G4 (there’s a link 
to the story in “Hot links”). 
Although he suspects the 
second processor (which is 
primarily used in Mac OS X) as 
the culprit, and your machine is 
single-processor, the symptoms 
sound suspiciously similar. 

You can start up your Mac in 
FireWire Target Disk mode (see 
“Hot links") and boot another 
Mac from your G4’s HD — this 
may help eliminate software as 
the issue. 

If you can also boot your Mac 
from another Mac’s hard drive, 
you may find other Mac OS X 
installations also crash, 
strengthening the “hardware 
problem” case. 


Soundstick fix 

Microsoft 


Reader tip 

■ I write with regard to help 
sought in Help folder, 

11.2004 on some wonky 
SoundSticks, under the 
heading “Speaker oddity”. 

Early on in the life of my 
SoundSticks, I experienced 
exactly the same symptoms 
as described by Martin. The 
fault is indeed within the 
SoundSticks’ hardware. At the 
point where the power brick 
plugs into the base of the 
iSub, a multi-pin connector 
will have developed loose 
contacts. From the word go I 
felt that this connection was 
rather too sloppy and an 
indictment on the 
manufacturer’s quality control. 

I don’t know how this 
affects left and right audio 
signals but I’m betting that 
there are dual supplies or 
earths passing through this 
connector so that each of the 
audio channel amplifier 


power feeds are kept 
separate at this point — 
hence one channel works and 
the other seems almost dead. 

It’s basically your classic 
high resistance electrical 
connection. Move this 
connector even slightly while 
the volume is turned up and 
there’ll be a horrendous 
crackling from the speakers. 
An electronic contact 
cleaning solvent had no 
discernable effect. 

I would repair mine but 
obtaining the proprietary 
plug and socket 
replacements myself is a bit 
daunting. My fix was to 
apply a small amount of 
mechanical pressure to the 
connection by actually 
resting the input cable on a 
piece of wood — so that the 
weight of the iSub on one 
side was taken through the 
input cable at the 



connection point. Been 
good ever since. 

There’s not much weight 
involved so no great stress 
leading to damage is being 
applied to the various parts. 
One day I might have a go at 
a proper repair but that will 
have to wait until I figure out 
how to open the iSub and 
get up close and personal 
with the socket. 

Peter Spain, via internet 


Each month Microsoft gives a 
free Wireless Notebook 
Optical Mouse valued at $70 
to the Australian Macworld 
reader who submits the best 
tip. Designed specifically for 
notebook computers, the 
Wireless Notebook Optical 
Mouse delivers users both 
portable comfort and 
performance. With intelligent 
features and design, this 
mouse combines the perfect 
mix of comfort and mobility, 
making it the ideal travelling 
companion no matter what the 
itinerary. 

E-mail your tip, together 
with your name, address and 
telephone number, to 
matthew.powell@niche.com.au 
with the subject header 
“Reader tip”. All reader tips 
published become the sole 
property of Niche Media. 
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PORTFOLIO SOLO 

The award winning application that is transforming 
the way creative professionals organise, retrieve 
and distribute the digital files you use everyday. 


Fed up sitting for half an hour waiting for massive jpegs to open on your computer? 
With Portfolio you simply import the file and run a full screen slideshow in 10 seconds. 



Fed up scrolling through files within files within files, looking for that one missing hero shot to show 
your client? With Portfolio you can organise your entire image archive in a clear, searchable and 
efficient manner. 


This is a genuine Extensis product, fully supported by Extensis’ Australian distributor, PICA Software 
Pty Ltd. A full manual and all documentation is included on the CD in Adobe Acrobat format. 


System Requirements; Macintosh PowerPC or compatible computer. Mac OS X v10.2 (Jaguar) - 10.3.1 (Panther), 32MB (minimum), 25MB free hard drive space. Quicktime 6 or higher. Windows 98 or 
higher, NT4 - Service pack 6 or 6a, Windows 2000, Service Pack 2, Windows XP 32 MB Ram, 25 MB free Hard Disk space, Quicktime 4.11 or higher strongly recommended. Technical support is provided 
to all registered users by Extensis' Australian distributor, PICA Software Pty Ltd. Portfolio Solo is a light version of Portfolio 6. Portfolio Solo will be mailed to you direct from PICA Software and will be in 
diskmailer packaging. It will arrive separately to your magazine. A full manual and all documentation is included on the CD in Adobe Acrobat°° (pdf) format. 


PORTFOLIO SOLO WORTH $149 
YOURS FREE WHEN YOU SUBSCRIBE 



Desktop magazine is Australia’s most recognised 
information source for graphic design, prepress, publishing, 
multimedia and web design. 

Desktop covers the technical realm with a critical eye on the 
equipment designers need and use. Technology is reviewed with 
an eye towards how it helps you create, rather than for it’s own 
sake. Challenging, inspiring and entertaining, Desktop 
showcases the best in Australian design and technology 
innovation. 
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Reviews of the latest computer books. 



By Keith White. 



Hot Links 


Make mine Mac 


www.tidbits.com/takecontrol/ 

All about the Take Control series 


Degunking your Mac is aimed at users who suspect their 
increasingly sluggish Macs have too much stuff on them but aren’t 
quite sure what to do about it. The solutions offered in this book 
mainly deal with Panther, although some of the degunking routines 
can be used with older versions of the operating system. 

To clean up your Mac fully, author Joli Bellew advises you to follow 
the complete 12-step program. By doing this you will get rid of 
unnecessary files, uninstall unneeded programs, organise your files 
and folders, clean up the Dock, Finder and Menu bar and sort out 
your fonts. You will also learn how to get Mail working 
at its best, how to optimise your hard drive, how to 
use maintenance tools, how to improve security and 
how to back up your system on a regular basis. 

Bellew does realise, however, that many Mac users 
just haven’t got the time to do all these things in one 
hit, so she offers a series of tasks that you can do in 
ten minutes, thirty minutes, one hour, three hours, or 
half a day. There’s even a list of “spare moment 
degunking tasks” which you can perform in snatches 
of free time. While you’re reading this, why not empty 
the Trash, check for software updates, delete unused 
icons from your Desktop or burn a CD of your most 
recent files? 

In other sections you will learn where the gunk accu¬ 
mulates, how to reduce the amount of e-mail gunk 
(aka spam) you receive, and how to recognise when 
you need to do a clean install or even buy a new Mac. 

If you spend a lot of time with your Mac — for busi¬ 
ness, pleasure or both — Degunking your Mac will 
show you how to tune up your machine and get it 
running like new. 

Take Control of Mac OS X Backups is a 

new ebook in the Take Control series. This title offers 
you pre-emptive protection against what many people 
learn by bitter experience: disk failure and data loss. 

First, some caveats. This is for people who need to 
back up a single computer or a small network. Don’t expect any Unix 
code or advice on high-end backup systems. Nor will you get explicit 
step-by-step instructions on any of the several methods from which 
you might choose. Author Joe Kissel undertakes to provide you with 
the necessary background information for you to use the software 
and hardware settings to achieve your particular backup routine. 

To implement an effective Mac OS X backup plan you will need to 
understand the difference between a duplicate and an archive and 
know the pros and cons of various backup media, “from CD to 
camcorder”. Then you’ll need to know what software is available and 
what features might suit your purposes. Kissel then shows you how 


to set up and test duplicates and archives, how to automate your 
backups, how to handle backup media efficiently and how to restore 
data from a backup when disaster strikes. 

Like the other Take Control ... ebooks, Mac OS X Backups is opti¬ 
mised for on-screen reading and contains tips to do this most effi¬ 
ciently. There are also printing tips for those who need hard copy, 
navigational hints and an interactive glossary. Unless you regard all 
the stuff on your Mac as totally worthless, get a copy of this disaster 
prevention title before you have to. 

The Cult Of Mac by Leander Kahney treads a 
lighter path. Kahney writes the popular eponymous 
column for Wired News. The book is basically a series 
of anecdotes, profusely illustrated in full colour, 
demonstrating the extent to which normally sane 
people will go to attest their attachment to their Macs. 
We’re not talking people who just stick Apple decals 
everywhere. Weird and wacky is what floats Kahney’s 
boat. Or total devotion, if you prefer. 

Techno Fetishism looks at the intimate way that 
Mac users relate to their machines in ways that 
Windows users could not even begin to understand. 
The Beach Boys sang about surfing and hot rods, so 
what’s wrong with feeling the same way about a cool 
computer? Hmm. 

Macs and the Counterculture looks at the 
machine’s long connection with alternative lifestyles. 
To quote an anonymous contributor, “the IBM PC was 
created by people who drank alcohol. The Mac was 
created by people who smoked pot”. 

In other chapters you’ll come across illustrated 
stories of Mac tattoos and haircuts, the deification of 
the two Steves, Apple evangelism and the highly- 
structured Apple rumour mill. Other sections include 
Macworld conferences, Macquariums, fantasy Macs, 
paper Macs, antique Macs, Mac collectibles and, of 
course, the iPod. 

The last chapter — What Makes Mac Fans So Loyal? — sums up 
what most of us know. Whether your Mac is your religion, your best 
friend, your creative partner, or merely a damn fine computer, the 
odds are that you don’t feel indifferent or even negative towards it, 
as many Windows users are towards their machines. The Cult Of 
Mac is a beautifully presented, witty and thought-provoking investi¬ 
gation of this amazing relationship between Macs and mere mortals. 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 



Title Degunking 

your Mac 

Autho Joli Ballew 
Publisher Paraglyph Press 
ISBN 1932111948 
RRP $39.95 


Title Take Control of 

Mac OS X Backups 
Author Joe Kissell 

Publisher TidBits Electronic 
Publishing 

ISBN 0596006942 

RRP $US10.00 



Title The Cult Of Mac 

Author Leander Kahney 

Publisher No Starch Press 
ISBN 01886411832 

RRP $74.95 
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Just imagine the possibilities! Heads nodding in agreement around a board room table. Opening young minds to new 
ideas in a classroom. Communicating your message with impact to hundreds of people at a trade fair. Magnified emotions 
of big screen visual entertainment. These are the moments when NEC projection solutions shine. While impressing 
audiences with amazing image quality, they astound users with unrivalled ease of use. Cutting edge functions inspire 
innovative applications and open the door to new ways to communicate. Expanded customer services and support instill 
a sense of confidence. Offering the broadest selection of projectors anywhere, NEC turns possibilities into reality.., 





vtSUAL DISPLAY 


Call 131 632 from anywhere in Australia or log on to www.nec.com.au 





















IT looks better on a 2C. 




Tired of using your small, low impact monitor for gaming, 
presentations, training or sharing images with friends? 

2C projection screens teamed with a projector will give you 
bright clear images up to a massive 2.5 metres wide. 

Now you can get everyone involved. 

Check out the full range at www.herma.com.au/2C 
or call 1300 730 025 for your nearest dealer. 



Distributed by HERMA. 
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Hot Links 

www.herma.com.au 

Portable screens 

AMW lab: 
desktop projectors 

Project the right image 

U sing your computer to enhance your lecture or presenta¬ 
tion is now de rigueur, and the popularity of PowerPoint 
has prompted Apple to produced its own presentation 
software, Keynote, for those that don’t want to play in the 
Microsoft camp. No matter which software you use to get the point 
across, if you’re presenting to more people than can comfortably 
stand around your notebook screen you need to project the image. 

In the beginning you needed a sizeable wad of cash and a size¬ 
able set of biceps to deal with the projectors on offer, not to 
mention a darkened room to be able to watch the resulting 
picture. Then along came LCD projectors, which work much like 
the screen on the back of your digicam - blasting a powerful 
light through the panel onto the nearest wall. LCD projectors are 
also smaller and brighter, so you can take them on the road. 

While all this was going on, the clever folk at Texas Instruments 
were fooling around with digital micro-mirror devices, and 
managed to make them work. Astonishingly, up to one million 
of these miniscule mirrors can be fabricated onto a single control 
chip, and by the judicious application of power, tilted towards 
your screen when there’s something to display. 

The end result is a picture on the wall which is closer to the 
familiar film experience than any LCD panel has so far offered, 
and almost identical to the monster three-lamp projectors in terms 


Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 


w 

* 

* 




We evaluate, 
rigourously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 




of brightness and clarity. Yet these digital light processors (DLP) 
are small enough to cany around in a shoulder bag, with some not 
much larger than a videocassette (if you can still remember those). 

You’re right if you’re thinking that this generation of projec¬ 
tors can do more than just enhance your Keynote presentations. 
They can also conveniently connect to your DVD player and 
project a true widescreen image on the lounge room wall. The 
manufacturers of these toys know what you’re going to be doing 
with their kit, as every one we tested had a 16:9 setting for just 
this purpose. The Dell unit even has a single button on the remote 
to switch between widescreen and conventional 4:3 format. 

The only gotcha here is the need for a white wall in the living 
- er, sales room. If your intention is to show lots of Keynote- 


assisted presentations in one place, you 
can literally paint the wall, and there 
are paints available with this purpose 
in mind. However, if you want to avoid the white box on the 
wall look, or if you need to take your show on the road, 
portable screens are available from companies such as Herma 
(see “Hot links”). 

AMW lab evaluated four LCD and four DLP projectors. We 
used Herma’s 2C Carry IT screen - which, when folded, is no 
larger than a decent video camera tripod — to view the projected 
images. We also tried Herma’s more expensive and slightly less 
portable lp morgan Upstart which provides a 16:9 widescreen 
with a huge 72" display area. If you’re taking your show on the 
road, something like the 2C Carry IT is essential equipment, 
unless you are confident that your clients won’t object to you 
repainting their walls. 
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Test drive. 



ViewSonic PJ510 

Mitsubishi SL4U 

Sony VPL DS100 

NEC VT470 

■ Type 

LCD Projector 




■ Rating 

m 

m 

m 

«« 

■ Pros 

Best value LCD projector 

Rock solid construction 

Auto keystone correction, 
electronic lens cap and tilt system 

Non-white wall projection, 
remote wireless mouse, supports 
dual notebooks, monitor out 

■ Cons 

A bit chunky compared 
to newer designs 

Rock solid construction 
makes it heavy 

Limited tilting, no presentation 
control on remote 

Non-standard power cable 
— don’t lose the one supplied 

■ Brightness 

1200 ANSI Lumens 

1700 ANSI Lumens 

1200 ANSI Lumens 

2000 ANSI Lumens 

■ Resolution 

SVGA (800x600) 

SVGA (800x600) 

SVGA (800x600) 

SVGA (800x600) 

■ RRP 

$1630 

$1999 

$1895 

$2398 

■ Distributor 

ViewSonic Australia 

02 9906 6277 

Mitsubishi Electric 

Australia 02 9684 7777 

Sony Australia 

02 9878 9712 

NEC Australia 131 632 

■ Hot links 

www.viewsonic.com.au 

www.mitsubishi-electric.com.au 

www.sony.com.au 

www.nec.com.au 


If you can’t take a screen with you, you’ll appreciate the NEC’s 
clever wall colour elimination feature. This trick adds a filter of 
the opposite colour to your choice of seven likely office wall 
colours, including a valiant attempt to make projection onto a 
blackboard possible. A real screen or a white wall works better 
of course, but you can at least see a reasonable picture with the 
NEC on non-white surfaces. 

The toys. Choosing the right projector for your use will primarily 
depend on your budget and your brand preference, as AMW lab 
would be quite happy with any one of the test units. All the projec¬ 
tors also support S-Video and composite video connectors, which 
is quite handy for DVD players and home theatre setups. 

If you want to control your slideshow using the projector’s 
remote control, you need to choose from the Dell, Mitsubishi or 
Casio units and plug a USB cable into your notebook as well as the 
VGA cable. This only gives you limited control to move forward 
and backward in your presentation, not the total control you get 
from a wireless remote mouse, which is probably why the other 
manufacturers didn’t include this feature in their projectors. 

NEC decided to save you 
the expense of buying a 
separate wireless remote 
mouse, as its projector 
includes an infrared 
receptor on a short USB 
cable, which allows you to 
use the projector’s remote 
as a mouse with right- 
and left-click buttons. 

We used a PowerBook 


G4 Titanium as the presentation platform, and Mac OS X 
correctly discovered and recognised every projector as soon as 
we plugged in the VGA cable. No need for any additional drivers, 
just click on Detect in the Displays preference pane 
and then your choice of mirroring the main display or running 
your show in a separate window using the PowerBook’s dual 
display ability. 

Getting a picture on the screen was also easy, with most projec¬ 
tors automatically hunting their inputs for a signal, or at worst 
making you press one button on the remote to pick between 
computer and video sources. The resulting picture on the screen 
was nothing short of stunning from every one of these units, 
giving a crystal clear result at 1024x768 resolution. Although 
most projectors are only rated at 800x600 native resolution, they 
can operate in compressed mode up to 1600x1200. 

Choosing a model for use as a TV replacement is quite subjec¬ 
tive, and none of the projectors on test are marketed specifically 
for that purpose. Genuine TV-quality projectors cost upwards of 
$5000. The DLP-based projectors have the edge over their LCD 
cousins when used for moving pictures, as the smaller effective 



Up to 400GB of external storage 
Super-fast FireWire 800 or USB 2.0 
True plug and play for Mac or PC 

The ultimate desk accessory of 2004. 
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Toshiba TDP S20 

InFocus X2 

Dell 2300MP 

Gasio XJ350 

DLP Projector 

m 

m 



Support for dual notebooks 
and monitor out 

Best value DLP projector 

Price includes all cables, hard 
shell case and delivery 

Super portable, the size 
of two videocassettes 

A bit dim for the money 

No secondary remote control 
receptor on rear panel 

You might have to wait for a 
“special offer” to get a good price 

Generates lots of heat and needs 

its loud fan 

1400 ANSI Lumens 

1600 ANSI Lumens 

2300 ANSI Lumens 

2200 ANSI Lumens 

SVGA (800x600) 

SVGA (800x600) 

XGA (1024x768) 

XGA (1024x768) 

$2199 

$1825 

$2240 

$3495 

Toshiba Australia 13 30 70 

InFocus Asia Pacific 1800 885 481 

Dell 1800 812 393 

Shriro Australia 02 9415 5000 

www.toshiba.com.au 

www.infocus.com/au/apac/home.asp 

www.dell.com.au 

www.shriro.com.au/index.cfm 



pixel-size of the DLP system is less obtrusive during sudden 
movement. This is most noticeable when watching action movies 
— the projector will sometimes freeze the picture for a 
millisecond, and this happens less often with DLP. 

However, all these projectors can do double duty as a decent 
widescreen TV projector, although none will give you the vibrant 
colours of a glass-tube TV. We were quite taken with the Dell as 
a TV replacement, but later came to appreciate the InFocus X2, 
with its preset single button to change brightness, contrast and 
saturation depending on the signal source. 

Each projector has features that we’d like to see combined into 
one for our ideal unit for home and office. We want the elec¬ 
tronic lens cap from the Sony, as well as its electronic tilt. Then 
we’ll have the tiny size of the Casio, combined with the whisper- 
quiet of the InFocus, and the included wireless remote mouse 
from NEC. The ViewSonic and the Dell have the desirable ability 
to connect to absolutely anything, including component video. 
We’ll also take the superb road case supplied with the Dell over 
the canvas bags, or no bag at all, offered by the others. 

Dell also includes a cable for every one of its inputs, where the 
other vendors only provided power and VGA cables. We’ll take 
the Sony power cable any day - a generous three metres, saving 


you the hunt for an exten¬ 
sion cord. Nice touch. 

The ViewSonic, InFocus, 
NEC and Toshiba have 
separate master power 
switches that shut the unit 
down totally. The others go 
into standby when switched 
“off,” and you need to yank 
the power cord to stop them using juice. This won’t be a problem 
if you’re using the projector as a portable item, but could be 
annoying if you want to leave it set up on a permanent basis. All 
the projectors want you to leave the power connected for a few 
minutes after use to allow the fans to cool the bulb. 

Australian Macworld’s buying advice. The Dell 

gets our vote for best all-round projector. For less than $2300, 
if you buy it during one of Dell’s seemingly perpetual “special 
offers”, you get a DLP projector with XGA resolution, a 
very bright 2300 Lumen output, all the cables you could 
possibly need and that moulded rubber road case, delivered to 
your door. 

If you need an ultra-portable fits-in-your-briefcase projector 
then the only choice is the Casio, for which you pay a premium. 
This is a very well engineered and solid projector that surprises 
with the punch it packs from its diminutive size. 

However, you won’t be disappointed with any of these projec¬ 
tors for home, office or on the road use. Don’t sell your real TV 
just yet, but for watching widescreen action movies, a projector 
is still more affordable than a plasma panel. Turn off the lights 
and pass the popcorn. ^ 
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Test drive. 


■ Type 

Portable media player 

■ Rating 


■ Pros 

Colour screen is crisp; increased battery life; massive 


music and picture storage with 60GB model 

■ Cons 

Display too dark for some indoor lighting conditions 


when backlight is off; no bundled S-Video cable; expensive 

■ RRP 

40GB $799; 60GB $949 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Christopher Breen 

■ Hot links 

www.apple.com.au/ipodphoto 


iPod photo 

If it fits your needs and your budget, 
this iPod is for you 

A fter weeks of rumours about a more-colourful iPod, Apple 
turned conjecture into cold, hard fact by unwrapping the 
iPod photo - the first of its portable music players to 
offer a colour screen and the ability to display digital pictures 
and album art. Available in two configurations — a 40GB model 
and a 60GB version — these new iPods feature new graphics 
capabilities, as well as increased play times and the power to send 
photos to a television via a composite or S-Video cable. 

These iPods, while pricey, are a big step forward in the device’s 
evolution. Though your budget might not allow for an iPod 
photo, you’ll want one mere seconds after you pick one up. 


tions on a Mac running Mac OS X 10.2.8 and later, and on a PC 
running Windows 2000 or XP. 

Inside the box, you’ll find everything typically packed with a 
new iPod — FireWire and USB 2.0 cables, a power adapter, 
Apple’s white earbuds with two sets of foam covers, and a CD 
including iTunes 4.7 and the latest iPod software updates. Also 
tucked inside are a few extra items: an iPod carrying case; a five- 
foot AV cable for connecting the iPod to a television; and a 
special dock that includes not only the usual audio-out port but 
also data and power connectors, as well as an S-Video port for 
sending a higher-quality video signal to a television when the 
iPod is placed in its dock. (An S-Video cable is not included.) 

The iPod photo also behaves similarly to a fourth-generation 
iPod. Like its audio-only counterpart, the iPod photo will charge 
via USB 2.0 or FireWire and can be configured to boot your Mac. 
Using Apple’s iSync, you can synchronise contacts and calen¬ 
dars between a Mac and the iPod photo. And an iPod photo 
formatted for a Windows PC will mount on a Mac and behave 
almost exactly like an iPod formatted for the Mac. In addition, 
this model has some minor usability enhancements that earlier 
iPods don’t. For example, song, artist, and album entries (Mary 
Chapin Carpenter, for instance) that don’t fit on the iPod photo’s 
screen scroll across in ticker-tape fashion (instead of appearing as 
“Mary Chapin Carp . . .”). And this isn’t just on the Now Playing 
screen: it’s on the Artists, Albums, and Songs screens, too. 

Thanks to the new Photos menu item, pictures you download 
from a media card via Belkin’s Media Reader for iPod or Digital 
Camera Link for iPod now appear at the bottom of the Photos screen 
rather than mixed in with the other items in the Extras screen. 
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In full Colour. As you might expect, the iPod photo’s greatest 
enhancement is its 65,536-colour display. 

Though all the colours are included 
primarily for the purpose of showing 
photos (you can fit as many as 30,000 on 
the device), the display brightens every¬ 
thing about the iPod. Menus are easier to 
read, red calendar events really stand out, 
and Solitaire finally offers cards distin¬ 
guishable enough to make the game 
playable. Even with their backlights on, 
other iPods look positively drab in 
comparison. 

When backlighting isn’t switched on, 
however, the iPod photo’s display can be 
difficult to read indoors and away from 
direct light. Its display is far easier to 
read outdoors. 


Now Playing IB 





India Arte 
Acoustic Soul 




All this and more. Aside from its 
graphic capabilities and its colour screen, 
the iPod photo is a fourth-generation 
iPod. It sports the same Click Wheel 
controller and ports as the most-recent 
monochrome iPods and iPod minis. And 
like Apple’s other current iPods, it 
supports FireWire and USB 2.0 connec- 


Big battery charge, a more-significant improvement is the 
iPod photo’s ability to hold a charge longer 
than other iPods. Where other iPods can 
play music continuously for up to 8, 10, 
or 12 hours (depending on the iPod 
model), Apple boasts that the iPod photo 
offers 15 hours of continuous music and 
five hours of slide-show play. (This five- 
hour figure applies to slide shows you 
play on the iPod’s screen with the device’s 
TV Out option turned off.) 

My 60GB iPod photo played music for 16 
hours and 10 minutes and, after a full 
recharge, displayed a repeating slide show 
for five hours and 39 minutes. This was 
under ideal conditions — meaning that I 
fully charged the iPod, pressed play, and 
turned off the backlight, EQ, and Sound 
Check options. However, with the iPod 
photo connected to a television, the slide- 
show playback time dipped dramatically — 
offering only two hours of continuous play. 
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Photo prowess. The iPod photo 

displays your photos either in a 25- 
thumbnail grid or as full-screen images 
that take up most of the iPod’s two-inch 




























diagonal display. The display in this grid view is crisp enough 
that you can distinguish dissimilar images - one image of a 
flower, another of a bird, and yet another of your grandmother. 
However, if the grid has several similar shots taken with a digital 
camera’s rapid-fire feature, you’ll have some trouble picking out 
exactly the image you want. After you switch into full-screen 
mode, distinguishing similar images is quite easy. 

Picture navigation is a breeze. Use the scroll wheel to advance 
quickly through an album; a yellow selection box appears around 
each selected photo. To move backward and forward through an 
album one image at a time, press the back and forward buttons 
on the iPod’s Click Wheel. 


IMAGING 

SOLUTIONS AUSTRALIA 
The Photo and Digital Imaging Specialists 

PRESENTS 

Ian van der Wolde and 
Michael Lithgow 

In a nationwide series of seminars on 

DIGITAL IMAGING 

WORKFLOW 



Displaying a slide show is just as straightforward. Select 
Slideshow Settings in the Photos screen, and then choose the 
options you want - time per slide, the audio playlist you want to 
accompany your slide show, repeat, shuffle photos, transitions, 
TV Out, and TV signal (NTSC or PAL). Then click back to the 
Photos screen, pick a photo album, and press play to begin the 
slide show. 

Nearly picture perfect. The iPod photo’s photo-synchro- 
nisation and playback schemes are also intuitive. Simply 
connect the iPod to your computer, fire up iTunes 4.7 or later, 
open the iPod preference pane (now available within iTunes: 
Preferences), click on the Photos tab, and tell iTunes where to 
keep your pictures. You can synchronise the iPod to your iPhoto 
Library (the entire thing or just selected albums) or to any folder 
on your computer. 

When iTunes synchronises your pictures for use on the iPod, it 
converts them to a format compatible with the iPod rather than 
copying the original photos to the device. Though my test images 
were saved at a lower resolution than my original photos, they 
still looked great on my Sony television. iTunes also lets you copy 
original images to the iPod, but if you do this, the iPod won’t 
display the images or project them to a television. This option is 
a convenient way to transport, not to view, images. 

This required photo-conversion process within iTunes is where 
expectations and reality part company. Hearing a name like iPod 
photo, you may expect that when you load pictures on the iPod 
by other means (via a card reader, for example) those pictures 
will be viewable on the iPod. Regrettably, this is not the case. 
Pictures can be viewed on the iPod photo only after they’ve been 
processed by iTunes. Potential buyers should be aware that the 
iPod photo isn’t meant to be a tool for photographers who want 
to preview pictures in the field. 

Australian Macworld’s buying advice. How do you 

know if the iPod photo is the right iPod for you? If the size of 
your music collection overwhelms lower-capacity iPods, if you 
want to easily cart tens of thousands of digital pictures with you, 
if you want to display those pictures on a television without 
having to lug along a computer, or if you simply have an appre¬ 
ciation for beautiful design (and can afford to indulge that appre¬ 
ciation), you’ll find that the price increase is justifiable. If you 
can make do with a lower-capacity music player and are able to 
flash your photos with your cell phone or PDA, Apple has plenty 
of other iPod models that will make you happy. ^ 


This is a DON’T MISS opportunity to 
learn from 2 of our finest on this topic 



Ian van der Wolde is 

national chairman of the AIPR Ian is 
one of the country's leading experts 
on digital colour management & 
workflow. He will cover: 

* Dispelling the myths of RAW 
file processing 

* Digital Camera Workflow on 
Capture One Software with the 
leading Canon SLR 


" The benefits of a 16bit vs 8bit 
Workflow 

■ Adobe CS & its 16bit functionality 
» A demonstration of monitor 

calibration & correct colour setting 
* How to remove colour cast 

■ Understanding histograms in your 
camera & Photoshop to prevent 
highlight clipping 


O GretagMacbeth 

The Business of Colour Perfection 


Michael Lithgow has 25 years in 
the imaging industry & is one of our 
foremost colour management 
consultants. He will cover: 

* How to build custom ICC profiles 
■ How to produce archival Fine 
Art Inkjet Prints 


s How to print RGB & CMYK files 
to your EPSON printer 

* How Soft Proofing can save 
you money 

* Working with Designers & 

Pre Press Houses 

* How to utilize a PDF workflow 


6 National Seminar Dates 

-2005 

• Melbourne 

7th MARCH 

• Sydney 

14th MARCH 

• Perth 

9th MARCH 

• Canberra 

1 5th MARCH 

• Adelaide 

1 1th MARCH 

• Brisbane 

1 7th MARCH 


These workflow seminars are proudly supported by 


Canon 

advanced simplicity 


EPSON 


To register for the seminars go to our web site 


www.imagingsolutionsaus.com.au 
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Test drive. 


■ Type 

Image-editing application 

■ Rating 


■ Pros 

Superb mix of editing features for beginners and 
experienced users alike; good RAW support; 
powerful new retouching tools 

■ Cons 

Online help can be sketchy and doesn’t work on 
non-administrator accounts; Palette Bin takes up too 
much screen space; annoying registration alerts 

■ OSX 

Only 

■ RRP 

$179 

■ Publisher 

Adobe Systems 

■ Distributor 

Adobe 1300 550 205 

■ Reviewer 

Jim Heid 

■ Hot links 

www.adobe.com.au 

www.macosxhints.com/article.php7story=20041029173051401 

Photoshop Elements 3.0 

Enhanced editing tools and 
streamlined interface 


edge of the screen, while Elements’ other palettes live in a new 
Palette Bin on the right edge. It takes up too much space for my 
taste; fortunately, you can reclaim screen space by undocking 
the palettes you use most and then hiding the Palette Bin. The 
undocked palettes float above your image, as they did in 
Elements 2.0. 

Another new window, the Photo Bin, simplifies switching 
between open documents by showing a thumbnail version of 
each open photo. Click on a thumbnail, and the photo’s window 
becomes active. 

More power to the pixels. New users will love the Quick 
Fix mode, but it’s the treasure chest of new editing features that 
makes Elements 3 so valuable. The new Healing Brush and Spot 
Healing Brush tools make short work of removing flaws, such as 
scratches, wrinkles, and skin imperfections (see the screenshot 
“Healing scratches”). The Healing Brush works like its Photoshop 
CS counterpart: you option-click on an area adjacent to the flaw 
and then paint over the flaw. 

Unique to Elements 3, the Spot Healing Brush tool enables you 
to fix flaws without having to option-click to specify a source point. 
Simply click and drag across a flaw, and away it goes - usually. 



Photoshop 

i s m 

* 


A photo-editing program aimed at non-profes¬ 
sionals needs to serve two audiences: experi¬ 
enced shutterbugs who want advanced digital 
darkroom features, and casual snap shooters who just 
want better shots. 

Adobe Photoshop Elements 3.0 dances across 
this tightrope with aplomb. It sports numerous editing 
features that were formerly 
available only in Photoshop 
CS, and it wraps its new 
powers in a revamped user 
interface that makes image 
editing more approachable for 
casual photographers and 
inexperienced image editors. 

A new face. Elements 3’s 
biggest interface change is 
the new Quick Fix editing 
mode. In this mode, Elements 
displays sliders for improving 
colour balance and bringing 
out details hidden in dark 
shadows and washed-out 
highlights. You can adjust 
each slider by hand or click 
on the slider’s Auto button 
to have Elements apply its best judgment to your photo. It’s 
an effective approach that provides quick results and 
invites experimentation. 

More-experienced pixel pushers will want to work in Elements’ 
default mode, now called Standard Edit. Adobe tweaked the 
interface here, too - the tool palette is now docked on the left 


Healing scratches. The new Spot Healing Brush 
tool is ideal for fixing the scratches on the bricks 
and the girl’s hair; use the Healing Brush to fix the 
scratches on the cheek. 

In my tests, the Spot Healing Brush 
worked best when fixing a flaw that was 
surrounded by a sea of similar pixels - for 
example, painting out a power line that 
slices across a blue sky. When the Spot 
Healing Brush approached an area where the image changed 
dramatically, I often got odd results. 

Another feature Elements has borrowed from Photoshop CS is 
the new Shadows/Highlights command. It replaces Elements 2’s 
Fill Flash command, and it does an astonishing job of rescuing 
detail in shadows and bright areas. 
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Let’s talk RAW. Elements 3 adds the ability to open and 
process RAW photos — the unmodified “digital negatives” captured 
by a digital camera’s light sensors. The RAW format gives you 
more control over exposure, colour balance, and other attributes. 

Like Photoshop CS, Elements can open a RAW image in 16-bit 
mode. A 16-bit image provides more editing room - you can 
make dramatic adjustments in exposure and colour balance with 
less risk of introducing visible artefacts. In this mode, each red, 
green, and blue image channel can be represented by more than 
32,000 levels. The standard 8-bit mode is limited to 256 levels 
per channel. 

Alas, most of the tools in Elements 3 don’t work in 16-bit mode. 
You can make colour and exposure adjustments to 16-bit images, 
but you can’t retouch them. This is a little frustrating, though it 
is a reasonable compromise. The Elements features that do work 
in 16-bit mode are those in which the extra room pays off. After 
you’ve tweaked your image in 16-bit mode, you can always 
convert it to 8-bit mode for retouching. 

Added functionality. What else is new? The File Browser 
has new keyword and searching features. Batch processing is 
greatly enhanced: you can apply several Quick Fix features to an 
entire folder of images while you do something else. (It’s ideal 
for preparing a set of RAW files.) A Divide Scanned Photos 
command lets you scan multiple photos at once; it then auto¬ 
matically separates them into individual documents. 


The Filter Gallery, another feature taken from Photoshop CS, 
lets you experiment with image filters and apply multiple filters 
at once. A Cookie Cutter tool lets you superimpose hearts, paws, 
and other shapes on an image. And a Reduce Noise filter cleans 
up grainy images, though you won’t find details about it in 
Elements’ online help. 

Some problems. Speaking of online help, it doesn’t work if 
you have multiple user accounts on your Mac and you run Elements 
3 from an account that does not have administrator privileges. 

Macworld contributor Rob Griffiths has published a fix (see 
“Hot links”), but it requires typing several lines of code into 
Terminal — not a task for neophytes. 

There are other flaws in Elements 3. Windows sometimes appear 
in strange places when you switch between the Standard Edit and 
Quick Fix modes. Also, Elements is obnoxious about registration: 
eveiy time you launch the program, a dialog box appears asking 
whether you’d like to register. There’s no way to avoid this nag 
except to acquiesce, even if you don’t want to. 

Australian Macworld’s buying advice. While Photoshop 

Elements 3.0’s flaws are unfortunate, they don’t significantly 
detract from this must-have program for digital photographers. 
Whether you spend your time in Quick Fix mode or want to shoot 
RAW and fix eveiy flaw yourself, you’ll marvel at how much this 
inexpensive program can improve your photographs. 
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Test drive. 


■ Type 

USB radio tuner 

■ Rating 


■ Pros 

Brings EyeTV-like time-shifting and pausing features 


to radio; good iTunes integration 

■ Cons 

Average-quality radio reception; somewhat clumsy 


scheduling interface 

■ RRP 

$142 

■ Manufacturer Griffin Technology 

■ Distributor 

MemSol 03 9645 3806 

■ Reviewer 

Jason Snell 

■ Hot links 

www.memsol.com.au 


Griffin RadioShark 

Lets you record and pause live radio 

G riffin Technology’s much anticipated RadioShark is a 
USB-based radio that not only feeds audio into your Mac, 
but also allows you to time-shift, pause, and record live 
radio broadcasts - it’s essentially like EyeTV for any local AM 
or FM radio station. If you’ve been waiting for the RadioShark, 
you’ll be happy to know that it works as adver¬ 
tised, though its software could use quite a bit 
of refinement. 



The Shark. The RadioShark combines a 
hardware radio receiver and a software appli¬ 
cation. The receiver is a 18cm tall, shark- 
fin-shaped device. When you plug the 
RadioShark into your USB port, three blue 
lights in the shape of gills or radio waves are 
faintly illuminated. On the back is the 
RadioShark’s white USB cable and a headphone jack that doubles 
as an external antenna plug. 

In testing at our offices and a few staff members’ homes, we found 
the reception to be decent, though not quite as good as a quality 
radio’s. However, since radio reception is so variable, we can’t vouch 
for what the reception would be like at your home or office. 

The software. To be honest, the concept of a USB radio isn’t 
very interesting. What makes the RadioShark more intriguing is 
its included software. 

The main RadioShark application’s interface is a metallic, 
iTunes-style window. A slider along the top lets you change 
frequencies, and a second slider lets you adjust the volume. 
Buttons allow you to switch bands and find the next strong 
signal. Most important, if you click on the Rec button, the 
RadioShark starts recording what you’re listening to. To 
schedule a recording for a particular station at a partic¬ 
ular time, or to play back those recordings, click on the 
Sched button. Clicking on the TS button slides out a 
drawer, below the main window, containing “time- 
shifting” playback features that let you pause and 
rewind the live broadcast in case you need to step 
away from your Mac or want to listen to some¬ 
thing a second time. 

Scheduling a recording with RadioShark is 
fairly straightforward, though not as easy or 

Australian Macworld February 05 


elegant as it could be. For example, the application can display 
time in either 12-hour or 24-hour clock mode. You can toggle 
the AM and PM options in 12-hour mode, but to do so, you need 
to click on AM or PM. We barely noticed this because there are 
no check boxes or other tip-offs that denote these as changeable 
options. Despite the annoyances, I was able to schedule record¬ 
ings rather easily. 

You can schedule repeating recordings, too. Recordings can 
repeat hourly, daily, weekly, on weekdays, or on weekends. I do 
wish that repeating recordings could be set at other specific inter¬ 
vals, such as every half hour. 

Once you’ve set a recording time, you can give your scheduled 
recording a name, choose which station RadioShark should record, 
and select what audio format you’d like to have your recording 
saved in. Right now, the only options are AIFF and AAC. With 
AAC, you can record at one of five different bit rates, from 64 to 
320 Kbps, and at one of three different quality settings. 

You can play back recorded items from within RadioShark’s 
scheduling window, but an easier way is to set the program’s pref¬ 
erences to add your recordings to iTunes automatically, in a special 
RadioShark playlist. The downside here is that final 
recordings are not labelled in a helpful way: our record¬ 
ings of a radio show called Forum showed up as Forum 

1, Forum 25, and so on. 

...—. 1 


RadioShark’s time- 
shifting features work as 
advertised. You can listen 
to music and then switch 
to news for 30 minutes — 
and still listen to what 
you missed on the music 
station when you switch 
back. The size of the 
recording buffer is 
completely configurable 
(as long as you have 


K ; * 

-- 

~~ ^ |1 

tr — 


j 


a 'ffi II - - 



04 46:22 PM 

-j 


Tune in. RadioShark lets you listen to any 
local radio station, as well as pause and 
rewind it. 



enough hard-drive space), and you can also configure just how many 
seconds to jump when you click on the Rewind and Forward buttons 
-a 15- or 30-second skip works great for ignoring ads. 

RadioShark is actually two different applications: the interface 
application and a background application. That means you can 
quit the RadioShark program and it will still grab your sched¬ 
uled recordings. However, you must leave your Mac on for 
this to work. If you select the Accumulates When Closed pref¬ 
erence, RadioShark will even continue to record the live-radio 
buffer while the app is closed. 

People who were excited by last year’s RadioShark 
announcement, take note: at the time, Griffin claimed that 
the product could record internet radio, but that feature didn’t 
actually make it into the final, shipping version. 

Australian Macworld’s buying advice. The 

RadioShark is what it is - a USB radio that lets you time-shift 
and pause live radio, and record what you’re listening to. Its 
software could use more polish, but for NewsRadio addicts, 
sports fiends, or anyone else who enjoys the cornucopia of 
options on the airwaves, the RadioShark delivers the goods. ^ 
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■ Type 

Font utility 

■ Rating 

m 

■ Pros 

Easily accessible WYSIWYG font menu; hot-key shortcut 

■ Cons 

Slow when accessing large font libraries 

■ OSX 

Only 

■ RRP 

$50 

■ Publisher 

You Software 

■ Distributor 

PICA Software 03 9388 9588 

■ Reviewer 

Terri Stone 

■ Hot links 

www.yousoftware.com 

You Control: Fonts 1.1 

Puts a WYSIWYG font menu 


at your fingertips 

O f the colourful names my co-workers call me, “type geek’’ 
is my favourite. So it’s no surprise that I love You Control: 
Fonts 1.1.1, a utility from You Software that adds a 
WYSIWYG font menu to the OS X menu bar. But You Control: 
Fonts will appeal to all Mac users whose taste for type goes 
beyond the basic Times Roman. 

Even the font menus in programs for graphics professionals, 
such as QuarkXPress and Adobe Photoshop, use one bland type¬ 
face to represent both Housearama-LeagueNight and Gill Sans 
Ultra Bold. If you have more than a few specialty typefaces, 
remembering their nuances and choosing the right one for each 
occasion can be difficult. You Control: Fonts makes your choice 


easier by displaying the name of every font in its own typeface. 

You determine the font menu’s complexity; for example, you 
can show all available fonts divided by family, recently used 
fonts, or font format type. 

You can control the font preview size — a plus for people who 
squint at the default 12-point type. You can also set as many as 
four additional display sizes that appear when you mouse over a 
fly-out triangle. This size array is helpful when your preview 
point size is relatively small but you’re searching for typefaces 
that display well at much larger sizes. You can quickly apply any 
of those sizes to selected text in a supported program (including 
QuarkXPress 6.X; Adobe Photoshop CS, Illustrator CS, and 
InDesign CS; Macromedia Flash MX and FreeHand MX; Microsoft 
Word v. X and Word 2004; Microsoft PowerPoint 2004; and 
Apple Keynote). 

Because I have a large font library, there was a lag of a few seconds 
between the moment I clicked on the You Control: Fonts menu and 
when the WYSIWYG menu appeared. To shorten the delay, You 
Software suggests that you group fonts in OS X 10.3’s Font Book 
and then deselect You Control: Fonts’ Show Fonts and Inline options 
in the program’s preference pane. While this workaround does the 
job, the time it takes to group fonts is irritating. 

Australian Macworld’s buying advice. Some people 

may feel that You Control: Fonts 1.1.1 is unnecessary. I find that 
its accessible, customisable menu and hot-key shortcut time- 
savers are worth more than its price. ^ 



ATTN 


Web Developers 


Everything you need to resell web hosting 

^ full featured plans 

vf friendly support 

vf hosting from $11.70 
vf 'private label' option 

vf integrated eCommerce 
vf no setup fees 
tk vf programming services 

1 vf load balanced server farm 


www.serverl 01 .com 


C^ServerlOl 


Level 12/301 Coronation Drive Milton 
PO Box 1508, Milton BC Qld, 4064 
ph: (07) 3876 6101 • fx:(07) 3876 3101 
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■ Type 

Web-page editor 

■ Rating 

m 

■ Pros 

Improved speed; advanced CSS support; built-in image 


editing; powerful administrative controls 

■ Cons 

More expensive than the previous version; no printed 


manual; can’t work on other pages during web-page transfers 

■ OSX 

Only 

■ RRP 

$249; upgrade $210; six-user license $1099 

■ Publisher 

Macromedia 

■ Distributor 

Macromedia Asia Pacific 1800 001 014 

■ Reviewer 

David Sawyer McFarland 

■ Hot links 

www.macromedia.com/ap 


Contribute 3 

Gains speed, tools, 

and administrative features 

W hen Macromedia released Contribute 2 last year, Mac 
users finally had a simple web-page editor that 
novices could use to update web sites and that 
webmasters could rely on for administration. Contribute 3 is a 
significant evolution of the product, 
delivering substantial performance 
improvements, support for current 
web-design techniques such as 
layouts based on Cascading Style 
Sheets (CSS), and expanded adminis¬ 
trative controls. 

Contribute is a straightforward 
web-page editor designed for main¬ 
taining existing web sites; it is not a 
full-featured web-site-construction 
tool. It enables users who don’t 
necessarily build web sites — admin¬ 
istrative assistants, instructors, or 
marketing teams - to edit pages and 
add pages to an existing web 
site, without any assistance from 
the webmaster. 

Better performance, while 

Contribute 2 was often slow, 

Contribute 3 retrieves and publishes 
pages significantly faster by caching 
many of the files that Contribute 2 
transferred via FTP. Plus, version 3’s 
support for WebDAV - the protocol 
for connecting to .Mac - makes editing .Mac web sites faster. 

Retrieving and publishing files with Contribute 3 isn’t instan¬ 
taneous. You must wait to connect to a site, download a page for 
editing, and then publish it, although the process is quicker on a 
local network. Adding to the time commitment is the fact that 
you cannot edit or create new pages while files transfer. 

Contribute 3 improves upon version 2, though, by providing 
support for advanced web-page design using CSS - a timely 
move since more and more sites are abandoning table-based 
designs in favour of CSS-based layouts. Where Contribute 2 


frequently displayed CSS layouts as a hard-to-edit mess, 
Contribute 3 does an admirable job of rendering CSS and 
allowing you to edit designs in WYSIWYG mode. 

More editing tools. Contribute 3 also introduces a built-in 
image editor that lets you scale, crop, rotate, and sharpen images, 
and adjust their brightness and contrast. You can add images, 
resize them, and prepare them for display on the web. Plus, you 
can integrate QuickTime and other movie formats such as WMV 
(Windows Media Video) files directly into a web page. Launching 
a program such as Bare Bones Software’s BBEdit or 
Macromedia’s own Dreamweaver allows people who know HTML 
to edit source code, an option that an administrator can disable. 

Keeping control. In some ways, Contribute is aimed more at 
webmasters than at web-page editors. It lets anyone in charge of 
a web site pass the tedious job of web-site updates to others. 
Contribute 3 builds on the program’s already impressive admin¬ 
istrative tools: you can designate which pages are editable, who 
can edit them, what parts they can edit, and the placement of 
graphics and movies. 


Look, Ma — no tables. Contribute 3 makes editing CSS-based layouts, 
such as this table-free design, a breeze. 

Australian Macworld’s buying advice. The price 

increase from version 2 makes Contribute 3 rather expensive if 
you’re using it exclusively to update a .Mac site, but current users 
who upgrade will benefit from its improved performance, editing 
tools, and administrative control. If you’re a webmaster whose 
e-mail box is flooded with requests for simple site updates, util¬ 
ising Contribute 3’s powers within your organisation will effi¬ 
ciently free up your time, yet allow you to maintain tight control 
over your web site. ^ 
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■ Type 

TV tuner/recorder 

■ Rating 

m 

■ Pros 

All the good things about EyeTV, for PowerBooks 

■ Cons 

Limited to digital TV signals; installation not as 


intuitive as it needs to be; poor documentation 

■ RRP 

$699 

■ Manufacturer 

Satelco 

■ Distributor 

MemSol 03 9645 3806 

■ Reviewer 

Matthew JC. Powell 

■ Hot links 

www.memsol.com.au 


EasyWatch 

EyeTVgoes luggable 

T he best thing about ElGato’s EyeTV is that it lets you watch 
TV right there on your Mac, including the ability to pause, 
rewind and fast forward live programs, as well as recording 
shows to view later. The worst thing about EyeTV is that it’s a 
separate box you have to plug into your Mac and also requires an 
external aerial to get signals. If you want to watch TV on the 
road, you’re really restricted to stuff you’ve recorded earlier. 

EasyWatch, by German company Satelco, answers these criti¬ 
cisms to a certain extent. It basically consists of a PC Card which 
you plug directly into the slot on your PowerBook. There’s also 
an aerial which you clip onto the top of your PowerBook screen 
and plug into the card. 


On the software side, it’s EyeTV. A version of ElGato’s excel¬ 
lent software specially designed for the EasyWatch is included in 
the box. I found I couldn’t use the EasyWatch with the existing 
EyeTV software I already had installed, because it wouldn’t recog¬ 
nise the PC Card in the slot. 

Installation of the EasyWatch may well be quite straightfor¬ 
ward, but it was made more tricky by the inclusion of a manual 
that a) only mentioned Windows and b) was in German. 
Hopefully this was a pre-production glitch. As it happened, I 
managed to muddle my way through and get it working in a few 
minutes and a couple of restarts. 

Once working, it’s very much like the EyeTV with which you 
may be familiar. The TV display is in the main window, with a 
controller for adjusting the channel or volume off to the side. As 
it supports DVB-T (Digital Video Broadcast - Terrestrial) signals, 
the picture quality was excellent. The window automatically 
reformats for widescreen or standard-format broadcasts. 

One caveat: since it only supports DVB-T, you may well find 
yourself in an area where the EasyWatch will receive no signal at 
all. DVB-T signals seem more finicky than analogue: I got great 
reception at the front of my house, but almost nothing at the 
back. Only SBS came through watchable. 

Australian Macworld’s buying advice, if you’re a tv- 

loving road warrior, you probably want one of these. It’s a little 
pricey, but value for money will improve as the quality and avail¬ 
ability of digital TV improves. ^ 
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■ Type 

Digital paint application 

■ Rating 


■ Pros 

Dramatically better performance than that of previous 


versions; interface improvements; excellent Snap-to-Path 


feature; sophisticated new oil brushes 

■ Cons 

No 16-bit-colour support; weak history feature; 


steep upgrade price 

■ OSX 

Only 

■ RRP 

$799; upgrade $429 

■ Publisher 

Corel 

■ Distributor 

Corel 02 9006 1100 

■ Reviewer 

Ben Long 

■ Hot links 

www.corel.com.au 


Painter IX 

Changes to interface and brushes 
may justify high upgrade cost 

W hat Adobe Photoshop is to image editing, Corel 
Painter is to digital painting. Sure, you can paint 
with Photoshop’s brushes, but Painter lets you paint 
with other tools and even use virtual papers that mimic their 
real-world counterparts. The latest release continues the 
tremendous interface improvements that began with version 8 
and adds some cool new painting tools. Unfortunately, Corel 
has set the upgrade price fairly high, so upgrading may not be 
an automatic decision. 

Interface version IX. Painter IX’s interface is mostly 
unchanged from that of version 8. The interface’s main hurdle 
has always been the organisation of its huge assortment of 


brushes and tools. While version 8 did a lot to streamline brush 
selection, Painter IX provides the best solution yet. Where 
previous releases spread brush parameters among several palettes 
and toolbars, the new Brush Control palette provides a single 
repository for every brush parameter. After the Brush Control 
palette, the biggest interface improvement is the new keyboard- 
shortcut feature, which allows you to completely customise 
Painter’s keyboard controls — a needed addition that lets you 
select tools much faster. 

Version IX includes lots of other interface tweaks. The Tracker 
palette, which stores a copy of every custom brush you’ve made, 
now works even after you’ve saved and reopened a document. 
Though the Tracker palette is handy, Painter would be better 
served by a more robust undo feature, perhaps something like 
Photoshop’s History palette. 

The experienced Painter user is likely to notice version IX’s 
improved performance. Brushes now easily keep up with your 
mouse, and paint flows without skipping. 

Oil dependency. While version 8 saw a complete rewrite of 
Painter’s underlying brush engine, version IX gives special treat¬ 
ment to Painter’s oil-brush tools. The new Artists’ Oils brush 
behaves much more like a real oil brush than tools in previous 
versions. It holds a finite amount of digital paint, so your stroke 
lightens and thins as you brush, giving you more control over 
the mixing of tints and hues on the canvas. 

For further oil-paint realism, a new oil Color Set includes digital 
counterparts to real-world oil colours. Painter’s Mixer palette has 
been updated to work with the new oil tools, so you can smear 
and mix oil paints just as you would on a real palette. 

My favourite new painting feature is the Snap-to-Path facility. 

Painter has had good vector tools for 
a long time, and the new Snap-to-Path 
option lets you force a brushstroke to 
follow any predefined vector path. This 
is a great idea that makes it easy to 
create precision strokes. 

Other improvements include water¬ 
colours that stay wet from session to 
session, rather than drying when you 
close a document, and a new Quick 
Clone feature that renders clones of 
photos much faster than previous 
versions did. Despite its new features, 
we were disappointed that Painter still 
lacks support for 16-bit colour. This 
isn’t a deal breaker by any means, but 
it needs to happen someday. 

Australian Macworld’s buying 

advice. There’s a lot to like in Painter 
IX. Corel is doing an excellent job with 
the program’s interface, and the new 
features are well conceived and well 
executed. The upgrade price is steep, but 
if you live or die by the digital brush, 
the upgrade is worth the monev. SL 


Corel Painter IX He Edit Canvas Layers Select Shapes Effects Movie Window Help 

g§j|3 Size 2.9 Opacity 100% _ Resat 100% _ Bleed: 0% ^ litter. 0.00^ 
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0 

► Random 

0 

► Mouse 

0 
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0 
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0 

► Image Hose 

0 

► Airbrush 

0 

► Water 

0 

► Liquid ink 

0 

► Digital Watercolor 

0 

► Artists' Oils 

0 

► Color Variability 
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► Color Expression 
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Find that brush. Painter IX’s new Brush Control palette (on the right-hand side of the screen) consolidates 
everv brush oarameter into a sinale reoositorv. 
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12" iBook G4/1.2GHZ 

14" iBook G4/1.33GHz with SuperDrive 

■ Type 

Consumer laptop computer 


■ Rating 


m 

■ Pros 

Bargain price; compact size; wireless networking 
now included 

Larger screen; larger hard drive; wireless networking 
now included; SuperDrive 

■ Cons 

Inadequate memory; small hard drive 

Inadequate memory; relatively bulky 

■ RRP 

$1599 

$2399 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 


■ Reviewer 

Henry Norr 


■ Hot links 

www.apple.com.au/ibook 



iBook G4s 

Portables get speed boost 
and AirPort Extreme 


O n the outside, the iBooks have scarcely changed in nearly 
four years, but on the inside, they just keep getting better. 
Apple cranked up the clock speed on all three models, 
made AirPort Extreme standard across the line, cut the price of 
the entry-level model, and added a SuperDrive at the top of the 
line. Indeed, the SuperDrive in the top model is the only differ¬ 
ence between the two higher-end iBooks, so we tested only the 
low-end model and the high-end model for this review. 

The October update to the consumer and education portables 
brought down the price of the base configuration. In addition, 
Apple increased the speed of the G4 processor from 1GHz to 
1.2GHz and added an AirPort Extreme card; the 802.11 g wireless 
network card, with a top speed of 54 Mbps, was previously a 
build-to-order option. 

Other specs of the entry-level model remain unchanged: it still 
has a 12.1-inch screen, a 30GB hard drive, and a slot-loading 
Combo (DVD-ROM and CD-RW) drive. The standard configura¬ 
tion still includes only 256MB of RAM 
— not enough to use OS X efficiently, 
in our judgment — but you can use the 
free DIMM slot to boost the memory 
to as much as 1.25GB. As before, this 
iBook has connectors for Ethernet 
(10/100BaseT), a V.92 modem, and 
video out, as well as two USB 2.0 
ports and one FireWire 400 port. 

In the case of the mid-level 
iBook, with its 14.1-inch screen 
(but the same 1024x768-pixel 
resolution as the 12.1-inch 





model), the latest update brought no change in price. However, its 
processor speed has gone from 1GHz to 1.33GHz, hard-drive 
capacity has increased from 40GB to 60GB, and AirPort Extreme 
has again moved from the options page to the standard-equip¬ 
ment list. In other respects, the $2049 configuration resembles 
the $1599 one: 256MB of RAM, the same list of ports, and a 
Combo drive. 

Until this update, customers buying the middle iBook model 
from Apple’s online store had the option of upgrading to a 
SuperDrive (CD-RW and DVD-R). No longer - now, iBook buyers 
who want to burn DVDs on-the-go have to choose the top-of- 
the-line model, in which the SuperDrive is standard. That model, 
which also has a 14.1-inch, 1024x768-pixel screen, is still priced 
the same, but its G4 processor has gone from 1.2GHz to 1.33GHz, 
matching the mid-level model. 

The speed bump and the addition of the SuperDrive are the only 
changes to the high-end model: it still comes with 256MB of 
RAM, a 60GB hard drive, an AirPort Extreme card, and the same 
ports its siblings have. 

A Bluetooth module, providing wireless connectivity to selected 
mobile phones, printers, and other peripherals, remains an 
optional extra for customers buying from Apple’s online store. 

As our benchmark testing suggests, the extra performance 
resulting from the new iBooks’ faster processors 
won’t blow your socks off; in 
fact, the differences are barely 
i noticeable without a stopwatch. 
But the other improvements to 
the lineup make the iBooks 
considerably better value than 
they were. 

Australian Macworld’s buying 

advice. We’ve always appreciated the 
entry-level iBook’s compact size and 
relatively low price; Apple’s price cut 
and the addition of AirPort Extreme make 
it better value than ever. Granted, its 30GB 
hard drive is a bit puny by today’s stan¬ 
dards, but if you buy online from Apple, 
you can double your storage capacity for just 
> $121. If you need a larger screen or must 

| have DVD-burning capabilities, you’ll obvi¬ 
ously want one of the larger, pricier models; 
otherwise, we see no reason not to take advantage 
of a genuine bargain. ^ 

Australian Macworld February 05 
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Memory 

Memory 


1 iMac/iBook/PowerBook 

eMac 1.25GHz 


I 256 MB(144 pin) 

$150 I 

256MB (DDR 184pin) 

$84 I 

I 512 MB(144pin) 

$230 I 

512MB (DDR 184pin) 

$150 I 

■ PowerMac/iMac/G3/G4 



256 MB(168 pin) 

$145 

1 eMac 700,800 & 1GHz 

512 MB(168 pin) 

$175 

1 256MB (PCI 33) 

$145 ■ 

G4/G5 New DDR 


1 512MB (PCI 33) 

$175 I 

256 MB(184 pin) 

$88 


1 

512 MB(184 pin) 

$165 

USB2 Storage Drive I 

SODIMM DDR 


1 256MB USB2 

$60 | 

256 MB(200 pin) 

$79 

1 512MB USB2 

$165 I 

512 MB(200 pin) 

$150 

I 1024MB USB2 

$204 I 


www.performancememory.com.au 

3, 109 Alexander Street. Crows Nest 2065 

Tel: 02-9906 4533 



Motion - Perfect harmony in 
great graphic effects & production 


$426 


• Motion $426. Works in perfect harmony with 
Final Cut Pro HD, DVD Studio Pro 3, Shake 3.5 
Soundtrack and Logic Pro 6 • Final Cut Pro 
Hbb The beauty of HD. The simplicity of DV. 
$1,424. • bVb Studio Pro : Encode. Author. 
Burn. Delivery made easy. $711 • Logic Pro : 
Composition, notation and audio production. 
$4,274. • Shake Ad\iar\ce6 effects compos¬ 
iting with network rendering. $1 424. • Soundtrack : Produce 
original music and customise your video, DVD and web projects. 
$284 • Production Suite : Real-time production workflow $1,234 


Hot Software Specials I Upgrades & Crossgrades 



1 x Adobe Creative Suite 1.3 Mac or Win 

Premium Commercial ▼$ 1,999 

2 x Adobe Creative Suite 1.3 Premium Mac/Win 

2- user Site License Save $990 $3,498 

2 x boxed products usually costs 4,488 

3- user Site License $5,148 

Dual Platform Site Licenses allows you to install 

on Mac and Windows machines. Contains Photoshop 8.0, 
Illustrator 11.0, Indesign 3.0.1, GoLive 7.0.2 A Acrobat 
Professional 7.0. version Cue File Manager, Design 
Guide and Training Resources. 

1 x Adobe Creative Suite 1.1.1 Standard Mac ▼ $1,599 

3 x Adobe Creative Suite 1.1 Standard Mac/Win 

3-user Site License Save $1,397 $4,048 

3 x boxed products usually costs $ 445 

5-user Site License $6,589 

10-user Site License $12,925 

Dual Platform Site Licenses allows you to install 
on Mac and Windows machines. Contains Photoshop 8.0, 
Illustrator 11.0, Indesign 3.0.1. Version Cue FileManager, 
Design Guide and Training Resources. 

^3 x Adobe Photoshop CS 8.0 Mac or Win 
3 x Single-user Boxed Products 
5 x Single-user Boxed Products 
10 x Adobe Photoshop CS 8.0 Mac/ Win 
10-user Site License 
14-user Site License 
15 through to 50 users Site License 


$2,970 

$4,950 

$8,877 
$12,427 
POA 


>ugl_ __ 

These Site License allows you to install on Mac and 
Windows machines. Comes with 1 x CD-ROM. 

1 x Adobe Creative Suite 1.1 Mac or Win 

Premium Single-user Boxed Product $660 
1 x Adobe Illustrator CS 11.0 Mac or Win 

Single-user Boxed Product V$176 

1 x Adobe InDesign CS 3.0.1 Mac or Win 

Single-user Boxed Product T$253 

1 x Adobe Photoshop CS 8.0 Mac or Win 

Single-user Boxed Product $517 

1 x Macromedia Studio MX 2004 Mac or Win 

Education Single-user Boxed Product $299 


100+ Great Mac Games 

(See Pages 11 & 12) 


Battlefield 1942 
Eighth Wonder of World 
Family Fun Pack 2 
Project Nomads 
The Incredibles 
The Incredibles: When Danger Calls 
World of Warcraft Adventure/Fantasy 


Action/Strategy 

Strategy 

Family 

Strategy 

Action/Adventure 


$49.95 

$69.95 

$79.95 

$49.95 

$49.95 

$39.95 

$89.95 


All Adobe products are now upgradable into cross platform, 
ie Mac into Windows and Windows into Mac 

Adobe Acrobat 7.0 Standard Upgrade 
Adobe Acrobat 7.0 Professional Upgrade 


$220 

$295 


Adobe Creative Suite Upgrade from Photoshop 
Standard 1.1.1 (Photoshop, Illustrator, InDesign) T$l,045 
Premium 1.3 (Photoshop 8.0, Illustrator 11.0, InDesign 3.0.1, 
GoLive 7.0,2 and Acrobat 7.0 • Professional) $1,419 
Adobe GoLive CS 7.0.2 Upgrade 
Adobe Illustrator CS 11.0 Upgrade 
Adobe InDesign CS 3.0.1 Upgrade 
Adobe Photoshop 8.0 (Mac OSX only) Upgrade 
Canvas Pro 9.0.4 Mac or Win. Upgrade 
Crossgrade from any competive Draw program 
Corel Painter 9.0.4 Upgrade 
Dave 5.0.1 Upgrade from 4.x only 
3.0.1 Ui 


DiskWarrior I 


$330 

$330 

$330 

$330 

TS440 

$506 

▼S297 

▼$132 

$88 


.0.1 Upgrade 

FileMaker Pro 7.0 (Mac/Win) Upgrade, from v6.0 only $242 
Upgrade. 5-user license (+ CD-ROM and manuals) $1,232 
FileMaker Pro Server 7.0 Mac/Win 
Commercial : Upgrade from 6.0 T$875 

MacOSX- 10.3.6 (Panther) Single user $229 

Macromedia Contribute 3.0 (Mac/Win) A$154 

Macromedia Director MX 2004 
Commercial : Upgrade from 8.5 A$715 

Upgrade 8.5 to Commercial $1,221 

Macromedia Dreamweaver MX 2004 (Mac/Win) A$374 
Macromedia Fireworks AAX 2004 7.0.2 (Mac/Win) 
Commercial : Single-user upgrade 
Macromedia Flash AAX 2004 (Mac/Win) 

Commercial : Single-user upgrade 
Macromedia Flash AAX 2004 Professional (Mac/Win) 
Commercial : Single-user upgrade 
Macromedia Freehand MX 11.0 
Upgrade from from 9.0 or earlier 
Upgrade from from 10.0 
Crossgrade from Illustrator or CorelDraw 
Macromedia Studio AAX 2004 (Mac/Win) 

Upgrade from Studio MX, MX 1.1 or MX Plus 
Upgrade from any qualifying Macromedia product 
Macromedia Studio AAX 2004 Pro w/Flash Pro 
Upgrade from Studio MX, MX 1.1 or MX Plus 


$715 

$869 

$869 


All software is MacOSX compatible unless otherwise stated 
For all other popular upgrades and a complete list 
of all new software, please refer to our Web Site 
or phone request for 6-page expanded Price List. 
All prices and conditions subject to change without notice. 
Shipping $11. All prices include 10% GST charges 


NEXT 

IMAC 


Authorised Adobe Channel Partner 

Celebrating 21 years of service to Macintosh Users 

PO Box 70 Narwee NSW 2209 Australia 

Phones 02 9548 3231, 9533 3663 or Fax 02 9548 3901 


Cariollo Holdings Pty Ltd trading as Next for Mac. ACN 051 987 510. ABN 71 051 987 510 

# Web Site: nextformac.com.au # e-mail: sales@nextformac.com.au 


Tlie Mac Doctors 

Apple Computer Specialists - Always On Call 



Ph: 07 3890 5809 

Mobile: 0401 335 545 

eMail: help@themacdoctors.com 

o Rx - No Charge 
Mobile Service 

* 

uthorised 
cions Rese 

Apple MucationCentre 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 


Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 

















































































Firewire is FAST 

Our delivery is FASTER! 


•olutions 


acally 


Full range of upgrades 
for all Apple Mac’s. 

www.epowermac.com.au 

Ph: 07 5530 2693 



made for idc 


IWI&POHR 

MACPOWER PERIPHERALS LTD 


macshack 


Treat yourself this New Year.... 
to the best Apple prices! 

powerbooks iBooks iMacs 
iPods (r accessories powerwacs 
PAM software and loads wore! 

cx -----.— 

the best service I have received in a 
very, very long time, either online or 
face to face. I work in the customer 
service industry and am very impressed 
with the way Macshack operates J 

www.macshack.com.au 



J$P£NTlGON 

digital 

The Pro Solutions People 


• Database Management 

• Accounting, Point of Sale 

• Prepress & Publishing 

• Audio & Video 

• Security and Surveillance 


Consult with us before you buy! I 

03 98961555 

sales@pentagon.net.au 


CD & DVD 



DUPL CAT ON 


BUSINESS CARD AND MINI CDs 


IN HOUSE MULTIMEDIA, DESIGN 


PRINTING & PACKAGING 


DVD AUTHORING 


ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Short term rentals s.t.a. 

• Software & Peripherals 

• On-site Support 


Authorised 
Solutions Reseller 


On-Site Mac Service 
Melbourne Based 

We come to you , anywhere in the 
Melbourne Metro Area 

* Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
»Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: jason@macaid.com.au 


02 9388 0866 

www.maccentre.com.au 


Mac Aid 




330D Miller Street, Cammeray NSW 2062 

T.I: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


L6, 89 York St Sydney NSW 2000 
T: 02 9279 2888 • F: 02 9279 2188 

• headojfice@e-print.com.au • 


Grd Fir, 76 Berry St North Sydney NSW 2060 
T: 02 9922 7288 • F: 02 9922 2788 


Quality Ex Demo 


fo 


Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-dip 
and ultra-clear screen protector. 

STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
www.apple.com.au/store/ 
and all good iPod suppliers. 


Click-Wheel iPod Protector 


TRY BYTE 


The One Stop shop 
for all your 
Digital Printing 
roguiremont 


High-End Digital Printing (E-Print 6 Xeikon) 
High speed Digital Colour 6 BUI Printing 
Large format Poster Printing 

High-End Drum Scanning 

/ 

Digital Photo Printing 


*iPhoto Album Printing 
Image Retouching 
mounting 6 Laminating 

For more information, 
call us today on (02) 9922 7288 


WY5iWm 


: 02 9922 7288 • F: 02 

• ep rint@ higpon d. n< 


• bureau@e-print.com.au • 




























































Customised Database Solutions 



SET YOUR SIGHTS ON ULTIMATE PERFORMANCE 

Database Design 


Gain full control of your information 
systems 

Optimise your information 
management capabilities 




A Boughey Pty Ltd 

Developers of Customised 
FileMaker Pro Solutions 


Ph 02 9790 2177 Fax 02 9790 2577 
Web www.boughey.com Email info@boughey.com 


Information System 
upgrades 

Data conversion 

Onsite support and 
training 

Customised reporting 



For the best prices on iMacs, 
G4s, iBooks and many others 
call Microseconds on 

02 9281 6392 

www.microseconds.com.au 






Take a byte from a sweeter apple. 


In the area of Information Technology, the talented 
team at CoreMac are dedicated to serving 
professionals and home users alike. 

We invite you to taste test the following: 

• Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 


CoreMac. 

'ioun. XT”. 
coremac.com.au 

. Authorised Solutions Reseller 
V. Authorised Service Provider 

37 ! 3369 6066 


SeriTek™ 2 Port Serial ATA Controllers 

I - v H>lwnalMo tSwftorts/ 

■■ 


SERIAL 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports Hard 
Drives larger than 137GB • Serial ATA 1.0 Compliant ‘"Plug and 
Play" ease of use • Includes PC and Mac OS X software RAID 
support (Mac OS 9 supported with optional software) • 

Built for Mac OS 9, OS X 10.1.5 and later, Win 2000/XP/2003 
! www.tryandbyte.com.au 


TRY BYTE 


money shots. 

4 

simpl stock.: 


achelp 

Phone (02) 4443 7665 
e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe & 

[ / IOSIITER 


digital video capture cards and 
Fast G4 PowerMac CPU upgrades from 



C- 


'j cy 


N 



02 95201937 # 

sales@mqs.com.au Solutions Reseller 


IMAC QUALITY 


Support Specialists 

Network Upgrades & Installation 

Disaster Recovery & Prevention • File Server, Raid & Backup Systems 
Office Equipment Relocation • Office Software Integration 
Office Internet Connectivity • Domain Name Registration & Delegation 
Web & Email Hosting • Web Site Design 
File Maker Pro & Database Design • Quality Systems Solutions 


Mac Assist 

Computer Consulting 


• Network Installation 

• Onsite Support 

• Troubleshooting 

• Onsite Training 

• Purchasing Advice 


• Internet Setup 

• Phone Support 

• System Optimisation 

• DTP expertise 

• Hardware upgrades 


Well get your Macs running effectively 
so you can get back to work. 


Phone: (02) 8920 0866 
e-mail: info@macassist.com.au 


SERVICING MACS & PC’S 

• Hardware repairs 

• Software & hardware installation 

• Onsite service & maintenance 

• Data recovery & back-up support 

• Maintenance contracts 

• Network installation & support 

• 2nd hand Macs bought & sold 

Friendly old fashioned service with a smilel 

Virtual Circuits Pty Limited 

Cnr Crown & Foley Sts. Darlinghurst 

www.virtualc.com.au V 

Tel 02 9380 9999 Fax 02 9380 9900 Authorised Apple 


































My Mac Professional 

Apple Macintosh Sales, 
Service & Support. 

AppleCentre Flinders Street 

192 Flinders St Melbourne Vic 3000 

Monday to Friday 

9 am to 6 pm 

Saturday 

10 am to 4 pm 

www.mymacaustralia.com.au 




Ph: (02) 9436-0366 www.stratix.com.au Fax: (02) 9436-0141 


5TRATiX. 

MacBarcoda4 

OSX, OS9 8t PC barcode generation software 


MacThermal 

Zebra, TEC a Datamax labelling software 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 



To advertise in 
Macworld MacMarket 
call (03) 9525 5566 






PowerBook iBook Power Mac Apple Display AirPort iPod eMac iMac Memory 


Ultimate O 


e Mac shopping in Australia. 

Fast Australia-wide delivery. Huge range of accessories. 


Macmall 


mu.iiiiu-M 

FREE 

SHIPPING 


•com.au 


for Online orders 


WINNER - 2004 Apple Reseller of the year. 


AppleCentre Chatswood 


nTa c 


393 Victoria Avenue, Chatswood NSW 2067 


centric 


IVIaccentric 


02 8440 6888 


Sydney's Leading Edge AppleCentres 


AppleCentre Warringah Mall 

Shop 130 Warringah Mall, Brookvale, NSW 2100 

02 9938 9111 



Sick of monopolistic pricing for your QuarkXPress full product, 
upgrades, site licences and education versions? 


Now you have a CHOICE! Contact XCIusive Software 
for the FULL RANGE of Quark products. 


Visit: www.xclusive.com.au/resellers 
for online pricing, ordering, stock 
availability and order tracking. 


www.xclusive.com.au 


























Finder. 


080 


applecentre 


Address: 7-9 Flinders Street, Darlinghurst 
NSW 2010, Australia. Phone: 02 9332 8600 
Fax: 02 9360 8304 Web: academy@apple- 
centretaylor square.com.au 
Page: 84 (outside back cover) 


canopus 

Canopus is regarded as an industry 
leader in nonlinear video editing products 
because of its innovative hardware and 
software designs. By setting new stan¬ 
dards in performance, functionality and 
stability, Canopus has become a favourite 
of video professionals and enthusiasts. 

Address: 7 Dene Avenue, Malvern East, 
3145, Victoria, Australia 
Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 
Page: 13 


Designwyse 

Professional Computer Solutions 

Designwyse specialises in professional 
pre-press and publishing solutions 
including: Apple G5 workstation rentals, 
large format proofing, pdf workflows and 
fully integrated network installations. 
Excellent service and competitive prices. 
Address: 200 Princes Hwy Dandenong 
VIC 3175 (Melway 90A3) Phone: In 
Melbourne Call 9706 8858 Outside 
Melbourne: FreeCall 1800 334 684 
Web: www.designwyse.com.au 
Page: 2 & 3 


digidesign 

Digidesign is a leading manufacturer of 
computer-based digital audio production 
systems. We provide the professional 
music, broadcast, multimedia and film 
industries with tools for creation, produc¬ 
tion, collaboration and distribution. Our Pro 
Tools digital audio workstation has been 
recognized as the industry standard for 
digital audio production. Our Development 
Partner program is the largest and most 
successful in the business, offering soft¬ 
ware and hardware products compatible 
with Digidesign technology. 

Address: 110 Drummond St, Carlton 
3053, Victoria Phone: 03 9654 6030 Fax: 
09654 6031 Web: www.digidesign.com.au 
Page: 41 




Address: PO Box 838 

Artarmon NSW 1570 
Australia 

Phone: 1800 028 316 

Web: http://www.filemaker.com.au 

Page: 10 



by HERMA 


2C is designed for people who are using 
their projector in education, presentations 
or as a huge computer monitor. With 
bright clear images up to nearly 2.5 metres 
wide, 2C screens will get everyone 
involved in what you're showing. 2C is 
distributed in Australia by Flerma, one of 
the largest screen manufacturers and 
wholesalers in Australia. 

Phone: 1300 730 025 

Web: www.herma.com.au/2C Page: 62 


/AIMAGING 

1 £/ SOLUTIONS AUSTRALIA 
The Photo and Digital Imaging Specialists 

Imaging Solutions Australia has one of the 
largest ranges of Photo and Digital 
Imaging Equipment in Australia consisting 
of traditional and digital cameras, lighting 
and accessories to suite most imaging 
needs. The group comprises key profes¬ 
sional photographic and imaging special¬ 
ists throughout Australia. As professionals 
the members involved strongly believe that 
collectively they can more effectively 
supply, support and help educate 
customers, thereby better equipping them 
to deal with the challenges posed by the 
modern era of photography and Dl. Being 
a national group with decades of experi¬ 
ence and operations in most capital cities 
equipment can be purchased or hired 
conveniently, making any buying or hiring 
experience pleasurable. 

For your entire imaging needs contact can 
be made by visiting our website: 
http://www.imagingsolutionsaus.com.au 
Page 67 



made for ideas 

Lacie is the world’s leading producer of 
PC and Mac compatible external storage 
peripherals. (Hard Drives, CD-RW, DVD-R, 
Backup Drives, RAID Solutions...). 

Offered at competitive prices through 
computer resellers. 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 
Page: 14 


6Q3 

macromedia* 



The Infinite Systems Group, GITC Q-1560 
is an organisation that provides sales and 
support of innovative Apple based tech¬ 
nologies, solutions, services, accredited 
training, associated software and 
networking solutions. 

Address: 123 Charlotte St, Brisbane 4000 
Phone: 07 3210 6400 Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 69 


Experience matters. 

Macromedia imagines a world where every 
digital interaction is a smart, simple, effi¬ 
cient and engaging experience; where the 
true capabilities of digital experience 
emanate from every interface. 

Macromedia is motivated by the belief that 
great experiences build great businesses. 
Our software empowers millions of busi¬ 
ness users, developers and designers to 
create and deliver effective, compelling and 
memorable experiences - on the Internet, 
on fixed media, on wireless and on digital 
devices. 

The company has operations in more than 
50 countries worldwide and is headquar¬ 
tered in San Francisco, California. 

Phone: 1800 001 014 Australia 

0800 103 612 New Zealand 
Web: www.macromedia.com/ap 
Page: 35 


Kodak Polychrome 


Kodak Polychrome Graphics provides one 
of the broadest portfolios of digital, conven¬ 
tional and business solutions available in the 
graphic arts industry today. Products and 
services include a wide range of computer- 
to-plate and conventional lithographic and 
flexographic plate products, digital halftone, 
virtual, monitor and remote, inkjet, and 
analog proofing products, digital printing 
applications, colour workflow tools, storage 
solutions and business solutions. 

Address: Level 1,363 Ferntree Gully Road 

Mt. Waverley VIC 3149 Australia 

Phone: 1800 339 803 

Fax: 1800 332 506 

Web: www.kpgraphics.com 

Email: anzsales@kpgraphics.com 

Page: 9 



My Mac 


My Mac Professional specialises in all Apple 
hardware & software solutions, for profes¬ 
sional industry. The professional department 
supports all levels of industry from SOHO to 
global corporate & educational institutions. 
My Mac Professional offers all aspects of 
service, from sales to onsite solutions. The 
expertise of our consultants is second to 
none, from Melbourne to San Francisco. 
Address: 172-192 Flinders Street 
Melbourne Vic 3000 Australia Phone: 03 
9663 9444 
Fax: 03 9662 9855 
Web: www.mymacaustralia.com.au 
Email: jswifte@mymacaustralia.com.au 
Page: 83 


Australian Macworld February 05 



























081 


NEC 

NEC is the only manufacturer with the vision 
to provide a solution for virtually any display 
requirement. NEC offer a wide array of 
premium imaging products including CRT 
and LCD Monitors, Data Projectors and 
Plasma Monitors.This broad product range, 
our exclusive technologies, leading service 
and support combine to make NEC a 
market leader in visual display technology... 
Phone: 131 632 from anywhere in Australia 
Web: www.nec.com.au 
Email: he.marketing@nec.com.au 
Page: 7, 61 




Apple Reseller of the Year 2002 and 2003. Talk to us 
about your home, education, office, business or 
specialised computer needs. Local call 1300 361 
119 or vwwv.nextbyte.com.au for a location near you. 
Phone: 1300 361 119 


Web: www.nextbyte.com.au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 

PENRITH 

Penrith NSW 2750 

Ph: (02) 4722 8311 Fax: (02) 

DEE WHY 

Dee Why NSW 2099 

Ph: (02) 9971 5000 Fax: (02) 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 

Victoria 
MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 

Page: 4 


8338 7488 
8410 8580 
8376 4722 

9688 6088 
9144 5318 
9367 8556 

4722 8399 

9971 5111 
9555 5244 
9418 9022 

9329 5966 
9429 4740 

3220 0433 
5504 1011 

9389 6144 


AUSTRALIA’S FAVOURITE 


ozEmail 


INTERNET 

OzEmail is one of Australia's largest Internet 
Service Providers. An industry leader for 
over ten years, OzEmail offers a variety of 
high speed wireless, broadband and dial up 
services, as well as web hosting, security 
software and a range of applications for 
family and business. OzEmail aims to 
provide the most innovative technologies, 
while making the online experience fast, 
easy and more secure. For more informa¬ 
tion about OzEmail's products and services; 
Web: www.ozemail.com.au Page: 21 


Palaeo 

graphics 

Visit our new look online store and browse 
our impressive range of mac products. 

We offer expert advice and support and 
ship Australia wide. Try us out! 

Address: 285 Glenhuntly Rd, Elsternwick 
VIC 3185 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 73 



Online portable audio superstore, now 
open for business. The biggest range of 
iPod accessories are just a click away. 
Web: www.playlist.com.au Page: 33 


C~ Server^O^ 

• Web hosting 

• Dedicated servers 

• Domain registration 

• Partner programs 

Address: Level 12/301 Coronation Drv Milton 
Phone: 07 3876 6101 
Fax: 07 3876 310 

Web: www.server101.com Page: 71 


iiicon Memory Technologies 


Silicon Memory Technologies Pty Ltd 
specialises in the distribution of computer 
memory, from low cost PC Solutions to 
High End Servers for the PC and Mac 
Markets. Silicon Memory also specialise in 
External Storage devices including 
Firewire, USB and RAID solutions. Silicon 
Memory is well known for the ICECUBE 
and Clearlight Portable Storage devices. 
Phone: (02) 9417 7822 
Fax: (02) 9417 7844 
Web: www.siliconmemory.com.au 
Page: 64, 65 



Symbiotic distributes powerful and 
comprehensive point-of-sale and inventory 
management software (POSHM) together 
with a range of peripherals such as cash 
drawers, barcode scanners, barcode 
printers and receipt printers to manage 
retail business operations. 

Phone: 03 9895 2999 
Fax: 03 9898 9355 Page: 19 


Streetwise 

Everything for your Mac 

Australian largest range of Mac and iPod 
products. Stocking Macs, printers, acces¬ 
sories, games, design software, iPod gear, 
REALbasic and more. Secure online shop¬ 
ping with delivery Australia-wide. 

Address: 777 Glenferrie Road 
Hawthorn VIC 3122 Phone: 03 9819 2891 
Fax: 03 9819 3902 Web: 
www.streetwise.com.au Page: 49 


TRY BYTE 


Australia’s largest distributor of Macintosh 
games since 1989, Try & Byte also 
supplies an extensive range of third-party 
FireWire, USB, laptop, desktop, and 
security peripherals. 

Address: 4/401 Pacific Highway Artarmon 
NSW 2064 Phone: 02 9906 5227 Fax: 02 
9906 5605 

Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au Page: 45 



in Australia, including: uuarKXFress, 
Adobe, Macromedia, Photoshop Plugins 
and XTensions. Dealer enquiries welcome. 
Address: PO Box 140 Baulkham Hills 
NSW 1755 Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au Page: 82 


ilni 

Phone: 08 9721 1125 Fax: 08 9721 1126 

Web: www.zytec.com.au 

Email: sales@zyteck.com.au Page: 21 
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Soapbox. 


A matter of trust 

I WAS HAVING ONE of those Apple-related conversations the other 
day in the car with a (relatively) new Apple user and suddenly, 
almost out of the blue, she said, “well, I would, but I love it and I am 
afraid of breaking it”. I got quiet then and had a bit of a think while 
Parramatta Road crawled past. 

How could one actually render an Apple iBook inoperative, I 
wondered? Aside from the obvious, like physically attacking it. The 
editor of this very magazine actually dropped one down the concrete 
stairs of Lewisham station once and the damage was confined to 
minor scratching. 

Those thoughts were quickly banished. I was thinking about inad¬ 
vertent damage — software damage — the sort of thing that an intel¬ 
ligent person could do with a momentary lack of concentration or 
while acting on a misconceived theory. 

All I could come up with was the time that I renamed my home 
folder, and then happily forgot about it until I was suddenly reminded 
of my actions the next time the machine booted. That is the sort of 
thing that I mean: actions easily available to a user that when 
acted on, render the machine deeply broken. The sort of 
thing that one does when one is surfing on waves of 
deep fatigue at four o’clock in the morning long after 
rationality has packed up and gone home. 

There aren’t many are there? Aside from the old 
renaming the home folder dodge I can only think of 
one or two, and I have only read about those without 
encountering them first hand (and I am not about to 
inspire anyone here). 

My friend went on, “I use Windows all day at work... ” and things 
sort of tapered off, as we both thought about the fun that that 
entails. All Windows really needs is a quick glimpse at some¬ 
thing scary and the whole operating system is liable to need MediVac. 

Some time later I was having a look at her machine and I noticed 
something really quite odd. With the exception of some of the 
obvious candidates, like Mozilla and Graphic Converter, her 
machine was pretty much entirely Apple. Hardware and software. I 
could not get over how much of a completely backwards image 
this was of the “normal” PC world. After all, her iBook came 
complete with iLife and AppleWorks and everything she needed, 
so why shake the apple cart? Windows had taught her that 
computers are as dangerously unstable as a Southern preacher at 
a gay rights rally. 


© 


Hot Links 

www.microsoft.com/products/expression/ 

It’s great, and it’s free — and it’s from Microsoft! 

iorganize.brunoblondeau.com/ 

My favourite piece of shareware 

www.joshuahawcroft.com/downloads/datemenu/ 

Simple and brilliant 

www.versiontracker.com 

Where to find tonnes of great Mac software for nix 




And that is a depressing thought. OS X is pretty wonderful, but it is 
the third-party applications that make it truly shine. There is iComic 
(free), which downloads the comics of your choice to your desktop 
every morning. MacJournal (free), which is without doubt the best 
diary program I have ever used, and which synchs with Blogger 
straight from the desktop. The WordNetX dictionary, which puts every 
dictionary I have ever used to shame with its hierachical thesaurus 
functions that make the structure of the English language into almost 
a game. For anyone who loves the English language, WordNetX is 
truly beautiful music; that it is also free is almost scary in this world 
where so much arrant crap costs so much. 

There are some other honourable mentions. There are Open Shiiva 
and D-Vision 2 which vie neck and neck for the best in video 
converters. There is WireTap Pro (free) which allows you to record any 
sound that your Mac makes and save it. Priceless for those quick 
acquisitions. Then there is DateMenu (written by an AMW reader) which 
actually puts the date in the MenuBar where it should have been all 
along. Further up the tree none other than Microsoft offers the vector 
drawing program Expressions as a free download. Perfect for 
precision art creation like designing logos that can go on 
either business cards or on billboards perfectly scaled, 
without jaggly edges. Then there is the interactive 
computer evolutionary history lesson that is MacTracker. 
Each and every Mac, lovingly documented in order of 
appearance, is both a valuable reference tool and also 
an amazingly nostalgic trip down memory lane. 

The only piece of shareware in all this is my personal 
favourite program of all. iOrganize is an information storage data¬ 
base. Everything that you write or anything that you find on the 
net fits into it. You organise the snippets of information to your 
own satisfaction or, failing that, you search the database for whatever 
it is that you have lost. My copy is open, all the time. Simple genius. 

The reason that I mention all this stuff is simple. Because OS X 
provides so much, the average user is sometimes tricked into 
thinking that they need nothing else. Or worse, that nothing else 
exists outside of the world of white-boxed software in Apple stores. 
Worse even than that, they get to think that nothing else is trustworthy. 
In the world of Mac, little could be further from the truth. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 


Get off your Soapbox and visit the site 
that has the biggest range of Mac OSX 
Design and Publishing software in Australia. 


'^plusive 

www.xclusive. com . au 











My Mac Professional 

03 9663 9444 





Flexirent an iBook G4 12" from as little as 

iBook + iLife $15.98 per week* 

Live wirelessly for less. 



Flexirent a PowerMac G5 from as little as 


PowerMac G5 Dual Processor $29.98 per week 

Engineered for the creative class. 


s 



Flexirent an iPod from as little as 

$2.98 per week* A 



iPod, iPod photo & iPod mini 

In store now plus a 
huge range of 
accessories. 


* Subject to Terms & Conditions. Images for illustration purposes only. A Purchased with other items. 


Flexirent 

The best way to pay for technology 


..IHk 


My Mac Professional ^ 

192 Flinders Street Melbourne Victoria 3000 

AppleCentre, Professional Sales & Authorised ServiceCentre 

Monday - Friday 9 AM - 6 PM Saturday 10 AM - 4:30 PM 


A Ay Mac Australia Pty Ltd trading as My Mac Professional. The Apple logo is a registered trade mark of Apple Computer Pty Ltd. 












































































everyday training for everyone 

academy now o n 



applecentre orsquare.com.au/acac ny 


7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
t: 02 9332 8600 f: 02 9360 8304 e: academy@applecentretaylorsquare.com.au 








